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ABSTRACT

The purpose of this study is to present a plan to activate the production and
consumption of environmently friendly agricultural products through an analysis on the
understanding degree, the level and inclination of consumption, the satisfaction degree of
consumption, and the comprehension degree of production and circulation process of the
environmently friendly agricultural products. I reviewed the literature and did survey in
this study. The results are as follows :

(I) As a result of an analysis on the understanding degree of the environmently
friendly agricultural products, it is shown to get 6.37 points out of 10 and also, there is
a difference between age, educational background, and income level. (2) In the case of
research on the method to distinguish the environmently friendly agricultural products
from others, it is proved that consumers have a strong faith on quality guarantee marks
and there is a difference between gender, income level, and consumption period. (3) It is
also shown that consumers purchase environmently friendly agricultural products for the
family member’s health in the survey on the motivation for purchasing them. And also,
there is a difference between men and women. (4) The result of the survey on the
consumption scale of the environmently friendly agricultural products shows that 94
people(60.3%) spend more than 50% of their gloss foodstuffs cost purchasing them and
20 people(12.8%) spend 30-50%. (5) In the survey on the amount and the frequency of
the purchasing items of the environmently friendly agricultural products, respondents count
livestock products mostly in amount while point out main cereals and a kinds of soy and
pastes in frequency. (6) Consumers ask that the price of environmently friendly
agricultural products is a little expensive or reasonable and there is no differences
between individual groups.
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(7) In the case of the purchase of foreign environmently friendly agricultural products,
there are more people who want to purchase domestic ones than those who want foreign
ones. Therefore, it is shown that environmently friendly agricultural products have a
counterpower after the market-open to import. (8) As a result of the analysis on the
quality of environmently friendly agricultural products, it is proved that they have better
quality than general agricultural products and also, it is found out that women feel larger
differences than men in quality. (9) In the analysis on the satisfaction degree of the
environmently friendly agricultural products, it is proved that respondents trust the safety
and nutrition of them whereas they are not satisfied with the external shape of them. (10)
It is analyzed that the conversion of consumer’s consciousness is the most critical factor
for development of environmently friendly agriculture. (11) The factors to activate the
consumption of environmently friendly agricultural products are proved in order of the
enlargement of direct transaction, the conversion of consumer’s consciousness, the easiness
of purchase, activating consumers’ unions, and publicity.

Key words: environmental friendly agricultural products, consumer’s consumption types
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Table 1. The preceding research with relation to the environmently friendly agricultural products
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Table 2. The questions of survey research tool
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Table 3. The distributed and withdrawal of

questionnaire
N(%)
No. of Withdrawal Analysis
distribution Nymber Ratio Number Ratio

200 169 (84.5%) 156 (78.0%)
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Table 4. The social background of survey subject

Variables Class Frequency %
male 15 9.6
GendeD)
female 141 90.4
20°s 2 1.3
30’s 107 68.6
Age
40’s 42 269
50’s 5 32
der high
under g 53 34.0
school
Education Level university 98 62.8
1
above graduate 5 32
school
self-management 50 321
office worker 80 51.3
Patriarchal Job  public servant 13 83
professional job 8 5.1
ete 5 32
rural 2 1.3
Residential small Cin 84 53.8
District big city 68 43.6
etc 2 1.3
rural 59 37.8
Growth Place
urban 97 62.2
under 2 million 15 9.6
under 2.5million 25 16.0
Family Income under 3million 32 20.5
under 3.5million 28 17.9
above 3.5million 56 359
Total 156 100
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Table 5. The understanding degree of environmently friendly agricultural productsz’

Variables N Mean S.D. t/F
male 15 6.27 1.62
Gender
female 141 6.38 1.51 -.282
Total 156 6.37 1.52
20°s 2 4.00 .00
30’s 107 6.36 1.56
Age
40's 42 6.45 1.31 1.833
50’s 5 6.80 1.92
Total 156 6.37 1.52
under high school 53 6.53 1.46
Education iversit 98 6.38 1.50
Level university . . 21831°
above graduate school 5 4.60 1.52
Total 156 6.37 1.52
under 2million 15 6.20 2.18
under 2.5million 25 5.96 1.77
Family Income under 3million 32 7.00 .98 598
under 3.5million 28 6.50 143 '
above 3.5million 56 6.18 1.42
Total 156 6.37 1.52

* p<.05
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Table 6. The recognized method of environmently friendly agricultural products®
male 4(26.7) 1(6.7) 5(33.3) 2(13.3) 3(200)  15(100.0)
Gender ) -
female 99(70.2) 6(4.3) 9(6.4) 7(5.0) 20(14.2) 141(100.0) x=1699
Total 103(66.0) 74.5) 14(9.0) 9(5.8)  23(147) 156(100.0)
under 2million 9(60.0) 0(0.0) 2(13.3) 2(13.3) 2(13.3)  15(100.0)
. under 2.5million  17(68.0) 0(0.0) 4(16.0) 3(12.0) 1(4.0)  25(100.0)
Fam“y under 3million 1(59.4) 7(21.9) 13.1) 3(9.4) 263)  32(1000) .
income ¥'=51.68
under 3.5million  22(78.6) 0(0.0) 4(14.3) 0(0.0) 2(7.1)  28(100.0)
above 3.5million  36(64.3) 0(0.0) 3(5.4) 1(1.8)  16(28.6) 56(100.0)
Total 103(66.0) 7(4.5) 14(9.0) 9(5.8) 23(14.7) 156(100.0)
short term 38(76.0) 12.0) 8(16.0) 0(0.0) 3(6.0)  50(100.0)
Consumption middle 39(65.0) 3(5.0) 4(6.7) 6(10.0) 8(13.3)  60(100.0) X
term long 26(56.5) 3(6.5) 2(4.3) 3(65) 1226.1)  46(100.0) rois2
Total 103(66.0) 7(4.5) 14(9.0) 9(5.8)  23(14.7) 156(100.0)

* p<.05, ** p<.01
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Table 7. The buying motivation of environmently friendly agricultural products®

Protection of Invitation

Variables Safety Health Taste ecological of around Etc. Total
system  a person
20%s 00.00) 2(100.00) 0000 0000 0000  00.00) 2(100.0)
30°s 14(13.10) 73(6820)  0(0.00) 10930)  6(5.60)  4(3.70) 107(100.0)
Age
40’s 7(16.70) 19(4520)  2(4.80) 12(28.60)  2(4.80)  0(0.00) 42(100.0) ¥=26.97
50°s 24000)  1(2000)  00.00) 1(2000)  00.00) 1(20.00) 5(100.0)
Total 23(1470) 95(60.90)  2(130) 23(1470)  8(5.10)  5(3.20) 156(100.0)
under
. 0 (0.00) 9(60.00) O (0.00) 3(20.00) 2(13.30)  1(6.70 15(100.0)
2million
under
T 11(44.00) 10(40.00)  0(0.00) 3(12.00)  1(4.00)  00.00) 25(100.0)
2.5million
Family und
ramiy. under 3(040) 2268.80)  1(3.10)  3(940)  2(630)  1(3.10) 32(100.0)
income 3million X2=35 23"
under 41430) 22(78.60)  0(0.00)  1(3.60) 0 (0.00)  1(3.60) 28(100.0)
3.5million
above
- 58.90) 32(57.10)  1(1.80) 13(2320)  3(540)  2(3.60) 56(100.0)
3.5million
Total 23(1470) 95(6090)  2(1.30) 23(1470)  8(5.10)  5(3.20) 156(100.0)
* p<.05
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Table 8. The consumption scale of environmently friendly agricultural products®
Under 5% Under 10% Under 20% Under 30% Under 50%  Above
. of total of total of total of total of total 51% of
Variables Total
food food food food food total food
budget budget budget budget budget budget
under high 2 7 8 6 5 25 53
school (3.8) (13.2) (15.1) (11.3) 9.4) (47.2) (100.0)
Education university 6 3 3 4 13 69 %8
(6.1) (3.1) (3.1) @.1) (13.3) (704)  (100.0)
Level  Chove 2 0 0 1 2 0 5 =3602"
graduate 40.0) 0.0) 00 (200 (40.0) ©00)  (100.0)
school
Total 10 10 11 11 20 94 156
(6.4) (6.4) (7.1) (7.1) (12.8) (60.3)  (100.0)
under 0 3 1 0 3 8 15
2million 0.0) (20.0) 6.7) 0.0) (20.0) (53.3) (100.0)
under 3 3 3 0 5 11 25
2.5million (12.0) (12.0) (12.0) 0.0) (20.0) (44.0) (100.0)
Family under 0 2 2 8 3 17 32
income  3million 0.0) (6.3) (6.3) (25.0 9.4) (53.1) (100.0) 2=43.66"
under 5 0 2 3 1 17 28
3.5million (17.9) 0.0 (7.1 (10.7) 3.6) (60.7) (100.0)
above 2 2 3 0 8 41 56
3.5million 3.6) (3.6) (5.4) 0.0) (14.3) (73.2) (100.0)
Total 10 10 11 11 20 94 156
6.4) 6.4) (7.1 (7.1) (12.8) (60.3) (100.0)
short 7 4 1 4 11 23 50
term (14.0) 8.0) 2.0) (8.0) (220)  (46.0)  (100.0)
Consumpti 2 4 6 3 4 41 60
middle
on term 3.3) 6.7) (10.0) 5.0 6.7) (68.3) (100.0) X2=18~21
long 1 2 4 4 5 30 46
2.2) 4.3) 8.7) (8.7) (10.9) (65.2) (100.0)
Total 10 10 11 11 20 94 156
6.4) (6.4) (7.1) 7.1 (12.8) (60.3)  (100.0)
* p<.05
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Table 9. The buying level of environmently friendly agricultural products

N(%)
Variables Main grain Miscellaneous Fruit Vegetables Soy sauce Stock farm
products
Total buying 13(8.3) 8(5.1) 2(1.3) 4(2.6) 14(9.0) 6(3.8)
Most buying 19(12.2) 14(9.0) 10(6.4) 6(3.8) 39(25.0) 13(8.3)
Half buying 43(27.6) 30(19.2) 41(26.3) 33(21.2) 23(14.7) 15(9.6)
Small buying 38(24.4) 47(30.1) 52(33.3) 57(36.5) 39(25.0) 55(35.3)
No buying 43(27.6) 57(36.5) 51(32.7) 56(35.9) 41(26.3) 67(42.9)
Table 10. The price evaluation of environment friendly agricultural products.
N(%)
Most expensive Expensive Common Cheap Total
33 (21.2) 59 (37.8) 54 (34.6) 10 6.4 156 (100)
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Table 11. The buying mind of foreign agricultural products®

N(%)
. . Buying of home
B f f 1
Variables .uylng of home BPylng ° .ow agricultural products if  Total
agricultural products price reductions ..
price similar
d
under. 13(86.7) 2(13.3) 0 (0.0) 15(100.0)
2 million
d
under - 16(64.0) 0(0.0) 9(36.0) 25(100.0)
2.5million
Family income under 3million 26(81.3) 2(6.3) 4(12.5) 32(100.0)
0=17.31"
under
. 17(60.7) 0(0.0) 11(39.3) 28(100.0)
3.5million
b
above 41(73.2) 4.1 11(19.6) 56(100.0)
3.5million
Total 113(72.4) 8(5.1) 35(22.4) 156(100.0)
short
36(72.0) 12.0) 13(26.0) 50(100.0)
term
Consumption
term middle 37(61.7) 5(8.3) 18(30.0) 60(100.0) , .
x=10.19
long 40(87.0) 2(4.3) 4(8.7) 46(100.0)
Total 113(72.4) 8(5.1) 35(22.4) 156(100.0)
* p<.05
Table 12. The qualitative difference of environment friendly agricultural products.”
N(%)
Variables Difference Non-difference Do not know Total
male 9(60.0) 0(0.0) 6(40.0) 15(100.0)
Gender
fernale 129(91.5) 32.1) 9(6.4) 141(100.0) y=17.77"
Total 138(88.5) 3(1.9) 15(9.6) 156(100.0)
*kKk p<01
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Fig. 1. The quality satisfaction of environmently
friendly agricultural products.e’
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Table 13. The condition precedent for environment
friendly agriculture.

N(%)
Reform of Reform of Government
producer consumer concern and Total
conscious  conscious support
31(19.9) 73(46.8) 52(33.3) 156(100)
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Table 14. The consumer needs for increase of consumption

Reform of
Expand Activation = Make  consumer Confidence
Variables 'of of easy. of conscious mcreas.e Pnc.e Etc Total
direct consumer  buying about  of quality reductions
deal orgnization  place environ-  certify
ment
20’s 000 0@©O 21000 00O 00O 000 000 2(1000)
30’s 29(27.1)  17(15.9) 28(26.2) 20(18.7) 6(5.6) 5(4.7) 2(1.9) 107(100.0)
Age =
40’s 14(33.3) 4(9.5) 12.4) 15(357)  5(11.9) 12.4) 2(4.8) 42(100.0) 3295*
50’s 0(0.0) 2(40.0) 1(20.0) 0(0.0) 1(20.0) 1(20.0) 5(100.0)
Total 43(27.6) 23(14.7) 32(20.5) 35(22.4) 12(7.7) 7(4.5) 4(2.6) 156(100.0)
short
term 17(34.0) 6(12.0) 12(24.0) 11(22.0) 4@8.00 0 (0.0 0 (00 50(100.0)
Consum-
Ption term Middle 15(25.0)  13(21.7) 6(10.0) 11(18.3) 4(6.7) T(11.7) 4(6.7) 60(100.0) =
long 11(23.9) 4(8.7) 14(304) 13(28.3) 4(8.7) 0(0.0) 0 (0.0) 46(100.0) 209
Total 43(27.6) 23(147) 32(20.5) 35(22.4) 12(7.7) 7(4.5) 4(2.6) 156(100.0)
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