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(Abstract)

The development of the Internet has influenced consumers’
information search process and purchase behaviors. The
environmental changes and consumers' lifestyle changes
have stimulated them to use the Internet shopping mall.
However, people used to shop the low-involvement product
rather than high-involvement product such as clothing
product at the intemet shopping mall due to the subjects’
perceived risks or product characteristics. The purpose of
this study is to examine the differences of consumers’
attitudes toward the two types of apparel internet shopping
mall. With compared to the existing shopping mall, this
study generated Web3D internet shopping mall by designing
Abata, representing the user's body figure. The changes of
respondents’ attitudes toward the internet shopping mall and
purchase intentions would provide the possibility and future
direction of the Web3D intemnet shopping. Recommendations
and future research were also discussed.
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