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Abstract

This study was conducted to investigate Korean youths’ use of fastfood and family restaurants in
different regions, especially among cities and rural towns. Total 1,600 questionnaire surveys were
distributed to Junior high and Senior high school students and 1,487 were used for the analysis. In
order to consider regional differences as well as overall characteristics of youths’ fastfood and family
restaurant visiting behaviors, the subjects were evenly sampled from north Seoul, south Seoul, big
cities, middle/small cities and small towns.

As for the frequency of visiting fastfood restaurants, 58.3% of the respondents answered “once to
five times” a week. South Seoul area showed the highest frequency. “Easiness” was the main reason of
eating fastfood, which was up to 57.8% of the overall respondents while 42.8% of the small town
youth ate fastfood because of the “good taste.” As for the concepts on fastfood, 42.7% understood it
as ‘easy to eat’ while 33.6% responded as “easy to get fat.” For the question of getting channel of
fastfood information, 44.8% answered “TV” and 28.3% responded “from friends.” Coupons were
found to affect fastfood restaurant visits, highest in south Seoul, and lowest in small cities. For the
question of the relationship of Koreanized menus and fastfood restaurant visits, small towns showed the
highest frequency, while South/North Seoul had the lowest frequency. For the percentage of visiting
family restaurants, respondents answered in the order of South Seoul(59.7%), North Seoul(44.5%), Big
cities(39.5%), small cities(19.4%), and small towns(13.1%). Most of youth visited family restaurants
because of the taste, while youths of middle/small cities visited due to the atmosphere. The effect of
coupons on visiting family restaurants were found to be lower than the one of fastfood restaurants.
Korean youths were found to visit fastiood restaurants very frequently in all regions and the tendency of
visiting family restaurants is also increasing. At this point, balanced menus and education for healthy
eating habits are urgently needed for the youth.

Key Words : youth, fastfood, family restaurants, junior high and senior high school students, Cities
and towns, eating habit, eating-out habits
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<Table 1> Regional and school composition of the subjects

Number of| Number of
Junior High/Senior High| Total
Schools: |- Schools
North 2 2
Seoul
* South 2 2 | B
Daej 1 1
Big Cities aejeon 4
Busan 1 1
R Gyongju 1
¢ | Middle/Small | Gimhae 1 4
¢ Cities Donghae 1
0 Masan 1
n Geumsan 1
Hongchy
Small towns ongeneon ! 4
Danyang 1
Pyongchang 1
] Total 10 10 20
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<Table 2> General characteristics of subjects SUAN(19%) £07 VERUT vl dEAYS
N Percent(%) 5, BAQA7E BeFF AAEFE 2HVF BeS
North Seoul 287 193 & & oolon, ojd Ade MEFH AHAGE ¥
South Seoul 320 215 WE AFM ML HAEXTE ¢ ol o]
Region|  DiECUes | 2% 196 S Slthe A% SARPA et ok
Middle/Small Cities 310 20.8
Small towns 278 187 _
Total 1487 1000 3 P2 WAEFE MY OfF
ouie| somrin | s adEe NAEFES HE Gf2 GHA
Total 1487 100.0 213 2ad Hgo] 578%% /M =A yEhy 7
Male 751 508 29 A7AHe thEA Gkl 0.8 gLog
Gender Female 727 492 nrolol A Els Subo) 280%E et 7H Aod
Toul 1987 1000 2 J2EFCE HE ofd) Y Ao Fo0
3 Aoz Yehded, AAMAoZ 7HsA Histh
 7HdAYe] 7Y =& SHES BN, 6103 = odo] 7HH =2 shed UEAY SHgo] 7}
HEATE TS AEACdN M 52 SEES F wgoh whHe] sto] Folr Hete SHAAA
Buom 1-153 #EFcvs 8 AS AdA T SHAY] 28%9] ¥& THES Hole ¥y
gol, 163 ol HEHTE THS FAEAZ 7L e AYo) 7MY W SHES BHolX itk 7+
g TEES EATh A9 /A astde § W7o Hete $9e Mg EAYel M =
< F8AYG0) MY 52 TEES BT 113 9 2 SHES Holg W, SHAYE /P W §
d EERE HadEY A9 ExE 29 Ad 9ES Holi Stk

<Table 3> Frequencies of visiting fastfood restaurants in different regions

N(%)
1 Frequeny of g fatfood esanats |
e | none - 1-5times 6»‘10timés ~11-15times - | more than 16hmes e
North Seoul 72(25.1) 168(58.5) 30(10.5) 6( 2.1) 11( 3.8) 287(100.0)
South Seoul 60(18.8) 201(62.8) 34(10.6) 16( 5.0) 9( 2.8) 320(100.0)
Big Cities 82(28.3) 155(53.4) 39(13.4) 6( 2.1) 8( 2.8) 290(100.0)
Middle/Small Cities 75(24.2) 190(61.3) 28( 9.0) 4 13) 13( 42) 310(100.0)
Small Towns 105(38.2) 150(54.5) 15( 5.5) 4 1.5) 10 4 275(100.0)
Total 394(26.6) 864(58.3) 146( 9.9) 36( 24) 42( 2.8) 1482(100.0)
22=56.356 p< .001
<Table 4> Reasons of eating fastfood in different regions N%)
e Reasons of eating fastfood. - - R
Lo éaneﬁiencie’f] “atmosphere taste e pnce " tends | others Total .
North Seoul 171(60.2) 3( 1Y) 67(23.6) 26( 92) 4( 14) 13( 4.6) 284(100.0)
South Seoul 185(57.6) 5( 1.6) 71(24.0) 40(12.5) 14( 44) 321(100.0)
Big Cities 185(63.8) 1 .3) 72(24.8) 24( 83) 1(.3) 7( 24) 290(100.0)
Middle/Small Cities 183(58.8) 4( 1.3) 81(26.0) 22( 7.1 4(1.3) 17( 5.5) 311(100.0)
Small Towns 133(48.2) I 4 118(42.8) 14( 5.1) 2.7 8( 29 276(100.0)
Total 857(57.8) 14( 9) 415(28.0) 126( 8.5) 11 7) 59( 4.0) 1482(100.0)

12=58.362 p<.001
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<Table 5> Understanding of Fastfood in different regions

N(%)
G e Upderstandin‘g of fastfood - e '
. .| foodof youth | food of getting fat | western style food | convenient food others Y
North Seoul 18( 6.3) 99(34.6) 30(10.5) 121(42.3) 18( 6.3) 286(100.0)
South Seoul 25( 1.8) 134(42.0) 30( 94) -112(35.1) 18( 5.6) 319(100.0)
Big Cities 30(10.4) 84(29.1) 37(12.8) 125(43.3) 13( 45) 289(100.0)
Middle/Small Cities 30( 9.7) 91(29.4) 28( 9.0) 152(49.0) 9( 2.9) 310(100.0)
Small Towns 30(10.9) 89(32.4) 24( 8.7) 121(44.0) 11( 4.0) 275(100.0)
Total 133( 9.0) 497(33.6) 149(10.1) 631(42.7) 69( 4.7) 1479(100.0)
12=30.183 p< .05
<Table 6> Information channel on fastfood in different regions

N(%)

hool frien
North Seoul 10( 3.5) 62(21.8) 124(43.7) 6( 2.1 74(26.1) 8( 2.8) 284(100.0)
South Seoul 11( 3.4) 84(26.2) 142(44.2) 7( 22) 67(209) | 10( 3.1) 321(100.0)
Big Cities 13( 4.5) 99(34.1) 112(38.6) 207 59(20.3) 5( 1.7) 290(100.0)
Middle/Small Cities 8( 2.6) 102(32.9) 141(45.5) 6( 1.9 47(15.2) 6( 1.9) 310(100.0)
Small Towns 8 29) 72(26.1) 144(52.2) 7( 2.5) 41(14.9) 4 14) 276(100.0)
Total 50( 3.4) 419(28.3) 663(44.8) 28( 1.9) | 288(194) | 33(22) 1481(100.0)

12=37.386 p< .05
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<Table 7> Coupons and visiting fastfood restaurants in different regions N
0
Coupons and fastfood Total
- crucial influence | alittle influence |  little influence no influence others
North Seoul 79(27.7) 110(38.6) 54(18.9) 39(13.7) 3(LY 285(100.0)
South Seoul 94(29.4) 144(45.0) 50(15.6) 25( 7.8) 7( 22) 320(100.0)
Big Cities 62(21.5) 114(39.4) 69(23.9) 43(14.9) 1 3 289(100.0)
Middle/Small Cities 56(18.1) 107(34.6) 84(27.2) 57(18.4) 5( 1.6) 309(100.0)
Small Towns 42(15.2) 94(34.1) 63(22.8) 67(24.3) 10( 3.6) 276(100.0)
Total 333(22.5) 569(38.5) 320(21.6) 231(15.6) 26( 1.8) 1479(100.0)
12=75.192 p< .001
<Table 8> Koreanized Menu and Fastfood Restaurant visits in different regions N%)
(v
1 ’ Koreanized Menu and Fastfood Restaurant visit Total
; cricial influence | alittle influence | little influence no influence others :
North Seoul 27(9.5) 82(28.8) 106(37.2) 66(23.2) 4(1.4) 285(100.0)
South Seoul 25(7.8) 94(29.3) 120(37.4) 77(24.0) 5(1.6) 321(100.0)
Big Cities 41(14.1) 113(39.0) 91(314) 43(14.8) 27 290(100.0)
Middle/Small Cities 44(14.2) 122(39.4) 102(32.9) 38(12.3) 4(1.3) 310(100.0)
Small Towns 37(13.5) 111(40.4) 91(33.1) 29(10.5) 7(2.5) 275(100.0)
Total 174(11.7) 522(35.2) 510(34.4) 253(17.1) 22(1.5) 1481(100.0)
#2=53.586 p< .001
7. X9 HAN H2SE bRo] KR HAE §UAY £0F B uge Holw Juh
FoH UE
8. mRle||AEE BiE B
7 A9HE A7 v F7t PREFE
e Red d%E FE IR Oe vRge 7 AQEe Fadse BYDH2EY BE W
H Ae 253 g 4 H2 9% FA @ To thall A EgtE, A AFAM A A &
e S®ol 7FE EA e, diA, Fa4n T Hl&o] 7H #ou O FAA FHAYe] Tt
Al FBAYY A9 27 9L T o] 7} F Ee Aow UERY, ME ARG g
F EA JEsen, FHAYe] M B2 $HE < ALE ekt 13914 103 itk S
< 2% A %S FAH guve $RANE AME Mg ZAdAgel 7 2 S$HES HY
Za AE S0 5L SHES HolT o 2 113elM 203 HEPoe SEHS HEA A9
%2 %S Foe THANE FAEA, UEA o) M E& $HES BEIth 203 o)l &
<Table 9> Frequency of visiting family restaurant in different regions N%)
(s}
Frequency of visiting family resiairant , : o ‘To’ taly
L - -none 1-5 times 6-10times | 11-20times |morethan20times| -
North Seoul 159(55.4) 106(36.9) 17( 5.9) 2(0.7) 3¢ 1.0 287(100.0)
South Seoul 129(40.3) 144(45.0) 33(10.3) 6( 19 - 8( 2.5) 320(100.0)
Big Cities 177(61.5) 86(29.9) 13( 4.5) 8( 2.8) 4 14 288(100.0)
Middle/Small Cities 253(81.6) 49(15.8) 6( 1.9 2 .6) 310(100.0)
Small Towns 239(86.9) 31(11.3) 3( LD 1 4 I 4 275(100.0)
Total 957(64.7) 416(28.1) 72( 4.9) 17( 1.1) 18( 1.2) 1480(100.0)

212=75.192 p< 001
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<Table 10> Reasons of restaurant choice among different regions

N(%)

Reascnsofrestaurantchowe el
| Tase |Awmosphere| Cost | Location | Cleanness | Service | Coupon | Others | =
North Seoul 114(42.2) | 46(17.0) | 12( 44) | 20( 74 9( 3.3) 9(33) 5( 1.9) 55(204) | 270(100.0)
South Seoul 134(45.1) | 52(17.5) | 11(3.7) | 22 74 7( 24) 16( 5.4) 8(2.7) 47(15.8) | 297(100.0)
Big Cities 108(39.7) | 45(16.5) 7( 2.6) 9( 33) 6( 2.2) 11( 4.0) 6(22) 80(29.4) | 272(100.0)
Middle/Small Cities | 86(31.7) | 59(21.8) | 11( 4.1) 10( 3.7) 4 9( 3.3) 4( 1.5) 91(33.6) | 271(100.0)
Smail Towns 62(284) | 28(12.8) | 12( 55) | 11( 50) 29 13( 6.0) 7(32) 83(38.1) | 218(100.0)
Total 504(38.0) | 230(17.3) | 53( 4.0) | 72( 54 | 25( 19) | 58( 44) | 30( 2.3) | 356(26.8) |1328(100.0)
277=76.499 p< 001
<Table 11> Coupons and family restaurant visits in different regions N)
[ cncalufuene | alitleinene | i e | noinfluence | e
North Seoul 69(25.0) 103(37.3) 55(19 9) 49(17.8) 276(100.0)
South Seoul 82(26.8) 137(44.8) 55(18.0) 32(10.5) 306(100.0)
Big Cities 63(22.5) 77(21.5) 74(26.4) 66(23.6) 280(100.0)
Middle/Small Cities 35(12.3) 96(33.8) 75(26.4) 78(27.5) 284(100.0)
Small Towns 26(11.1) 67(28.6) 66(28.2) 75(32.1) 234(100.0)
Total 275(19.9) 480(34.8) 325(23.6) 300021.7) 1380(100.0)
27=91.083 p< .001
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