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ABSTRACT

This study is abeut choice attribution of customers make in food and beverage events.
The researcher provided practical plans to uplift food-related enterprises and activate
management through surveys and positive analyses, targeting customers who used food
service events.

First of all, all event plans must include customer demands, social changes, special
qualities of the business, and market research. Second, low demand season must be
considered to open events compared to available and appropriate seasons, so that
customers will be induced to the events. Third, prediction for market variable and
solutions must be thoroughly examined and plans should look into the future to maintain
a long period of time. Fourth, sufficient communication between planners and employees
should be made before the event starts, so that food and beverage businesses can gain
trust and quality of event services. Fifth, immaterial service and visible goods/menus in
business of food and beverage events must be closely matched. Sixth, menus introducing
a variety of merchandise, quality of nutrition and health of the business should be
developed. Also, events from countries(regions) should be hold to create a market of
cultural exchange. Seventh, for hereafter event plans, feedbacks are needed concerning
customers needs and demands through customer care, after the food and beverage
events. Eighth, faculty management for convenience, kindness, safety, and life preserver
accommodations in parking areas must be made, as automobiles are necessaries for
people in Mycar era. The ninth, off-line and on-line customer care through on-line
business construction and production of homepage must be done, due to the fact that
even the well-made events are bound to fail if they are not delivered to the customers.

Key words : food & beverage event, choice attribution, activate management.
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ol & NE

Mulz - A 3.931 3.983 -641 522
e 3.617 3.668 -662 .508
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* o p<S, ** o p<Ol.
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243 M 3.6754 3.5508 1.417 158
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Mu)x . A 3.950ab 4.052ab 3.742b  3.960ab 3.826b 4.430a 298 .012*
HAg A 3625 3668  3.551 3632 3642 4019 1.260 282
HEA 3750 3672 3.566 3670 3642 4.000 929 463
Ax el B 3916 3.923 3.817 3854 3904 4230 839 523
R 3833 3737 3641 3658 3666 4102 1372 235
AE9] 7A 3833 3699  3.691 3.643 3952 3871 731601
Tu|A)A 3500 3.631 3584 3555 3357 3.576 228 .950

BojHel A" 4083a 39292 3.628ab 3.814a 3238 4.153a  3.162  .009**
Hre] ohekd  4.000 4.524 3.773 3.487 3285  3.461 753 584

% p<05, **: p<l.
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olst  xhd g vhd hinel ol

o L Bt 3.776b  4.000ab 4.070ab 3.864b  3.951b  4.293a 2371 .040*

gk A8 3.583 3.662 3618 3604 3655  3.966 1.018 408
g4 3.550 3.658 3.684  3.645 3.706 4066 1538 179
AFol T 3.822 3.899 3.877 3.817 3908 4200 797 533
v & A 3.672b  3.666b  3.637b  3.516b  4.069a  3.844ab 3.008 .012*
FE A 3611 3772 3.742 3.548 3.701 3.733 949 450

2l 3.550 3412 3.684 3.564 3.775 3.566 1387 230
Bri#Eel e 3.800 3.772 3.871 3.580 3.908 4044 1382 232
Wyel okt 3.666 3.476 3.719 3.419 3.620 3.200 1.868 .101

% p<.05, **: p<0l.
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A - A 3.700b  3950ab  3.852ab  4.240ab  4.300a  4.270 .002%*
A A 3.548 3.596 3.632 3.759 4.125 1.419 228
A 3.615 3.623 3705, 3.730 3.750 335 854
A #4387 3.886 3.892 3.866 4.166 095 984
R 3.551 3611 3.745 3.893 4.000 2.363 045*
FEe 74 3.346b 3724b 3.691b  3.753b  4.666a  4.101 003%*
FHIA|A 3.230b  3.54lab 37942 3.540ab 3250b  3.389 .009**
Hoj#He] Ald 3871 3.694 3.841 3.960 4333 1.890 113
W7o o 3.423 3.623 3.541 4720 3.500 1.089 363

*: p<.05, **: p<Ol.
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“Rof ge] A9} B9 ATTVRAE ol 8std Jug HSahe Hdo] £ &
BARS BgFa 9Jom AgE FANCERH YHE Y53t Yo 4
o7 Qo HRge HodFogn Y FaAEE A0 g vehdt) Fvaluet: 29818
Liebstt

B 7D o3 o 2984 43

W) 9% i ol

13) 2~33) 4~53) 6~73 §8~93 103 o4

Mujz A 3.926b 3.970b 3.903b 3.841b  4.26lab  4.600a 1.673  .142
43 X8 3537b  3.640ab 3.550b 3.864ab 4.055a  3.937ab 2715 .021*
AE4 3.650b  3.735b  3.416b 3.854b  3.692b  4.375a 3234 .008**
HEeo welA 3966 3823 3870 3833 4102 4.000 637 671
o & A 3.850a  3.626ab 3.660ab 3.583b  4.0S5la  3333ab 2334 .043*
dES 748 36061 3.713 3666  3.680 3794 3583 188 967
FHlAl 4 3466b  3.570b  3.601b 3.604b  3.576b  4.750a  2.509 .031*
HolHe] A4 3.805 3793 3728 3972 4.000 3.750 673 644
el ohedd 3.783 4020 3555  3.333 3.923 4.000 217 955

*: p<05, **: p<0l.

B 8 ZJry5d g FE8 43

Bk
WEEE gV oAw 34 48R 0 . Fo#es
g il AR EAT

ARl A 40338 39442 3926a  3484b 3983 42668 2711 .02*
245 3P  3.607ab  3.739b  3.558ab  3.421b 3.830a  3.875a 3772 .003**
AR 3.750 3620 3.600 3.789  3.603 3.583 666 650
o) #hulA 3.984 3.896 3.866 3.877 3.785 4,000 747 589
o A 3.781 3.482 3.677 3.403  3.747 3.944 2.184 057
FEY A 3714 3.563 3.722 3736 3.682 3.777 372 867
TH Al 3.654 3413 3.583 3.368  3.597 3.500 842 521
FojH el 1A 3.980a 3.689ab  3.588ab  3.491b 3.819ab 3.944ab 2981 .012*
o] Tkl 3.571 3.551 3.366 4315  3.689 3.833 2.194 056

* p<0S, *¥*: p<01.
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