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Visual Interface & Surface Expressions in Commercial Space Design

249" / Kim, Sunyoung

Abstract
This study examines the visual effects of surface design utilized in commercial space. In particular, I focus on the following
three categories: transparency and lighting, electronic surface and media screen, and ubiquitous environments and interface.
Unlike the past era in which surface design in commercial space was viewed merely as a means of decoration, it has become
more important in the contemporary era because diverse expression techniques in surface design enormously help architects and
interior designers embody their own ideas more effectively. Moreover, the diversity of surface design expands the concept of
cultural space as it provides various graphic elements that reflect human desire for multicultures.
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13)Koolhaas, Rem, Prada, Projects for Prada Part 1, Fondazione Prada
Edisioni, Milan, 2001.
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