XA F 43 A A 68 A 2 3 20043 69 199

AHPE o] &% Kano #2849 FA-¢+A
A4 agd 4

_(H

o

ry

— A Study on the Investment Priority
Using Kano Analysis and AHP -

945
Lim Sung Uk

A i
Yang Jeong Hoe

Abstract

Kano(1984) distinguishes five types of quality requirement which influence
customer satisfaction ; Attractive, One-dimensional, Must-be, Indifferent, Reverse
quality element. Attractive requirements lead more than proportional satisfaction.
Attractive quality requirements are the key factors of order winner and the sources
of customer delight. Attractive requirements do not influence customer satisfaction
equally., This study presents Kano’s model using AHP(Analysis Hierarchy Process)
for the priorities of attractive quality requirements.
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22 AlFEA 3 oJAXZ4 A (Analytic Hierarchy Process: AHP)
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