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ABSTRACT

This study was designed towards female college students to find out how increasing
promotional marketing means are affecting the evaluation of clothing products; quality perception,
value perception, and purchase intention.

704 female college students participated in this study and SPSS package was used to analyze
gathered data.

The results of this study were as follows:

First, the use of sales promotional means and preference had a significant difference among
students demographic factors(residence, whole income of the family, allowance, and clothing
expenses). Second, quality perception, value perception, and purchasing intention were the three
factors of clothing product evaluation. Third, normal price and 30% sale price clothing was
perceived as high quality product and 50% sale price clothing was perceived as high valued
product. Purchasing intention was high when low price was suggested or promotional gift was
given. Fourth, when considering product price as the factor of product evaluation, there were
significant difference between the prices of product. And also, considering the product price,
there were significant difference among factors of product evaluation and sales promotional
means. Fifth, there was significant correlation between quality perception, value perception,
purchasing intention, usage and preference of promotional means. Further more, value
perception was main factor that affected purchasing intention.

Key words: sales promotion(¥7)Z %), quality perception(F &2 7}), value perception(7}X] 2] z}),
purchasing intention(7 ¢ & &)
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