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Abstract : The purpose of this research is to introduce the concept of ’“relationship formation factors” in inter—firm relations and to
enpirically demonstrate that they are effective in improving the relationship results by means of an mediating variable. Therefore, the
basic model of this study consists of the independent, mediating, and dependent variables. First, the independent variables, that is, the
relationship formation factors, are further classified into three components. transactional, relational, and environmental characteristics.
Then, the study empirically examines how each of the three components influences the dependent variable, that is, the business
performance( Load Factor), by way of the mediating variables, that is, trust and relationship commitment.

Rey words : Inter—firm Relationship, Ocean shipping service, Relationship formation factors, Shipping—service users and suppliers,
Relationship commitment, Trust, Business performance
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Table 6 Reformation of model for inter-firm relationship formation factors on the basis of shipping service market
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