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(Abstract)

The purpose of this study is to find an efficient
marketing strategy in  terms of media channel
communications using one specific case study. Results of
previous studies have shown that consumers’ exposure to
TV, newspaper, radic and magazine related to description
of corporate image tends to be influential for consumers’
product image, which mainly consists of product preference,
expertise, and credibility. It means that media strategy
should be different, depending on what kinds of image they
try to be purposive. In conclusion, we concluded that TV
and radio should be the best vehicle for increasing
consumers’ positive  preference rather than those of
newspaper and magazine. Newspaper and magazine are
also influential in terms of expertise, and newspaper and
magazine should be better than TV and radio in terms of
credibility. The results of this study should be similar to
previous studies in that TV and radic should be more
inducing interest, and print media should be more credible
than TV and radio.
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= HRE e vhe] WY adE Xﬂ‘ﬂo}ﬂl} [#3]34
Z& A% 374 (Hierarchial regression)g o83l 44
welse AAEZ Ao3ldnh AF IAUL A4 ¥ &
FHE Aojgt T 47t njt]olE F§ PR EF ARV} dvp
HE FOE ofFlA) Axel P AL £ QFER & F
st el & 5 Qlol, ofd mtjert A vtojdE 4%
Hog 48 F9 o A+ EH AFUANA Al
719 AFY oA 55E & F it

4-1. JtoHolel AHE

AR A WA EA'E FAME AE, 1
FUEY HaE, ARA, 283 A== 4L
202 i gt AR, &HAEY Yol'e

E(p=30; p< 05)o) FYuF FFE
2uAEY BAFE =F X FUHEY ©
£ Aoz ALY & AA £F0l 52 LHAYF
X FEY HFE@P= 27, p< .05) ABHB= 21; p< 05),
agja AHEP= 18 p< 57t = 712; B2AEth oA
o g, RE ‘WA Hd'E9 i?}z} g v
ojujz] NFE F HEE(B5% p<l0), %j—"&:’é( 2%; p<.10),
a3 AHE@A5%; p<10)e] FgS mivte AL

A, ‘W7 HdEo] FUEY ovA & F Sle ¥

T2 A3 T FHA AFY AFAY WA'E ]
FA & SHAEY @A AFA(RE vs. FF)7
54 ’diE (B— -30; p< .01), -Er*é(B
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(% 3] O|C|ojE S8 PR 51t 7| 4% olnix| oA

X Foi=2] ojofx]

T & Mex 2N WEET
A ol Final B Final B Final p
A -01 -.07 .03
L}0} 30 28 .29
e 16 12 .06
AN 27 21* .18*
Incremental R? (%)| 8.5%# 3.2%# 4.5%#

Fx|od #ol

TAMME vs.5EH) -25 -21 .16
HZERN 2 vs. 24 -30" -16 20
ARX| (2t vs. 205 .25 23 .21
Incremental R® (%)| 10.2%# 11.0% 5.6%
35 Hall= ol
@7[el o|nfx| 32 31 234
2I|g HE .06 03 .06
Incremental R? (%)| 2.6% 3.6% 3.5%
oiCj{EEst PR
v 31 26 20
Alg 25%* 31* .32+
2i0|Q 28* 29 A7
X 26** .30* .30*
Incremental R? (%)| 19.8% 20.1% 22.3%

L P10, v p<05, **: p<.01, ™ i p<.001
OE $£xj= 253 # 4 E?il £(n=222)
4. ZUEAR AL 7 B
T %‘:LZ]'—EE]' X Eﬂ%«] Mzw, AFA, 221
o distey ¢ FFHL ¥hEo] Yo LR B
HAck A, sHRE0] Mgl Al 38R, &2
A SHAEY Alolg sk 94 (ME vs. FEH),
a3 $EAEY Fa 85498 Use Al 8254
A vs. AE)e G X FUHE on| Ao Fg
A XS i"%-rait} ol FHAEY AFX
Al AE5 Zdojalnk of 102 % 9T
E} (p< 10)

o
L

B
2 74

Eol olAE FYES AR, o
olgh Wj2~E BA=9] 3F(Power of master brand)o
(Subcompany)®] FHE o]ulz]o] FFE WHe AS
o (ol AAolgtn Ede 3 Bi=e JA4EA, 4
3, 434 59 A} AVSHE AT IE o1
8 AUskok ). of 7l X FohE 4

T BagY ¥F BHAz9 IF
(Sub-companyH XFoEe] 35 1
g3t £4 23 0§l B2
0] X7} AA{Sub-company)7t A14H3}=
IE(P = 32 p< .05), AEAEP =

2
oX, M ok
~
R

2o e o

r
o::
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50 = 23 p< 109 GBL e A Urhyth 54
o B1EY THHAS B8 AN ANE 2719 A
9 olrl A7t A kel X FES) ofelAd 3¢ ¥1d
FE gerte BAsaa e AL ARs A,
2719 A9 ouAE FHES HBE(@= 06 p> 05), A
2H(B= 03; p> 05), 21 AHEEP= 06 p> 059 AP
HR7 e ASR Yeth

to

42. 7ol AS
AzHog, WA ¥
BAs's BAE WSS BA
‘ol 23 79
278 ANdET: o A
2E JFsA v "HolEo] X
F 9 A5Ae AN B4
A PREAFH7} AF oHAd & 5 Al—
2 ake Roltk. &3], vito] &% A% W°‘W TVE
719 PR &3+ FulE9 M3=HL p< 001, f= 31),
I AFHE (H3: p< 05 p= 2o fmlstAl FHH9
|

oﬁuo}m
off W ot K

=
Aoz BA HAATW, HEA (H2 p>05 B = 2
A Fe eE Yt B3, AR
X FulEe A5E (He: p< 001, p = 25),
< 05, p= 31), 283 A% (H6: p< .05 B
32)°] 03?‘%}% Fe Aoz g4 HYrk AHeE §% R
,Mj = (H7: p< 01, B = 28), 28] 418
5, B = 17)e FFE F= 74°i 4 Hdck
?‘%Eﬂ%el AEA (H8 p> 05 B = 29)ele 9%
FA gv Aoz ygyth sAge s, %ME §3% PR
Ade FuEd HEE HIO: p< 01, B = 26, HAEA
(H11: p< .05, p = 30), 281 A% (HI12 p< 05 B =
30 B F= 7ﬁ9_ 24 HAt olgg 40 WAE
o3 PRAZH= X FUEY HsE (198%), HEA
(201%), 28] AHE (23%)] FouaiA FEFe HAE
AR vehgrh A= o] FFdAM A4 §Ad HtolE
5% PR g3y} 7te] HYEY &5& Aot Fox BE
1—122 FHEY ojmAe) FAHA Qo] wPE AFH
o2 FWste HoFginh
OJAZIA, WA W AFAY W 21 'FF
= Qe aRE AN F X FUEY dse A
A AdelA ‘Hdolg §F PR &3 AFEgdh 3
EAE A, X FHEe] d3=8 /Mg €4 & e
Mo TV (129, b= 31), gule 24, b= 28), FA (
26), 2T AR (@49, b= 25 €AY A4,
%‘%Eﬂ%«l HEAE 7HE 59 4 Sl e AR (12
B= 31) # FA (%9, b= 30) o]z, TV ¢ o
FUHES AEAE gole de 9FE FA:
74°i vetgth A, X FoE AEsE M &9 F
e WAE A (129, b= 32), FA &9, b= 30), TV
GeH, b= 22 332 YL @eH, b= 17) =A%
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5.4 2 Qg Tejshor Bok o AFAFANE WH WU FoIA
Uolghs 7hedel B3 X FHE] dixd 9% FAU

oA % EAH vitle] Adel Aoz AT of T T H & AFE X FHES 23T A4 4
IAE Ius @ 4+ QEAd gF e 4zdes p 2N USEE UoEE AZA AU [T 4eIH B
99 2% et ol ol A4 AR £ ARk s, 09 T 200 9 200 S 30 2] mepd de

1% oA AE o] thE WASAY *é 3, o], WEFF, e FUEe BIsst gEge & 4t Atk 45 5o
AA 42 AZ 77t 2% BAze Hax olu)x, BF R 25E qUBo U $EF H3wrt AT Yol

vAdE A5 89T BEE g AESY onA¢ gL 7} o8 1002 248 27te), REER ] i FAo] A
A MOISe ERE AG @ oFolx gBHe A, & 9 I 28 FUE ds% daEdN 2 sl =
ujtjo]2 3 PR oju|A] A¥s} REHoZ X FYZY o] T b9 wQl anige] AFAY =@ X FHEY A
AAe) ZAHO ERE Zchm RAND, Wge|gy 7 EE BB dfmd 9 FE 02 dET: =3
F(Mainstream)] 9J3}E AAH ool F@glo] rrol= B AF 2L AR AF 2AAFRY X FUE
o wZo] AHAY olu]Re] JEFL mHTFE Zz}”o] o] g ol A7} Holw Zlez vewy, ole e Z59
AA 7 AN 719 Ao FRdd dqustd, A

rlm

RN HLHAh FHEAE X FHES AEEE ¥

o= wtozE= A} wjA el TVe} griert ;qrr]uﬂzﬂcd Al szolgls MOAAE X FESY Aiwd dFE At
£a gAY 990 e AL BT FAY, age T AT I WRS Aol e 98, AT, 24
ol wolozE X9 molel AR FA7l AAFS FE = A9 7HJ4°1 Zolol wet AFS ol A7t
o & g, AT ZUE o7 AANE GuuAug  FETE FIH WS B SeHE E0:

A

W Hgeld A% 30} fUstn AeAg 4 g U TEE N
o e AE vHel &3 ATASY A g & AF a2 48 4N @ Ak AR of 2

st 712 W2 ujde] &3 A daid wAEE & 27 v2 3 EXIAL 7|Y PR EJ}@r AR} A ES oju]

nREe 91X Azte] ARe FE s} 2T, B3 A8 ZAIGEAR, o) 7Y £ AFEY ovA ARE

3¢ A7t BUE BT SR AR WAk amge B VIR Andd Beas i 248 2

§e ety Z4gchSeverin & Tankard1997; 7 Azge 722 & gart Ao YR F3 A &F

#,2002). 5 TAE HABIToJRME ZAME B8, 5714 7|aed ol

SHAE/ SR, 3FE, WA, Mulz, e gob, 23 F

(& 4] HZEdE FUE M5T ula 7HA 714 2 AE olmA 2ALE ) AAET 1 2%

2 oz 7|y onXE EAsd ZF vpAR HEe

<10t > 200 23> Fzgsa 7t ate) ojmA BF FAE FH AA EF

3 $2% g8, 34 A A wjelg ojnjz] A

T2 Tem o awm xoemwm e >z Wz A #2Y AY/YE  ACR(Annual

. Consumer Researchjo|gte 917t TERAEE HASt 745

otjo] 4% 2 AFol a oluAE FABIL AFE ¥l

T ENET ged o] d7elM AFE mvo] A 4

& N2¥3 A2 B2 $XE Bl @tk

Vi

73"3*}4 nitels $9 IR

71} oloR) HA&
/DB

: e T
. , ) . el
o469 54l 124 05.38 o168 98 1281 0538 i BT, o}, v el
wHE7R] omiel
E4), A¥S) ZH(Resonance)?] HZd| 93t v|Tjol s
wERgE 2uRe A Aold) w2t XFUES olfl . e
Aol G Ay F4sdch & AwY ARG W —
2 4 HEOIINE o] s Amel oicloi A
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dA, dxAE G40 1 dgtdde A9 bE
F e 719 omAg N1 AF oAE A F Pav)
Ak GA BETA T Agel AFshe AHAE ZEd A
F3e aBAET XFoE i ojuA7} A Ao
2 Jeigth & Ageitde 35 4 Qe vgdE 5%
PR @53 AF olujx AEE Hlwsld BAL sjo} gk
20043 19 48 B PAks) SFEEA) dg ‘Area
WIN'ojgh= Z218e A9uth & 4 e v &%
o} AFY ouAE FAEY] SEt, WAF Ao A §)
e dedl HdS o]gdt Y Az} doleuo]xel
Area HABITS 7Jd+s}4ith. Area HABITS 428 25 U
ol7}e}, B3l 2L T3 429 0 oA Z & 200-500,
A 6300 9] e Ao NP QYA 947} B
HE FAE 5& ZARID doEuo] 28 3 Aotk &=
dMe AL718e] A3 F8 LA TAE P 35009, 134
59419 ArlEle] g AT BAH &4, 7HX#H 2 gl
z2eld, AFFo] 2 o]84d, A o8 T b
ZARE AASER ok webx 29 5lelx oA s A Hap
g o 4 e 449 FAudole} AFolmA g #
AZANE AZ F8 50 BAZ W 7199 g o 2
2l A Fo) tigt ojuAE F} FEOZ Yo 7| PR &
Hg us AAs & dast dokh
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