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Abstract

E-Trade is expected to dominate the global trade in the 21st century and thus is being introduced as a
major policy assignment for each development country. E-trade has the potential to accelerate existing trends
and introduce new ways of conducting trade and e-trade is an alternative to strengthen international
competitiveness. Therefore, we needs to quickly adjust to this new method of e-trade and provide a number
of policy suggestions that it can make best use of. However, successful implementation, diffusion and usage
of e-trade system require cooperation, commitment and the trust of all participating members in international
trade process.

A number of interorganizational, intraorganizational and innovation factors can influence both the extent to
which e-trade is diffused and the level of subsequent performance that accure to participating firms.

Considering the characteristics of e-trade, the proposed factors are based on an interdisciplinary study. The
research model is based on the theories of innovation diffusion, inter-organizational system, and IS
implementation.

The factors proposed for this study of external firm factors, internal firm and perception factors.

Key Words: e-Trade, Diffusion, Performance of e-Trade
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6) V. Grover, M. D. Goslar, “The Initiation, Adoption, and Implementation of Telecommunications Technologies in U. S.
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9) J. L. Pierce, A. L. Delbecq, “Organizational Structure, Individual Attributes and Innovation,” Academy of Management Review,
Vol.2, No.1, 1977, pp.27-37.
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Ph.D. Dissertation, Kent University, 1994.
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Aolsla glomie) AR Frnslel AAZ Hold A Ashe HolA 7le3d, 2244
2 % Z , 10S& ZZ7F A1

108l Bt A= EDI7F el o] F-ol 3] o] Fo] Hi=H| Johnson & Vitalle!$)o] 2Z7F HH
Al z=Ee] Sgo] tigk A7} EDISF 10Se] #e 27| Agtstal & 4 Stk o] E=ielAE 10S AR
7190] 714247k AE AA] A9 AN 5 l=Ttel diste] @R E(Casual model)S
o] gste] HlE, o], A FHZHAA A Et 10S9] AREo] 7] AR 73] 719
AAEE A2 5 0SS

10S= FujAke} dujal BAlO] do] AAFA A (Electronic Market) 2 H2FH 9] A|(Electronic Hierar-
chies)E FEohe ube G35 7ML qiok olggk Jde Aw=AAEe] At f1A19 Ads 7
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S 95 a94E 7 o, A Al AdgAREe] 47 e Al BEURE wAshE
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16) J. Cash, B. R. Konsynski, “IS Redraws Competitive Boundaries,” Harvard Business Review, March-April, 1985, p.134.

17) 1. Y. Bakos, “Information Links and Electronic Marketplace : The role of international information system in vertical
markets,” Journal of MIS, Vol.8, No.2, Fall, 1991, pp.31-52.

18) H. R. Johnston, M. R. Vitale, “Creating Competitive Advantage with Interorganizational System,” MIS Quarterly, Vol.12, No.2,
1988, pp.153-165.

19) T. W. Malone, J. Yates and R. 1. Benjamin, “Tlectronic Markets and Electronic Hierarchies,” Communications of the ACM,
Vol.30, June, 1987, pp.484-497.

20) V. Choudhury, B. R. Konsynski, “Uses and Consequences of Electronic Markets : An Empirical Investigation in the Aircraft
Parts Industry,” MIS Quarterly, Dec., 1998, pp.471-507.

21) T. W. Malone, J. Yates and R. 1. Benjamin, op.cit., pp.484-497.
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22) J. Y. Bakos, “Information Links and Electronic Marketplace : The role of international information system in vertical
markets,” Journal of MIS, Vol.8, No.2, Fall, 1991, pp.31-52.

23) H. R. Johnston, M. R. Vitale, op.cit., pp.153-165.

24) E. K. Clemons, M. Row, “Limits to Interfirm Coordination through Information Technology : Results of a field study in
consumer goods distribution,” Journal of Management Information System, Vol.10, No.l, Summer, 1993, pp.73-95.

25) T. O'Callaghan, P. J. Kaufmann and B. R. Konsynski, “Adoption, Correlates and Share Effect of EDI System in Marketing
Channels,” Journal of Marketing, Vol.56, No.4, 1992, pp.45-56.
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27) P. R. Hauschild, A. S. Miiner, “Modes of Interorganizational Imitation : The Effect of Outcome Salience and Uncertainty,”
Administrative Science Quarterly, Vol.42, 1992, pp.472-500.
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