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Abstract

The purpose of this study was tg identify important factors influencing fragrance sensibility responses as
well as to explore fragrance sensibility factors affecting attitude toward and buying intention of perfume
products. For data collection, smelling experiments were conducted with seven groups of 34 female
consumers who are aged from the 20's to 40's. Data were analyzed by ANOVA, t-test, factor analysis, and
linear regression analysis. In results, five factors (pleasant, romantic, stimulating, modern, familiar factors)
were generated from the factor analysis of 24 fragrance sensibility factors. These fragrance sensibility factors
significantly affected both attitude toward and buying intention of perfume products. Pleasant, romantic and
familiar factors were considered as important factors affecting attitude and buying intention while the
stimulating factor affected only buying intention. Fragrance sensibility factors influencing attitude and buying
intention of perfume products differed in terms of age and purchase level of consumers.
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8711 | Floral Tendre Poison (France) 1994 |Floral, Fresh, Green, Fruity, Powdery, Ambery, Woody
37 11 I?llodr';}l)ydlc Chanel No.5 (CF}:'Z.Itiile) 1921 |Aldehydic Floral, Feminine, Sensual
3F7] 11 | Citrus Clinique Happy ﬁsjtsez)L auder 1997 | Citrus(Orange), Fruity(Tropical), Aldehydic, Green, Floral
7] 1V |Oriental | Opium E;Vrz; CS;““ Laurent -Gueci | 1977 1 riental, Aldehydic Floral, Warm, Spicy, Balsamic
_ . | Gueci - .
k7] v | Chypre Gucci Rush 1999 | Chypre, Fresh, Vanillic, Patchouli
(Italy)
*z} gk 0] 3k2 9} 83 = Encyclopedia of World Perfumesoll A 233} W)-8-91 . (http:/xperfume.com)
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<E 2> 87| 24 ol gl 201E
221 221 L9 1m 221V Y
S 94 ey A4 Aoy 154
Al e X A1) FaE 634
A X A FaE 788
TS X YEe] Fo% 786 - - N
FE XL FoE .745
fAS X A FoE 713
S0l X folgle] Fa% 681
PkAl X WatEele Fa% 795 ) )
923 X EHY F8 % ) 737
Brage X Hoged F98 727
AFARJ X AFHU) FLE 809
He X AHEY o= 778
ZEHE X TRYEY Fa% i i 528 ) )
7y} 3e X Asst A e e 698
A X g Fo % 687
o] 4l X &l Qo] FaE 551
Ay X €A F8% 780
EAFQ X SN A Faw - - 821 -
o]=AQl X o|FA e F8E 658
Bolg X Solgte] FoE . . . 789
g X 30531 F8 750
Eigen value 4.90 4.53 3.16 2.17 1.59
A" (%) 20.43 18.86 - 13.18 9.04 6.60
AFE AL 85 81 83 a7 84
AFATE AY3 w39 Zolg Lolrgith. 25 4 T UJATHE 3). -
e A3 e A Ag A 25, 21, 2oz Aty AIF7E A AFEE o
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