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Abstract

The purposes of this study were to investigate the cftects of shopping orientation on fashion shopping mall
cnvironments and purchase intention in internet fashion shopping mall. Data were obtained from 423 intemet fashion
shopping mall consumers who have experiences of huying products or visiting to internet fashion shopping matl in
Busan, and were analyzed using by factor analysis, Cronbach's alpha, cluster analysis, ANOVA and Duncan test.
The results showed shopping onientation perceived by intemct fashion shopping mall consumers were consisted five
factors: Brand loyalty oricntation. Economical orientation, Fashion orientation, Time saving oricntation and [nternet
shopping orientation. Intemet fashion shopping mall enviromnents were composed of Visual mformation, Loading
speed, Spacc composition, Product assoriment, Checkout service, and Help desk. Consumers were classified by the
shopping orientation into the Economical shopper, Fashion/brand shopper, and Convenience shopper. Economical
shopper and Fashion/brand shopper rise in the estimation of Visual information, Product assortment, and Checkout
service of shopping mall environment. Additionally, they were likely to have more intcntions to purchase than the
other types of shoppers in internet fashion shopping mall.

Key words: internet fashion shopping mall( E{Yl BA &£ FE), purchase intentionf-Fo) 21 55), shopping mall
environments(i: 3 & #73), shopping orientation( 2> 34 4.
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