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Consumer Education through Experiential Learning:

Developing Social Responsibility and Soft Skills as Consumer Professionals
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(Abstract)

As we enter into the 21C, it is important to reassess the knowledge and skills that are necessary for individual consumers
and consumer professionals to be able to function efficiently in the rapidly changing society, and also to develop teaching tools
fit to enhance the learning of such knowledge and skills. The purpose of this study is three-folds: 1) to identify key
competencies necessary in the 21C consumer education, especially in higher education institutions, 2) to suggest 'experiential
learning’ as an ideal pedagogical tool for consumer education in the 21C century, and 3) to provide an example from an
undergraduate classroom in the U.S. that applies ‘service learning’ as a teaching tool in a consumer studies curriculum.
Discussions about the potentials for expanding this learning strategy are also provided.
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9% ARUAEH BEHE 59 e Fa At 2
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“o] of& oA HHHQ Yo/t wHAle] WEBL 2
$Hoz ojojr= FYo2RE FFT T YA & H 7Y
Aok (Y& Ths dass is the first time I have ever been
expected to learn from an ongoing process rather than a
singular experience or a textbook reading).”

"ulg Pl dlrpe] 2oz AFrigE P& o] gl
e & 5 Y A& FL2 FYo|rka Yl ol
P el AT YHEE FAG (Y 1 thought
it was great to do something that was meaningful for our
community and gave everyone a chance to work together
ourside of the classroom It gave us a sense of pride and
accomplishment)”

rfalis AGARIo] FH QI 7]9F s AL Fi AEE
gl sfed YEHA (=
making a difference by providing a positive contribution to

EF We succeeded in

our community)”.

vo] BHS Ff HE AL FEAHY YHoEAo FIF
HE F e FEH JA FF Z 0)9E FE T UEF
Ale] FFE XI]8 FE ol Aotk (¥& The insight
gained was that one of the important characteristics of an
effective member of a community is the ability to abandon
personal agenda in order to conform to what is most

beneficial to the group.)”

TRIGg] fojAH ZHFQ SAILF] FRYF OF AL
oA eIl ofojrjoli] FlAE FEHA HESH= FHo]
F23it= FE WY ¥ I have learned lessons about
the of effective communication as well as
articulating one’s ideas and values to others).”

“HelFgeg v e oJAdS HAJehE #H¥E By Fo
& oF ol il (FoE 3F) e o)FE] T AFE A
Yete ol e AL AYUTE (Y I personally
learned how to speak my voice. Instead of not participating,
I realized that my opinions can impact upon others).”

“o] FlEofAje] FHE L oA A& JIE2AFGG &
g, Y 7 A A F¥(trust)F FEE AR By
(conflict resolution)@ 9Al2E 59 d99 FHS 3t 8w
2 0 Z ZFol} YPox FHEY 7 dufe YN 2FF
Fgojgicta 4zl (YF I know this experience has
provided me with many lessons. I appreciate the experiences

importance

oto
|5 v

in trust, conflict resolution, and communication the most
because of their broad applicability to other orgarizations
and other situations.)”

v.d g
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A A el o AA sHXe £
4z 878 Aojge A g, ol
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