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ABSTRACT

Marketing of traditional doenjang (a kind of fermented soybean product) is now
focusing on its health advantages, being proven to have anti-viral, anti-cancer and
anti-oxidant effects. The purpose of this study is to investigate the consumption patterns
of traditional doenjang in the households managed by different generations of women
living in Gyeonggi area. Six hundred housewives answered the questionnaire. Statistical
analyses were performed on 590 subjects using SAS (ver 8.1). Chi-square tests and
General Linear Models were -used. The age distribution of housewives was as follows:
42.9% were in their 30s; 40.9% were in their 40s; and 16.2% were in their 50s. 57.5%
of subjects graduated with high school education while 72.8% of subjects did housework
only. Overall, 47.2%, prepared their doenjang themselves, while the remainder purchased
it or received it from relatives. This percentage differed however according to age group,
as self-preparation of doenjang was found in only 22% of housewives in their 30s, but
increased to 83% of subjects in their 50s. 53.4% of subjects had their doenjang donated
to them by relatives, compared with only 3.1% of subjects in their 50s. Most of dishes
using doenjang were soups and stews. Those housewives in their 50s made significantly
higher use of doenjang in soup, wrapping vegetables (ssamjang), seasoning, and flat cake
(jangttok). Doenjang dishes were prepared for the husband in the family 59.2% of the
time, followed by housewives 15.4% of the time. Annual consumption of doenjang was
5.1kg, and Kanjang was 4.4L per household; there was no significant difference between
the age groups respecting annual consumption. From such results, we may assume a
decrease in home-made doenjang among younger generations and an increase in the
amount of purchased doenjang. We can predict an increased need for doenjang of better
quality. Also the development of new products such as ready-to-eat or fast food variants
would better serve the trend towards convenience.
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Table 1. The general characteristics of the subjects.
frequency(%)
30th 40th 50th Total x? value
Total 253(42.9)  241(409) 96(16.2)  590(100.0)
Under element. sch. grad. 1(04) 72.9) 8(8.3) 16Q2.7)
Middle school grd. 72.7 55(22.8) 43(44..8) 105(17.8) 135.7
Education High school grad. 155(61.5) 148(61.4) 36(37.5) 339(57.5) o
College grad. 46(18.0) 16(6.6) 33.1) 65(11.0)
Over University grad, 44(17.4) 15(6.2) 6(6.2) 65(11.0)
Korean style 33(13.0) 51(21.2) 39(40.6) 123(20.9)
Occidental style 46(18.2) 62(25.7) 25(26.0) 133(22.5) 51.7
House style . o
Multi-families 25(9.9) 32(13.3) 44.2) 61(10.3) HkE
Apartment 149(58.9) 96(39.8) 28(29.2) 273(46.3)
Single person 21(8.3) 26(10.8)  15(15.6) 62(10.5)
Couple 124.7) 72.9) 22(22.9) 41(7.0) 60.0
Family Direct line family 56(22.1) 62(25.7) 26(27.1) 144(24.4) ok
Extended 6(2.4) 41.7) 33.1) 132.2)
Nuclear 158(62.5)  142(58.9) 3031.3)  330(55.9)
Housewife 167(66.0)  183(75.9)  82(85.4)  432(732) 257
Job Part-time job 34(13.4) 38(15.8) 9(9.4) 81(13.7) e
Full-time job 52(20.6) 20(8.3) 5(5.2) 77(13.1)
Income 100-200(ten thousand won) 12549.4)  11045.6)  61(63.5)  296(50.2) 89
201-300(ten thousand won) 91(36.0) 93(38.6) 24(25.0) 208(35.3)
monthly Over 300(ten thousand won) 37(146)  38(15.8)  11(1L5) 86(14.6) ns
Urban 104(41.1) 98(40.7) 38(39.6) 240(40.7) 313
Residence Urban-Rural Mixed 101(39.9) 06(39.8)  46(47.9) 243(41.2)
Rural 48(19.0) 47(19.5)  12(12.5) 107(18.1) s
p < 0.001
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Table 2. The obtain route of soybean products in different age group of the subjects.

frequency(%)
Purchase Self-Production Depend on relatives Total x2-value
Total 107(18.1) 279(47.2) 204(34.5) 590(100)
30th 62(24.5) 56(22.1) 135(53.4) 253(100)
40th 32(13.3) 143(59.3) 66(27.4) 241(100) 134.423
50th 13(13.5) 80(83.3) 3(3.1) 96(100)
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Table 3. The drawing the distinction between traditional and reformed soybean products in different age group

of the subjects.

frequency(%)
Familiar A part A little only Unknown Total ¥2value
Total 189(32.0) 242(41.0) 92(15.5) 67(11.3) 590(100)
30th 43(17.0) 107(42.3) 53(20.9) 50(19.8) 253(100) 73.17
40th 95(39.4) 103(42.7) 30(12.4) 13(5.4) 241(100) ok
50th 51(53.9) 32(33.3) 9(9.4) 4(4.2) 96(100)
*+*: p €0.001
Table 4. The character of best quality of Doenjang in different age group of the subjects.
frequency(%)
Tastyﬁaggasant Y(:élosznft?elgr Sweety Salty Total
Total 542(91.8) 40(6.7) 6(1.0) 2(0.3) 590(100)
30th 238(94.1) 12(4.7) 2(0.8) 1(0.4) 253(100)
40th 220(91.3) 20(8.3) 1(0.4) 0(0.0) 241(100)
50th 84(87.5) 8(8.3) 3(3.1) 1(1.0) 96(100)

x2=10.414 ns
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Table 5. The family members who want dishes prepared from Doenjang in different age group of the subjects.

. frequency(%)
Husband Herself  Father(grand) Mother(grand) Son Daughter All Total
Total 349(59.2) 91(15.4) 25(4.2) 41(6.9) 30(5.1)  1220) 42(7.1)  590(100)
30th 140(55.3) 41(16.2) 17(6.7) 21(8.3) 9(3.6) 6(2.4) 19(7.5)  253(100)
40th 148(61.4)  35(14.5) 4(1.7) 13(5.4) 16(6.6) 6(2.5) 19(7.9)  241(100)
50th 61(63.5)  15(15.6) 4(4.2) 7(1.3) 5(5.2) 0(0.0) 4(42)  96(100)
%%=16.428 ns :

Table 6. The family members who decide purchase Doenjang in different age group of the subjects.

frequency(%})
Herself Mother in law Husband Couple Mother & others Total
Total 477(80.9) 85(14.49) 3(0.5) 9(1.5) 16(2.7) 590(100)
30th 181(71.5) 56(22.1) 1(0.4) 4(1.6) 11(4.4) 253(100)
40th 208(86.3) 25(104) 00.0) 3(1.2) 5(2.1) 241(100)
40th 88(91.7) 44.2) 22.1) 202.1) 0(0.0) 96(100)

x?=36.94 p<0.001
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Table 7. The frequency score of dishes using Doenjang in different age group of the subjects.

MeantSD (points %)

Variable 30th 40th 50th Total F-value
Frequency 253 241 96 590
Soup 10.5+9.1 10.2+8.0 144197 11.0+8.9 6.64 **
Stew 8.616.3 9.9+7.4 11.748.8 9.6+7.3 245 ns
Wrapped vegetables 4.245.1 4.8+5.7 6.4+8.2 4.8+6.0 7.92 **
Seasoning for vegetables 29+5.1 28454 5.48.8 3.316.0 5.82 **
Flat cake 04112 0.7+2.4 0.8+2.3 0.5+1.9 3.86 *
Jangajji 1.6+4.5 1.9+4.5 1.6+4.5 1.9+4.8 1.16 ns
Sauce prepare 09134 1.0£3.3 0.7£2.0 0.9+3.2 1.06 ns
Masking flavor 1.544.5 1.414.2 1.8+4.4 1.5+4.4 0.28 ns

% Point scores: every day 30 points, 3-4 times per week 15 points,

1-2 times per week 6 points, 2-3 times per

month 3 points, 1 time per month 1 point, almost no eat 0 point : P<0.001,: P<0.01, : P<0.05
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