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(Abstract)

Lannon(1994) asserted, "Today consumer market has
reached its maturity, and products gets more and more
similar. So brands should be distinguished from competitors
by emotional values."

Parody ads, one of advertisements appealing to emotion,
would distort some original work well known to the public
with its blemish or seriousness on target by imitating or
exaggerating it regardless of expression styles, and
announce the results to criticize the work itself or social
situations or excite laughter. Such parody ads are
stimulating consumers’ emotion in particular and diverse
methods. But

This study on parody and especially parody in advertising,
deals with the basic concepts of parody in advertising, as
well as copyright infringement issues highlighting the different
legal interpretations in American and Korean law when

l dealing with indiscreet cases of parody in advertising. some

suggestions are made on desirable and forword-looking
solutions. Different to the acceptance of parody in the
American culture, Korean law was limiting in allowing parody
1o be used and applied.
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8) Walt Disney Prods, 9ol &z, pp 757-758 (‘conjure up’ 7|2 EA
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9) Berlin v. E C Publications, 329 F 2d 541, 545 (2d Cir), cert denied, 379 U
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Al), Elsmere Music, Inc, 92| Et&, p253 F1 (T2{C{7} SAEt0f| 22H0|u} BIE
So| M2 4 SI5H conjuring up 0JAe| AR S|KEICH. MCA, Inc,
o] EA, p188, 190X : Eveready Battery, 2te| T, pdd7 ("Conjure Up
Test="m2iC|7} YRo2FE AZE £ Ux 24 stg TS 210 opcf).
Campbell, gto| T, p1176 (‘ST S a2 & Z2 m2{Cl= u|Fe
Exg YY3| Aol SES 220 Y2 'n22|TE" 58=/ofot Sick
o 'mgelrjo" SE8t 22| A8E 0Fol= 1 olg ofninix|el x30| A
g7k maic]e] SXat 4o met ZeiEct).

10) Fisher, 9te| B+, p438, MCA. Inc v Wilson, ¢fo| THA. p185 (o119 5
He |R XUHA B3FsICin & il glch uobt 22 & of opzt
XBEl 4K} Di2ClolM olmst o8tg szl E93 242 miet= 9l
Ch Pro Arts. Inc. 99| £t (z|Jt A MR ZH6PI= Ao, onof o
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1) Dt alE 2ol Tk =YSE 29| "Pretty Woman, walking down
the street’E 0= T2 o|Foli= 3 ot M CI2 Hol B2 oy, tinz|
0{A, ool viAlet= o S Y=o OFECHR oM TI BiThE = HiRRIARZ|
Y42 CiMEC ofst UZE 1 WE2Z A Ut Campbell, 9fo| BH,
pp1179-1180 App, A X B. H&|Q| JIAH{BO| CholiM= BH=X|Z AR sl
T (1994). e} KER). SEX. pp102-104 FH=E

12) cigiplozTe] mr|Ssie ol Hed AHAS CiA| 0|8 X|ZHRe
Z Ip7| 8&51Ck 25 F 3d 297 (6th Cir 1994) J2{u} 0|2 450] AMs]
X %1 oo, X sl&l7t XgZo|2tn SiCh Bruce Rogow (1996), Aristic
Parody - The Art of Making Law From Other People’s Art, 14 Cardozo Arts &
Ent L J 127, 137.
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HE Aolgt B 4 UPY) Harper & Row, Publishers, Inc.
v, Nation Enterprises #Z@o A 10729] v7}4 71E F 7t
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YHA 71Ee] $3te WA S Hede oF =7
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4. s2icje] i HEI|1En
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A AR Aol thg A5 ARIE Lokl f
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13) Fisher, 92| TH. ppdd4, 438 (T/0] T2 #imo| Ta} JlEHel o7}
AT AHEl x| o, 1o o dist +2E AT 7| WE
of "AN 0180IUS0T ETSt’ AlsH7t Of-{=k BHA)). Elsmere, 9fo] i
2, p253 ("l Love New York"2 m{2{C|3l "l Love Sodom'0| §iZlo| Q8 &
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Inc, kel =tz p185 (H 12| = (Boogie Woogie Bugle Boy of Company B)2}
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Superman FHEIS FAo2 ARBSH| & Z? {IE= LS HMIRIZRE At
E2E I ¢ oA 2 7hsHo| =ozIct)

17) A Hunter Farrell (1992). Fair Use Of Copyright Material in Adertisement
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