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A Study on the Participants Motives and Recognition, Effectiveness of
the Cooking Skill Competition
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College of Culture and Tourism, Jeonju University

Abstract

This article studied the motivational factor of participation skill competition and their effectiveness. This study
was restricted to cooks within those who had participated in a cooking contest to allow measurement of
participation and satisfaction. This thesis investigated 116 cooks by questionnaires from April 6, 2005 to April
23, 2005, of which 106 responses were used for statistical processing to perform this study.

First, from the motive of participation, 13 variables were analyzed into 3 factors such as the factor of social
recognition, the factor of speciality, and the factor of self-development and self-realization. The factor as a
motive of participating in skill competition has a significant effect on effectiveness. A total of three factors
were extracted from Recognition consisting of 10 variables. Each factor was labeled as awareness of the
competition, revision of test questions, and selection of the judges of the competition.

Second, three factors were derived from 12 variables in association with the effect of the contest, including
factors of contribution to industry development, technical and technological effect, and psychological effect. In
addition, it was revealed that the motive of participating in skill competition had an significant impact on
recognition.

Third, the results of regression analysis demonstrated that factors relating to recognition of skill competition

and participation motives significantly influence on the effect of the contest.
One limitation of this study is that the population of the survey was limited to those who had participated in
the contest. Thus, the findings of this study may not be generalizable for other cases. It is clear that further
research is needed to collect more in-dept data from other similar competitions in an effort to extend the
application of the present results to other studies.
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Table 2. Questionnaire of constitution contents

.. Number
Divide Item . ’
of items
Characteristics  Gender, Age, Organization, Education, 5
of respondents Working year
Participant’s Social recognition factor,
,p Professionalism factor, Self-development 13
Motives .
and Self-realization factor
Competition Recognition of Competition, 10
of recognition Questions in the examination, Judge
Contribution effect for inspection
Effectiveness industry development, Function& skill 12

effect, Psychological effect
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Table 3. Characteristics of respondents

I 72;1 J—_|_|_ ol __'L’-é" Characteristics Categories Frequency(N) Percentage(%)
Gender Male 94 88.7
Female 12 11.3
1. ZAF CHAIRI| 2lHiY S4 19 years 12 113
ZALALS] ARkl 548 metstr] fE MEEA 20~25 years 64 60.4
(Frequency Analysis)& A A)gF 23} Table 33 Zo] % Age 26~30 years 20 18.9
Agware] 4Y T4 AeldE BASHA 106 S e ° o
Z gAol MPges AA SFEAY 88.7%c]i, o4 High school - Collage 55 519
o 12Eez 113%2 Ugygton, AmEas 194 Organization Hotel 28 264
o)at 128oZ 113%, 20~2547F 648oz AA < Foodservice Industry 16 151
60.4%, 26~3047} 2082 189%, 31~3547} 63 e ; 22
0.2 57%, 364 o]Ato] 4302 38%F A3t Education Junior college 68 64.2
AR AEL w87|FBd £33 9= o] 559 College graduation 28 264
o% 519%, B4 R e A 28¥o= o % 5
26.4, AUA ZFEAVL 162 15.1%, 717} 79 . 3~5 years 67 632
o2 66%7F FNE AT AZFAL MBS A oKy g o 10 04
ol 682 642%, WEUNT EYol 287o=e More than 7 years 6 5.7
264%2 =2 o]2gon Ioldo] 68O 57% Totl 16 190
2 vehit AAGeNE 298 olat 23@oz
21.7%, 3~50] 67322 6322 7Hg Witk ole 2. MEX|o| AMEIM U El=M AHS
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Table 4. Reliability of participation motive and factors analysis result

Accumu

. Cronbach’ . Di i U Figen-
Factor Variables Mean SD rorbacts Communality lsl?ersmn dation &
a ratio(%) ratio(%) value
Nf)t to be behind the others in competition 325 1122 637 76
with co-workers
Social recognizes To get an recognition from belonging 349 78 04 743 21455 21455 1983
organization
To let oneself know in public 3.16 .906 02 .656
For social development of cookery field 3.50 784 .685 817
To enlarge professional knowledge 3.67 1.177 713 .852
;l;)hi(;u:)t;viiz uIi)rr;)fessmnahsm& to fulfill the 391 o 700 666
Professionalism = . " the technical competition itself 327 905 697 785 15341 36799 1.994
To have a pride on one’s fieldto improve the
skill and ability 4.10 755 .686 .804
To improve the skill and ability 4.20 .653 672 .875
Self-development Change one’s occupation 345 .896 722 .669
& To be an able cook 4,14 723 .666 756 15256  52.053 2.789
Self-realization To get a certificate by winning a prize 3.89 .832 731 .905
To realize one’s dream 3.90 703 .692 .675
Total reliability 735

- KMO(Kaiser-Meyer-Olkin Measure of Sampling Adequacy) = 0.613
- Bartlett’s Test of Sphericity : 634.154, p <0.000
- 5 point likert scale(1=disagree very much, 5=agree very much)
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Table 5. reliability analysis for competition recognition & factor analysis result
> ; iopn ACCUMU Fs oo
Factor Variables Mean SD Cronbach’s Communality DlSPeI‘SlOIl -lation Eigen
ratio(%) ratio(%) value
Recognition Image for the competition 365 .840 762 .628
for the  Privileged treatment for prize winners 370 .841 755 .647 26.624  26.624 2929
competition Equipment of stadium 318 .766 .818 .689
Improvement Difficulty of questions 381 .678 719 .828
of questions Practical utilization of questions in the examination 3.87 .648 .858 .846
in the  Fair inspection 3.18 .903 730 715 13977 40601 1.537
examination Quality of inspector 350 928 754 732
Evaluation Head chef of hotel 428 644 .835 .633
Vi
committee Professor of cooker)f departme.:nt - 293 784 .894 .663 12300 52921 2355
. Person concerned with education(cookery institute,
selecting . | X 207 759 .907 713
institute, cookery high school)
Total reliability | 805

- KMO(Kaiser-Meyer-Olkin Measure of Sampling Adequacy) = 0.648

- Bartlett’s Test of Sphericity = 290.632, p <0.000
- p <0.000
- 5 point likert scale(l=disagree very much, S=agree very much)
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Table 6. Reliability analysis of efficiency and factor analysis results
’ i ion ACCUMU  Eigen-
Factor Variables Mean SD Cronbach’s Communality Dlsl?emlon -lation Eigen
ratio(%) ratio(%) value
Inspiration of labor motivation 375 731 764 .662
Contribution 'Cothnbutlon for the development of education 242 915 713 61
effect for institute and company
industry Cultivation of technician 2.80 .844 .832 737 15.208 15208 1.825
Cultivation of well-trained technician by cookery
. 794 . .
development high school establishment 345 .79 809 664
Relation and interest between industries 3.00 .905 768 .628
flglfeqt of Improvement of individual skill 3.66 .729 749 660
(oanetional echnique improvement 363797 8% 750 15015 30224 1802
skill Information offer to cookery field 3.65 .851 709 .647
New psychological challenge and chance offer 402 .884 793 .806
.. Psychological chance offer of going on to the next
2. . .891 .
Psyc;};?:?cal stage of education or promotion 52 1053 8 729 12.522 42746 1503
Giving psychological pride to cook 387 .718 781 .661
Morale stimulation and a sense achievement offer 3.60 .973 124 704
Total reliability | 796
- KMO(Kaiser-Meyer-Olkin Measure of Sampling Adequacy) &% = 0.648
- Bartlett’s Test of Sphericity = 236.571, p <0.000
- 5 point likert scale(1=disagree very much, S=agree very much)
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Table 7. Regression analysis result for awareness in the participation motive

Divide Unstandardized Coefficients Standardized Coefficients .
Variable B Std. Error Beta ' Sig
Constant 1.832 768 1.082 .000
Social recognizes factor .324 .163 294 1.987 .005
Professionalism factor 201 .100 233 2.004 .070
Self-development / 129 099 133 1.293 000

Self-realization factor

R’ : 0.580, Adjusted R* : 0.554, df 1=13, df 2=92
p : 0.00°Cx p <0.01)
Durbin Watson = 1.714

Sz 35hE] A A21d A 35(2005)
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Table 8. Regression analysis result of effectiveness in the awareness
Divide . . Standardizeq
' Unstandardized Coefficients - Coefficients ¢ Sig
Variable B Std. Error Beta
Constant 1.059 827 7.785 .000%
Recognition of 025 137 835 1.281 005+
Competition
Questions in the 049 087 053 1571 001*
examination
Judge 175 091 154 1919 .000*
R’ : 0.538, Adjusted R? : 0490, df 1=10, df 2=95
p: 0.00°(* p <0.01)
Durbin Watson = 1.716
- 377 - Stz 38k A #2178 A 35.(2005)
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Table 9. Regression analysis result of effectiveness in the factor of participation motive

Divide . . Standardized
. Unstandardized Coefficients Coefficients ¢ Sig
Variable B Std. Error Beta
Constant 1.588 971 1.636 .000*
Contribution effect for
inspection industry 171 118 144 1.451 .000*
development,
Function - skill effect 102 .104 094 1.455 .000*
Psychological effect 357 114 401 3.115 002*
R*: 0518 A" R : 0530, AFEdHi=12, A= (d)2=93
p : 0.00°* p <0.01)
Durbin Watson = 1.752
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