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HyundaiCard:
Differentiated Marketing Based on Consumer Lifestyle

Byungjoon Moon:*
Jae-1l Kims
Changjo Yoo

Abstract

The objective of HyundaiCard is to study its differentiated marketing strategy based on
consumer lifestyle. HyundaiCard M as late follower in card market must do creative strategy to
catch—up pioneer and early follower. But existing HyundaiCard M has a few problems that are its
weak service package, marketing communication, less efficient channel, and low brand awareness.
To cover these strategic problems this company formulated “M’° remarketing strategy and
mmplemented these tactics: segmenting customer based on lifestyle and doing alphabet marketing.
Alphabet marketing means differentiated marketing named S, T, U, A, K based on consumer
lifestyle.

Key words: HyundaiCard M, consumer lifestyle, alphabet marketing.
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