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Abstract

The first purpose of this study was to compare the factors of information searching before purchasing with the
factors of information offering after purchasing of the products, which were communication contents about the
wedding Hanbok in internet communities. The second purpose was to propose marketing strategies for internet
wedding Hanbok marketer. To accomplish the goal, the content analysis method which considered references and
opinions of internet community members was used. Two hundred cases from WEDDING CLUB(62,893members),
WEDDING GONGBU (18,649members), and WEDDING DOUMI (17,326members) in Daum internet portal site were
selected from August | to September 21, 2003. The results were as follows : First, the information factors which
were considered seriously when consumers purchased wedding Hanbok, were design, the level of sewing, price,
store location, cognitive power, service level, and manufacturing time. Second, the consumers considered the price
as the most important factor when they searched internet information. Third, the service factor was also considered
importantly, and it was recognized importtant factor so much after purchasing as before purchasing wedding
Hanbok. Fourth, the factors such as cognitive power, manufacturing time and store location were seriously
considered as the information searching factors before purchasing. It showed higher rate when compared with
information offering factors of after purchasing the wedding Hanbok. Fifth, the factor of sewing was considered
as lower rate than other factors. It showed similar results before and after purchasing the wedding Hanbok.

Key words: internet community( Q1Efll FFLJE]), marketing strategy( o} E1.2.2h. exploration consumer of
information( 2= Y] 2} 3B B wedding hanbok( &5 §2).
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