LA &
2. Q1e]Wl 7]¥tke} E-business
3. E-business 7|2 =g

e F|ube] ofu)zuis AbdAek] gt 2

4, E-business Atg A=k 3
5. E-business dA3fjuhS- &
62 E

1.4 &

ZHdE] Qleudle] Uz ‘Business Process
Reengineering (X2 A2 Ay 7/NFe] EHCE 7]
JEL FAH 95 M3}y s Ebusiness &
24 =] g o3k 2 g FHs g
ShARE 2003 OECD7F 3 9=7te) 4500 719%
Aol FAodt 33078 19E udeE AL 4
3 A3l wE W, Ebusiness 3971 7199 $9&
ool 71eg = ve|g Aoz vehd [
HE $3 tiRE JIPEL £YEo] AxE o
2 AHY 5o % vlzyx2 o HE, F
ZHolx FHAAA ZZAZ2 AEA’ T Ebusiness
7o) A AdASF el TG HE A
At} QWU o)&3 Ebusiness £F4 &¢ 2
A7y 719ES ¥ S B FA= @7 il
ot [2]. E3 Quayled] AF=o] w2, tho
719 E0] AEUE 7|¥e 2 dl= E-businessol] gt
ol el BE U ARJA HA= US| E-business
=Y 2 AgE FAND e AR =Yyt
(3]

olg13t ANEL IT AEUHEC] FARFNV|&
I Aeidl AA9 7l E AR F3HE T2
UE E AHY EA ge BlzyL L
JHg FHo B4lo] WFES d vk &EFHAHQ

* Global Computer Training Center

Ebusiness A28 74317 SaldE 598 Jun
2, A4Y Su, DAVSE B4, AR
So| o2t Bhusinss A#¥hEo] tig Auzl
osi7t 2P, 53, A%Ae FYY Rue
g ARBEYA7L A5 B39 g2 R A
QLT YAl FlAE FUE 4] BAL SIS
9 et Ak wH, QY 719 Ebusines ©
9 2 A BRY @A p2ot g, of
g 5e4oz Bdtn FE3 2YAS 19}
shof gk

£ nolAE AHY 713 AABE Ebusies
o AAde wEez 83E Ebusies 7] 29
AN, olg EHFOR AW AR AYA
% FHLLES AN, Y190 EbsiesE 5
) AYBEE SHFE HAE FAHLD 4B
o Ed, e AIEES E=ojahe] AHUAR
A& Bobel et B AGUEOIA Ebusiness Al
QR W AN 1 goE Eoh

2. ¢l 7]uke] E-business

o2 dd we TIAsR

74ke] Etusiness @ ‘DIAE #Tioish IEY (<)
Eohy, dzE THL ool AYHA A
PHL PASE FANY AGAYF 2 B 2

s olE{4l FEEE (H53 H23)

89



olEfyl 7|ube] ofu| XA AlRIZI2I) CHE DA

(Z 1) EDI2F QIE{ll 7]to] Him

S EDI Internet Technologies.
- Point-to-Point VAN Internet Intranet Extranet

HlolE] Kt Low High Low High High
AHjA gd Local L/G Giobal Local Global
F7IAEA B Limited Unlimited Unlimited Limited Unlimited
A/RG DT | Low High High High High
ALgulg Low High Low Low Low
HEAAQTE High Low Low Low Low
AFEGAE Needed Not Needed Not Needed Not Needed Needed

dodd @ (&F DX RoRZo] &4l 4
g Hapol A AMGHIE FE OFE tREY
719Ee] JIHY 71$S 883t EbusinessE 43
st QT [5]. Song et al. Q0042 407} 719 S o
}o 2 ¢ dEzAtd w2, Ebusinesss 33
FEe] JIYEe] JEHUE e i QI
, OlEF 259 71gETte] UMYl Aol B}
t 7148 dixdy] s M2 EDIE 93}
I AN [6]. ©ol= A Ebusiness 7|95 ¥
dl 7]9k3to] Ebusiness £748 AME-SiThE AR
fac

‘E-business’'= @A o2 ‘Ecommerce( A4 A
Ayek 2bEst "ok (71 (2F DollA BojxRol,
‘Bbusiess'7} 7|19 0.2 stofg 2RHORE AAEH
oge] AFS Zxsh= §H, ‘Ecommerce’s 9]
Z Q24 (Customer, Partner, Supplier, Distributer)S 2}2]
YENZ 7128 o8 4314 AdAAE 9D
t}. (28 1)& Ebusiness /|'3S ARA| 289 A

RS o

<

Knowledge Mgt.

Intranet

E-marketplace

i E-marketing

E-Commaerce

AR ZRMA

zagr 7
ez

(2 1) elefll 7|8 E-business AlAH WX Db

FAHo 2 BAET Stk Ebusines 7)ol =g
A2 e vlgo] HALY A Alxgo] &
ol WFA AIdHAY] 884 SAANAL, o
= BN AEEH 2 Y

Hel 49H A 2 472
A= ik

3. E-business 7|& 29

AEU 7|9ke] Ebusiness 54 AAMEA L #
Z|(ERP) A 2H, 1A B (CRM) Al=", ERF-F5H
Zlsem 2" g B LE EBAD 58 o8
AR EE ke oM, o] ARgol AL
AT Fd rldske AL AAse AL
AZzxAod. (2¥ 2= Ebusiness FA7H AMEA
g A7 oA oy qEE s=AE

Bozeh & oluAUs H97} J1de] HRgs
Qe FYA|D, ot Tukz ATl wg
Arke =2

3.1 dEgE8ys

ARGR A s olsiEg £X1417]7] A3,
ZA A BHAA o]& A8} A7l Marchand et
al. 2001)9} * 4] Information Orientationo] %] AA]E
A ARBLIFS ANstaAl St (8]

& A RE-89 % (Information Capabilities)

90

2004. 6.



olEjyl 7|ute] ofu|xLiA AjpiEaol Ch3t 1F

Sl 7] Hrggey Algidmt
ojulzLA #9| o o TR PE
- ERP, CRM, - HEpe|dat | - sizw ot
SCM, EAI Al - HEggye - FHAE Mot

(T2 2) E-businesst Alei4utelel oiA|

- A X 7% < e¥(Information Technology Capabiliries)
- A1 7)o Information Management Capabilities)
- A 1 823 9| (Information Behaviors and Values)

AR71gdFo)d 8, HlzYs T,
"}é@ S*a Ez‘s}ﬂ A IH A HAS ;};ﬂg}
7]

g%k% E}l\:_\l-q- 1 0]
Hrlgd@e 48 Auigdn. v, JEa g
J

= %‘JJ*EM“ l‘{H AqFoz Hodoh &3,

A&FQ HRBES o) 22U AREEH &
g8 FAE SN ¥EATIE 7199 9%
& Auggygolet Aad AFSW, 49,
B, NAska A, IR FHetE, BAH
o], 123l FAAQl AHELPY Fo] aitFel
AREE P (1™ M BAAzo], H]
zU2s Z2A2x f8E 53 Ebusiness $F4¢
TH 2 AR 710l o HRI|eHF
& ovlstr, ol FHQA ARAGEHE T
A7 EAlel EJ%’?"' AREEYAE FEA
U S22 6

o_{m

3.2 AlgiMm}

A TE 7R A R Az AR
TEE Atk 7R AFeRke AR g
o2 ARERE A3 AV AFAHYD A
¥ Hud ARAHA Qapgdelt. FEA e
AL gEold Almpulg Za §ol AL
Aol sjgsich W, APHA Fup 2L 7Y
#AQ FAR BT o AFAHE FHA

fu

FAAEZ Aoste Wolth 4E &9, BlzY
2 JFN Rz PFele, 2R ojujx] © g
% PTG o] AT IFEIHET 84
A2d 24s 5 21 AGE Bg Aok o
HE o2 CFOFHAF#hE AFAA SH8&
#2353, 0 (AR BEA) EE CIO (1Y)
@A JFAM e e Felo) AdEHE
sty gtk FA A ARIAHE Hefstr] 9
M= 7HH A B ARA ARE T et
a1, A7E A7t AR s 722 5 3
5 #AE 7ot & Zolt} [9].

3.3 Information Orientation

2001, Marchand et al. [8]& 7|99 ARER S
Ft ATl BEAES £43l=  Information
Oﬁentaﬁon& BFSIATE 7ol A FRV|eY

Z ARgedy, JRBLYY T AR PR
%}%oﬂ Po% qHEES FAF o2 otete A
Aol AAE v, $A8 Foltk o]Fo] 10374
=3 7]gel FAFShE 1,009 ] Senior Managers:
S ez AERAR A, 7de BR
o] AJAlale] dAby W3 BAE FASIn

Ao 4aE REA 5 dwbe e
2 $§%1, A0S FPHE PelsH, 439
wgﬁ-we AEstn ARsE 7190 A4

ol =28 rhsde] B wthe dHE HAFI
o old AR AEIIES olgst ARl
S skl oA Fad WEFds AN &
o #AAdE FE7E, AR, 2439 55
=2 FEste] Aveiadnt ARk Basa o
she FAUY SlHg A waA 28357 A3
Hel 3dd BE FokE FAHLR A7, £4

Nl

oX B ok J
£
rLo

3= oleful Hwsts] (M5 H23)

91



CIE{Ul Jjghe| ofu| =Y A AldHEtol ofet DH

st AA g sHAE Aolth
4. E-business AFgA= 41
4.1 HZXUA S& mjet

243 Ebusiness AFS FHIHHA &3
H2U2 F§& gofslolgitt. ol EFHAAE
aadti AA7IBE AEshe AdE ot
Z, A9 o, AF/A L A, FE71E)
W, 2 F3e] W3 5 2R H2Ys T
< glorste Aotk 19994 Ravi Kalakota: H]ZU]
2 T gt B EE AAIEAT [10]. o2
H Ak Fod 35S 2ddt 584
(Efficiency), B.7}/J(Effectiveness) % 534 (Integra-
tion)o|t}. &4 FHE 7|PER stdF WFTx
2 AREFE A4dA sted s A3, 54
Aol ok #AL 1A 4 HEYSY #AE AlF
A ARggor, BRAEY F8A8L2 AYFH 2 R
M7t 98E 3AUE 7l HEUT

4.2 E23| (TQW)

ABNA HZU2E 584, ERHoT S35
7 98 we 7% l‘%ﬂ—é— | 248G 2% 99
7} AA G FATe] AG7E0l AlE Ye)
AgH gk (:L PolN RelFRo] BAGY
o AR WEE ARAA AW B A%
A7MA, TEAY FEANE 41 TFss )
FO01 o 2 ges sF Aake 4%
dlo] ARAAE Fras AZE vha @,

4.3 M5 20| &g

Adutr o Pe Trix WS o83t A

N

A% S92 F1Y ¢ Yok $4, AR P
2 53 ZAYART O 2 AFolt Az
AZS AWH S92 Fuse o] T PHel
h EHE d29e A4S g S9ue
Hoz MzUsE sl AEFIE Aol
B 2P Pun QNS FAASLIE 4
71 A% Ebwsies 9% FAAE A3
(2. RAE ABH BHOE Aol ZAAANE
FASAY AQAZIEH AN ol A
otk EEAE WAL AABA L FFANL B
z7440] ol ek EA, ZAYAstS B
S $3e MzU2x AL NY EdNoR
2ol A4 $98 Ak Pyt 23
4 Hud 79 AUZE G w9912 2
Az Ak

g

4.4 NRISE =Y

F< Ebusinesss 3 HR7)1EAT) =Y 27
o 285HE FAE Hak IT A2" =YL Fl
AE§-g FaAA oloe FEshe Aoz A4
5o} At} 2003 d 64 OECDFA 9] HAPAHY
A @2 T £ e ¥=EA] B
EROL Return On Investment)-S =35 & HQay)
glom, BAHIT ZE2AEE 135U S5k 67)
4 o FAo] HAHEE Axnrsin Yot
(1. stAzE FAdut IAAE 239, f&&
FUAIE ARIAgRTE HEE dehs AN
HAE dzsd He A8 deEth 2,
EbusinessE A|&sle 7|1YS0] A& 2 AFsr]
AN o 2ol Tgstn FH 22 AAYER
g AdAso} it

> 17AYE (Customer Satisfaction) kA4
-uAE Y3 HARE

g‘f’a‘% - Ul—g’é?:." . AOHA‘_}A SpAb . -T'-%’.—E-_'/IW}?# » ?] Al,g'xl'?‘lgl'_lﬂ
(O3 3) digel SEse| ANET
92 2004. 6.



ezl st 8

QIE{Yt 7jttol OfH|EUA AIHHE

- BAS ojnjA] AT
AQER D AT Gu
O w2

- A

1345€ 5d (343

CRM Application

v v v
Heggoz (Information Capabilities) 84

o R LS - YREx - ZRMA/pE B S
- DR - U EEm)| - 2F/5E8Ea Huma) o
- HEE2YS - HEE8Ys - BREsYs gz

v 4

AN Y
HE 2 Al S - YSx|AZE He
- slgzy
v 2NN 29 MF v
JHHEE Y

TEY HE/Muja

EOE ma A

H=UA SE

!

1

- A A (FE )
O #9% B4
S e
SHl gL 2 AR

SCM Application -

ERP Application

EEN Z2AA

AAMEE F

- B3z ofo[x] ®3 1
JlgE 9 A8 B
gopsz v
ABMRE SO (HHH) IE=H
AlEbE (A)
SolE Bl 4
oiES — |

(32! 4) E-business H4HI2

a3

32 QY A EEs| (H5H ®23)



SlEl 7]ute] ols| =LA Al Tf

-

nEs,

b}

5. E-business |sukex

Ebusiness 302 Q1§ A|xEe Ei}-r%‘%
"‘”X}— stoig A FRdAe 2 %}
7bs3 } =t T84, %A JHEE2 FF

dgsA st aFAe ’:}%/*1‘51

FEAY Y955 58 AEe ¥
%‘ grsHA sk (2 9ol
of, 7192 W&} AF/ M2
ato] AHZAEAA Bt U2 AF 2 A

o i St l">~ l"-.-:
o iil ﬂJlO ol
_IE
mlo

Y
offt ¥

2

¥

L2 o

=z LUH”‘OE °l°1><lﬁ} laifi A=
AHo 2 Aty ojelog Eolzit). 9
71go] o]l FFalH AHAES Hsz
o] 7tX & F&slot 3] wEolr} [13]. &
AU @971 B JRegodeke] &
dae] ARHQ] HAE 7PHLAY, ZHM"J
Aol og ZEHIIAE R 70 Azt
gaste). Aol BEFE VYL & IUE
9} 7B AE JAEE Zilo] AZHRES F
7N, THEAARAS FHolde HEgAE

o lkr?& o]ol& &3}y wEolh

l'1
O>~ e
=

6. 2

7195l A AIRIERE g5k dsiAe
T2 02 Ebusiness o] Fgxlojo} giry 1
g1 499 A we} AByl 7]eke] Ebusiness
Nedg anges Fdole] YRPEARS F
BRI A gt mE, AR7|E &89 vEo =
ZAE9 7814&319"%%* 23t 2 AABAFoR] A
o] o)tk ofe] P ARIIE Fulg
+dfﬂ Z1dolets 2A A5 FREGE g o]
Aol £U5H 9 Ak gEse, A
AEA AZ A AE Al FAF _,__,43 3
el WE) Aol YR $Pe A
71gke] E-business A 2% =S a2 F 71950l

l'1

ﬂi&

A NZE AI7131E Fo3la Ebusiness 0]
AoA gute WS A agx, HAd
AMGEE A4 dA] 283 Aloto|th AMGER &
Aol WEA ARHA HTAMT FASE e
olin, 1AL 9% 7FNFEE TAE AFAH
A Zdsy] 857) dielth #FF AHYA
2a3d g3ME FEdd % 117134 2709 o
2o} 4 #F9] Ebusines AF+EL 93 JJES
o] Al AFE T35l Ebusiness v T2 tfL
A st ok & Zo|tt.

v d

(1] OECD. A 162} AzMFAH Edol= AuH~
|l B2} 5, 2003.

2] S5 "eEdLwwo]d: HAgHoz W
& dmdA3AY w2 El, September 2003,
Quayle, M. “E-business in a turbulent world: usage
in Buropean small and medium size enterprises,”
Int. J. Electronic Business, Vol. 1, No.l, 2003,
pp41-52

{3] Hackbarth, G. and Kettinger, W.  "Building an
E-business Strategy,” Information Systems Manage-
ment, Fall 2001. pp.78-93

[4] Esichaikul, V. and Chaichotiranant, C. “Selecting an
EDI Third-Party Network and Internet,” Information
Systems Management, December 1998. pp.26-31

[5] Song, I, Harrald, J, and Jefferson, T. "The
Sequential Effects of E-business Activity on an
Organization’s  Performances,” Int. J.  Electronic
Business, Vol. 2, No.6, 2004.

[6] Kocharekar, R. "K-Commerce: Knowledge-based
Commerce  Architecture  with  Convergence  of
E-Commerce and Knowledge Management,” Infor-
mation Systems Management, Spring 2001, pp.30- 35

[7] Marchand, A, Kettinger, J, and Rollins, D.
“Information Orientation : The Link to Business Perfor-
mance,” New York NY: Oxford University Press.

[8] Reich, B. and Benbasat, I. “Measuring the Linkage
between Business and Information Technology

94

2004. 6.



QIEYl 7|gte] ofu| =LA AliHEof et DE

Objectives,” MIS Quarterly, March, 1996, pp.52-82 [11] Mary, W. “The Deming Management Method,”
[9] Kalakota, R. and Robinson, M. “e-Business: New York, NY: The Putnam Publishing Group,

Roadmap for success,” Reading, MA: Addison- 1986.

Wesley, 1999. [12] Mondy, W. and Premeaus, S. “Management
[10] Turban, E. “Electronic Commerce: A Managerial Concepts, Practices, and Skills,” Needham, MA:

Perspective,” Upper Saddle River, NJ: Prentice Hall, Allyn and Bacon, 1993.

2000.

OMA=TOD

sel=

1988 Adyristal FEA}

19913 University of Tennessee at Martin, Computer Science (B.S.)

199614 The George Washington University, Information Management (M.S.)

20041 The George Washington University, MIS & Information Management (D.Sc.)
19963 ~1998'3 Institute for Artificial Intelligence, U.S.A. (37-%)

199913 ~2002'd UniverSolution, U.S.A. (Senior IT Consultant)

20013 ~ &=} Global Computer Training Center, U.S.A. (Senior Advisor)

812 olefdl Awsls| (5 H23) %



