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I. A&

L

ARFAVE] FHoR QT Q=g 57 Ay AR FFo
2 A3 AAE ANPRE A, 27 g FEEAANE BEA 49
Ha ok tAEEEeRE Belv old Wle XA, HA, A3, &
3t 5 A fobel ZA I AAFA S Ao FFFA, AR o
271744 ZE A S FAF 2 7|3 len ol U g+
By =3 ada § F Aok §9 JRV|ee] 2AdF JAHUY ke
2719 A B Be 7138 AT glon, 471 FAS] o
%2 FES vt F4714e AAAY RAAG A Y, AFH
T& o o, A #HE o P Fo2 3o BAH &
Aol Jed JeUE EEFo2A oY EAHE SET 5 AHD.

ZA TG0 glo] Al F8L2 NI Fuk o] F F&3] FTHUA
FAAANNE Ayl Foleh= Adel HFHUL, 2 F 7MEELE
ga&3oe HelA ‘Ately Fgoz Bty 20014 49 tHelF o]
A AAHEAN ‘AR FGolghe $012 FAHUAD.

AAR Lol 52454 @ wAdE A PR, A% 2 vgggees A
AR A 7hA] Aol Fol B & ok WA, AL A AA 7]
A7y ArwaE AzIAT F AU FERA THse PR
FE FNE 5349 AR F5E HAKen, old wet d7Igeld F
o AEYAS g FRE5H Ho| golAn FL7IY4e HRTHo
Eias

T3 JElE g9t F9, A $& § A BAE AAS e A
Ao B g AP ol AL, FAA dAY AAR U3t A
AAS ooz she 228 nlii(global market)o] 71534 AU U

1) Quelch, John A, and L R Klein, “The Internet and International

Marketing”, Sloan Management Review, Spring, 1996, pp.60-75.
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of7t AAFY L AYPE vAY TS FE3o Sy S A%
ot ol ulguF et AlFZL AoFY] An2 A3t 7HFEFAA Y Ao
B H]Z2Y2X(cyber business)’} A2 AFo 2 HAHUT, FY 1 A
A7t BAY 4HE B4t 55U ARTRE AT EHN FFHQ
F4719 2 AAGA AAZ &) A% 7189 £ EeA 8 A
o

AT G 3] M3 UEUE B8 AFEA HE L09 qAe
AF2 s YUY =& Web niAE3} EDI §8 53td A A
AL 3 71BN Y AFEF(commercial distribution)g $FZ = F
dapEstE 1 727 £3Ena @ 4 Aok Az BB V5L dIF
A Y3 (KITA), HFFHFAIZFTAHKOTRA) T3 & FHAZ7|H
A QY RYAH RPN EE 9G93 FaVIYe #2285 E AU
I Joy AAHY AAFHAIER]D ofejulhttp://www.ariba.com)t}
$r21 3 o) x| (http:/ /europages.com) 59| HIFNE AFHA, AFuAA2
4 F Y 7153 AddX Add HYg Ho] Aol

R FFFGPRFAKINET S F4HoE & 59 FHAFs +
AL AR AFAHQY ALl Fdol AAAHY FE o2/t &
F glen ogd AT FHE MALE HA FoMHFIUENZ
A (PAA: Pan Asian e-commerce Alliance)g& H]£3}o, & - &, 3 - 47t
Fox53 A EE ¥ ASEMZE RYRFIHE JFE e =
EAEE FLHOE AP Folv oy FAAFY s AL AA
4ol YHA 7sel 7197, 71¥ T F971%ed ¥ U(collaborative
management)o] 2t FollAl ¢ F2¢ onjE Zet

AZE G 7143 AdE 9F2 3= B2BY 4% 7R 749 4
Aol BAQRT ol ol AAUNE - AHHCE A FH,
EF, B, 0% F 7199 715A §8¢E AFE St enlzvi 47
= X3 Qe o5 gFolz ATk oy AlFdA HAFHL
71&9] offline T Azt Agrt glon, JHUFHAR EE
FI2F3e) 2L 3RA MYEnE P & F Uk e-H =Y
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@ spiRol} 4AdE ERae ZE 497159 BHAY 3
9% B $F02 B W, AATY 9x FAHA 7149 AY
Yoz BHHoz WAV oA B9 evlzize £
1.

uete MA2oeA #2349 Aze £4e 9% Ay
Aol the 3% A7 B o)) e NYE W Y
gy Hze Ates 2ANT o IYIE BFs
JAE BE 7S] AT U Fe A4} 54 AAZ A3
o A3 YA Bl e AT Yon, AAAN BE 2
Sol opl¥ A% 1 BRNDPE 4PE odeee A% & ARl
=

Bepq B A7olAe J1ge 434 A3 A2 S A AARY
o A2H ge3 24 AAE TN L1A BT oF 98 s
HARIYS WY % EANE AnD 24 gE FAHY Beute
2ARoRA 22 71de] FANE AV BATY B YIS AN
2% @k

B

X

)
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A
o
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& F
I1EF
‘0
}
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>
Mo ox 4

I. AT e A3} 5%

1. HxPHe HE

et AARAFY FRe FFFH Hm3pd ofF wnjg F£E
Ak FF AA AAFAGA Gl JFEAM S48 GiE Aoz A%
3 Qlck o E19 XEd wE®, AA ARG FEE 1979 260
o gel2A FEFH 02%) EFg oLt 20016 33009 €E 4

299 24%, 283 20480l E 12 o B3 FF F99 57%¢)
9% Aoz A3l o



<E 1> MAH A FA|

(&9 1095, %)

S 1997 2001 2004
NEBS 10,730 14,000 17,500
A B 26(0.2) 330(24) 1,000(5.7)

A& : WEFA, World Economic Outlook, 1998, 12.

OECD, The Economic and Social Impact of Electronic Commerce, 1988.
10.

4 R/ 20|49 Zol, 7HFANFE FoH o] FolA= FE0] 2000 8
o @yed, ATl BAEEA 2001d 659 @HE FF3a
200439l 434769 2o B Ao AWHR U

<& 2> MA e-MP &% BIt F0|
(&9 : 109 €d)

2000 2001 2002 2003 2004

AA FFE(A) 08 6.5 39.6 159.0 407.6
32(B) - 01 0.6 29 8.6
B/A(%) - 15 15 18 21

A& : Forrester Research, 2000.

Nath(1998) Bl AAaAHe ojados weh g, YALA,
TEEY U 44, UGSl BE, 2RU4T FRRE 5o /1A
AHHYP. B3 U F4r10e AR £330 BT AAH A=
8 9 FHE

FfrE AT FRI 0] st JHUE FEUFA HF

3) Nath, R, “Electronic Commerce and the Internet", International Journal of
Information Management, Vol. 18. No.2, 1998, pp.91-101.
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ggaed ofelee AT b AFoln. E3e BT HEAN000
of Ew, $Pu $2719e AATY BHRE AN 3 SR B
AZ AATY BRI B33 BAUTF L AR 91 Aoz vehy

t}.
<E 3> MA2Y @FMEE 2] AIF8 oA
(29: %)
?xy 72y
e 2 A
STUE|ABY | B 1Y [FL71Y
AAR 247 A2 &3 362 224 371 331 43| 355
#d Y7s Az A 183 143 | 153| 205| 167| 185
EHolA AF A 53 72 78] 39| 22 57
A FAuE A7 74 119 53| 88| 75 74
Y HaEr AM 5 72 95 821 65| 56 74
¢ ¥9 39 AR AR 35 0 471 27| 65 31
71497 Ad AbolE 24 42 72 261 53| 44 41
A 7198 YA 72 07 6| o05] 09 0 08
Qe BE ERAZTH 86 48 93| 86| 56 91
A=A 19 0 26| 13 0 25
AL AlolEY Y& 5 37 85 32 37( 87 31
Hu 73 24 Az 31 96 46 1.6 1.6 32

2. Fuel MRPY £ 5%

(1) MAlel HAF FT S8
®49] g WEH, v, 98, 95 § AA 4= AAFHL St
AA Y e-vAUL Age] YF22H AR FYAYog Fsta 9
o B 3F FF 5 AUAHLZ AT £E0] 92 FoMo} S7IE A2
AAFY SR L &3] AT Ao
3], GE 5 Al 59 719E2 718 AE3ANAY 3AY 7utd
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AAF9E HE, Y4749 9 ez g4 o, GEx eGE
g T3l EGN2HE A A 424 v L9 20%7F ATEHA
t}. 39 Bolero, Alibaba.com 5 Qg 7|4 HAATEF HEIAF 5%
o AlF AE A% BAE AssEa gle Aot EF APEC
OECD, UN T IA7|FE A AAZAN €438 AT 3§ - ZAAx
Y EE vid T HdE=YgE 843 AP dow, FAFFIHYL
(ICOx HANELR BUFHEUCP)E st A&49) AA3} 71ve
oh@sta Sl

<E 4> T30 HARY FUSY

S 72 53 BE 72 8%
e-Business aoln O .
g | itatve | TTEE FARE O g2 52 AT
UK | omy oo peize qua | @ eEwoy 4389
Online) | ~ * =T -
A ax| JACE % EF 8% 59 2 [- AAA O3 719,
oz |ne ag | 2Y BWN2E 7R 714 ‘?Mi—g ]
=g | 0 THRE ARAE @RAT 99 | - APAEEITRR F
B A
- Single WindowA{H]2 olgg B 13
- 2004 &3} 274314
olAlo} | - TEDI $4 #9dx#%3 - eAMP 5 oMAo} A9
2 | b 75 5% 59 B4
i 1 - 989 7w 2ezg Huja - AR FE
. - $&9487l, 4z F EDIs} - ARAAA A= e
= - 424y FLEDMEYI Mula (CrimsonLogic)

() faldete MARY 3 S8

SEvele 19708y 15 AA7IRH dA7A £9& FAA4FY A
A Aol st} wetM F 53 £E9 A w2t FAY 533
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E3o] B3 dehde 54 Roln gt olgjd #4E wgdty
Foqo tig FRe] A7 FHL AgEivin & F don, AAFYx
1 &)7} oht.

A 1087 %, F8713H(FH, KOTRA ) € U9 8oz HL
g AAFY Ve 2AHAT RIFE FE FYAE AYeg
29, 9%, 5% EF F°] d3de F9A53 VEYA F55ey,
FaEok A% 100% A3t AAET ok =8 2890 Al de
FIe €2 AAHY 4F #2494 Uy dgo] LoHr| Al
T AL 2001 492 gon, AZE o F UAY AFY 20 £Y
T8 Adtdd EFHAUN.

AR AR A 2000d 59 AARY FEEF A ERS =
ol =T YL, A7IRE, 3F FTF upoloY AR FAHR 14
T2 AL B3 20043 o] ALY HAFOE TITE RAE
YNIFAR 3l 4] HE 167] FAZ FAAEHY U < 5> HEY
AAFY FHEHANYE 898 F& Aotk TF olF =¥ dfo
2 3R 9Ess 2001d 79 AAFY FESAAYY g @I
AAMEE =230 FA9UA Y AREY BAH3E 5 57348 A
IE 93t ‘e-Trade F7}AFEH'E NAINAS. AV]dA =od W&
o2& AA, AAFYE 5 FAZAY B2, A, AAFIE 58 ¢
EFuniet, AA, 224 e-Trade 78 Tl 4, AAFAH] &
£33 & dund, Angoz 0%, §% I8 F4, 49 5 B2C U
C2C Boke FHLoE F43) wdsla sled v AATHS AAEq
olx], ASYHAIIE, FEAFFE FHLE A3} Yot 53] d7)
Aol F¢E 4% e-Marketplace T30y AAAAAN2H £ F HAA
79 71ig 53 .

4) FFoL “AAF QL2 3 dolal”, 2001, 6.

5) @7 9Y, “e-trade F7PAFEY : AAF R Aol F/HFPHE 3
&, 97549, 2001. 8, pp.28-30.

6) UM, “SITHU4M Y Alely] 79 7 3 @A #F 77, =AY
& et AR E, 2000, pp.48-49.



<E 5 MARY FERMAYe FUHE
L W £
<Y, 9@ Mula BE9 e EDIs}
FHF-A4A4ES QI 7Y #29] ERY 7E
Al ¢4 - KINETY 2984

- 2719 F9253]

cFofAo} ARG WEYA 73

- @Y AAEY hub 7%

-3ad =7ET Yolrlol AR YA PAA) TS
- ZAAF A

&g A4E EYa 73

e TG |4

-KOTRAE 5§ e- A3 A 3

- FE7I9e AAFY HEI FAAE JAR
AR LASANEE T AAFEY 28, FR
S92 AARY Y9 IAAE B9

A8 3N, ALY FHIAHA A", "E-Commerce; , FFAAAYNZY,
2001, 7.,pp.42-43.

229 AAFY
EREZNL

AHY oA
AdE 59
5299 A%

"dﬂ?ﬁ by
5

3 Yed #B& SF A3

AAZE w2A Asts) el gt B 719ES FUAFANAZRA 4]
ZAYS 237 Rod < He A¥d ol2Htt F45% Ve dHe
Z Q3 AAZE Hslsle §AoME BAYHS FEA FAse A
o] A& Wo] H1 e Aotk BAYL £EEFTAME YPa47t
Hed, 27199 A9 UMy sgdA Ar1HA AAAE FAE
F Ae A4 ZAYE GHIle do] FA4F FAZ dFHIL Yot F,
Bg3le FARAGA 88  Ue FAS7t 2o Aol

ey o 2 7|gEo] §A AJAZIE 2/1DAA YolMe AANY
(market commitment)?] Ax7} @& FASYAE Gl A&, o=
A 3Ee T AT AP A4 (knowledge)S 75 Fole o
EL AGEAS 29 4 $99 FEE A3 AP U A =
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b ge IABPHOE ABE ARFTE R FAYEY 2ol
7).

Kwon and Hu(1995)2 7199 SAgDA(+29A o AYLEA)9
ARE FAZF, A, AFGAHE Aol 43 ASE A=Y
A AYALATIY0]l #E2LAZYA vidl olg A i EA o
e FEY o231 &L EAIAUW.

o]FA(1999)2 71l SARE AFe}7) AN ZI8E R ALA
A ZtFol Jte A3} A tEe] o AEF7eNY BIEETE
8302 2 - B8l FAMEYA 750 T8 AFA A
FAGAT FRHQR0D)L e-Hl2YL 71H9] HYAETII YHE =
AgtdAlo) oy AP0l E 2L AEH A3} B vE
of Hzd A7|HNYYE AAZAA B L 7HA L 71YAEE A5
=

*8 7199 deAEH HHE 2L ASHE, EAYERS,
AELY B 5 AA Az F4HY FavtRI|YEC] /AL 4 &
AR 2A 22 gon, edl2yx 7|go) A& T8 A3
Ae 7 N1RAR Y49F Jelx AFH, AT AHE A A8
B 5% 93790 479 F2 8002 FHGHAUT

4 7igdel FARHEE FAsed kel vriddel wis Fa7140)
o AgFold Agjoltt. Yutxez 7Y JYEHL 72FQ 4
AR JAHE W F47199 Brele AQAH 4AEAA A3
7) g FNAEY FAZ Y& FolsA vehd). £33 IHHE
o] wFg FavIel FAZHC FHE WrIdol via] FFws}e]
7) Johnson J. and Weidersheim-Paul F., “The Internationlization Process of

the Firm4 Swedish Cases", The Journal of Management Studies, October

1975, pp.305-322.

8) Kwon, Y.C and Hu, MY., “Comparison analysis of export-oriented and
foreign production-oriented firms: foreign market entry decisions",

Management International Review, 35, 4. 1995, pp.325-336.

9) Reid, S, “The decision-maker and export entry and expansion”, Journal of
International Business Studies, 12, Fall 1981, pp.101-112,
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4‘1%—7—‘1 g AN ¢ fEldve Aolgl).
Z o Ao MR o3te] FAQe] 2 7igdel & F7t

o] FRABANM 2AA e Goly HlFo] A&Ho2 vt Yt 7]
e 2 544 2FY 348, & AuAd AR kg 2 ugd
= Qitke o]dE ¢x g By o AA7R AUl AR A
AFAA 5 A9 9F8e] f93 Ut 8 79 7R FA4,
TEAY A g Y, ZYFHAH, JMAERE A% 54Y
Y 9 dolA ta HEo{xARHY, Ty 7|1 B FEA, A
&4, 3985, TP, AEFS AR B HEF 7Y F
ZAHLZ 7P JUH). 53] A M 73, e Fejae
L4, 28 FUAATFE, SUARY 23, SUZEA7IGe] FA3E 5
A7IZ A BHE A o).

oY Be 399 7Y 25T BAs Ay JuaA Hn
olo] we} aFAHoln A& F2BFE A F3A "L 7|H9 Z
Aztel AoiM SEAQ] Ay R HFAH AR F #wd= o 9l
o,

7149 FAE AAME 47T AFH A, AHAY, AA—AL
gagd ol AUEY BFo] F47IY4Y FAE ofA Frh

A 39} 71ATFES] @A d] Be dAFEe] e 2 A+

10) Anderson, O., “On the Internationalization process of firms: A critical
analysis", Journal of International Business Studies, 24, 2, 1993,
pp.209-231.

11) Fiegenbaum, Avi and Aneel Karnani, “Output flexibility : A Competitive
Advantage for Small Firms”, Strategic Management Journal, 1991, Vol.
12, pp.101-114.

12) Poon, Simpson and Colin Jevons, “Internet-enabled International
Marketing: A Small Business Network Perspective”, Journal of Marketing
Management, 1997, Vol. 13, pp.29-41.

13) Karagozoglu, Necmi and Martin Lindell, “Internationalization of Small
and Medium-Sized Technology-Based Firms: A Exploratory Study",
Journal of Small Business Management, 1998, Vol. 36, No. 1, January,
pp-35-50.
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Hgo] P4 YN A ohith YR AFANE ZA BT Pl
T e AY9Ee FEA FUH0E & 497 B 23D dev)
a5 $3A%40] £T, £2850 YR A BAST, B
g 2yUbsty 8734 He87] AT FHYQ ARSYN2DE BEH
T, AAEALE 98 AASE Bol HANT, £33 B AIWY
2 AUALE Bol B3I 97] MR, 1B & TE AFEL
FRG FAS Alole] BAE BANA RATE AHEE ANHT Yt
o), olefd A FES +EBFAlN AF FBFYY @A, &
850 UE UE $2A%4, 29 = S ANFE0) 9%
g Aol Folck

Y FRS FAY Alole) 4urE ATATHEN we} udols A
7 QA% Y9 FARSG dase YAk JHgoRE FEUY 3
B9 ojele, FAANNEE A VAR $HRE, AT 2
Ne% BRG] W JusA oj2le, AAAFANY FEFGRY
ofelg, B8HA Aol BARY, MBAYY $¢ § & AP,

49 FARE FAHA NP HBE olFolurhe IHEH
B30 Yoz WolEdA KoY. 2 H39) AW B9 wnE
qAe wHl A2E AV A, 58 YHUS FHoE ¥ 3
Bo1&e] BHE ol8F Ao EAE A7Ie7I ol ZHchS).

14) Ogbuehi , Alphonso O. and Timothy A. Longfellow, “Perceptions of U.S
Manufacturing SMEs Concerning Exporting: A Comparison Based on
Export Experience”, Journal of Small Business Management, 1994, Vol.
32, No. 4, pp.3747.

15) Calof, Jonathan L., “The Impact of Size on Internationalization”, Journal
of Small Business Management, 1993, Vol. 31, No. 4, October, pp.60-69.

16) Karagoaoglu, Necmi and Martin Lindell, op.cit., 1998, pp.35-50.

17) Johanson, J. and J. Vahlne, “The Internationalization Process of the Firm:
A Model of Knowledge Development and on Increasing Foreign
Commitments, Journal of International Business Studies, Spring-Summer,
1997, pp.23-32.

18) Hamill, Jim, “The Internet and International Marketing”, International
Marketing Review, 1997, Vol. 14, No. 5, pp.300-323.
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+2 71go] AWEe ZEAQL FTAHA ALA Yoz F FEY 7
ALy Zae Z2A9S F3A sled, el 719729 #8488 ¢
2AA FANZAA 65 ARF AAS T £ A HAGD UL
A A AR FE571E BAE RolstA dtx, ARYAlR & Ul
8 Hade] AYFHS FA3Y 7IGE B dEF EAL JHesH
Fig= 2R

ol R AAAY #AAEY FES T ALY FrE dHUY
AE EA6 7k AEYE o] && 7] AYL FUH oz &l
I H&o] AA AQ€T Wl HHG Y Alo]EY JHH F {FAHIELS
714 9] HEEFE EAFH.

-2 714EL AL HEor AHUE MMt Anlxe HAAY &
A EFE FEALEAN AR 7IYERE HAAA Ao g AYR
go] ol A dt}. HAl AERNL VALY HYAH 1E L BB B
&g vAE AR Jehta Qg

Poon and Swatman(1997)& 2 2Egole] F47Ide] g Al aTof
A JEYE 83T Qe oiREEY VIJELS A NYH Ads F
BgozA, Ay H2 Fo] AFeA Rdte viF7IH AFUANA 7]
5 gl AFYACA £ 59 ZHE AAL UH2.

7199 FAsE A3 AHUY T8 £42 HAAF jAze
otk eI A AAANZY BAE 7D =88 F e Auyes
A djAojng A AAAF FojA e U AHEAEY TFY

B

19) Foley, Paul and David. Sutton, “Boom Time for Electronic
Commerce-Rhetoric or Reality?”, Business Horizons, September-October,
1998, pp.21-30.

20) Kassaye, W. Wosen, op.cit.,, 1997, pp.33-42.

21) Bennett, Roger, “Export Marketing and the Internet: Experiences of
Website use and perceptions of export barriers among UK businesses”,
International Marketing Review, 1997, Vol. 14, No.5, pp.324-344.

22) Poon, Simpson and Paula M. C. Swatman. “Small Business use of the
Internet”, International Marketing Review, 1997, Vol. 14, No. 5,
pp-397-398.
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#YS BEoEN THHLE AFS i ¢ AL A AAHY olv
Ag 75T & A )T E“°ﬂ gzt 719ES YHUS gees
A YAAA 93 AFLEE & & A 94D, ojHE HAAF v
AZAM9 U EAL FA47I1949 FAS A2 e ZH4E
+ A HAo

M. AAFELDe] EA44 9 |4l

1. AFHe 2H3H

) MXpRe M2oly &

Favlde HHE 5 °l w1 Ax4 Agag € FHE A 721
3 #70] €93td AU S £EdFd HF &3 oS
Ak W, FAFFIYY zAbe] w2E fv FE71Y4L d_ZP-r@l
84318 A8 13 AFE AAE AARY AEJY &3 &Y
2 AT otEY Aeg YERT

2) elgjul o=z} old|

g7 BARY) F0E JANE 204 JHY A BAY)
g3l Ayl H&u4e A3led, LAN(Local Area Network), ISDN,
cable 5& 5 4 Atk 28 <E 6>o Vet ANY I AR A
HE 2 eyl d8A o] gulgo] trldd v dgd & U

23) Kassaye, W. Wossen, “Global Advertising and the World Wide Web",
Business Horizons, 1997, May-June, pp.33-42.
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<E 6> HALAS AB ol e
(%9 : %)
2u | a1 TEUH 2 (%)

4 ¥50E | 439 | 289 | w9 | 32014
A3 19.6 0 28.0 16.0 5.0 211
AEA 425 50.0 399 436 80.0 385
ISDN 17.6 7.1 24.5 14.4 10.0 184
CATV 12 7.1 0 1.6 0 13
ADSL 18.6 286 7.7 241 5.0 20.1
71 E 05 7.1 0 04 0 0.5

Ag  FFFHEY, "FAHEAA, , 2000, p.160.

3 Hemet

A% pozeel te ez A ALY FR 2 AGE
$o) f2o] $e€t an ARYH BAR AT 75 R 797
ALY EE FEF AdAG) o|HAPRE hIAFY BAS YA
$& 71E ADPT AATY ANPS FPshe Aol

4) o8 HEHMT of&E

Aeidl AAGANE T AL Adle ARH 7 98 FYP=H=
2 W3 FARY 23 AAY 987t doH, FAZAY AdtH
371t 23E €3 1stEA 2AFHooF o EF AHUE T
FAZARANA HJAR R BEFojo} 1, A2 FA7|EEE] AH
gojol gtk FAHS A tere] Fe E I HEEA R AEAA
7b FALE B3 AFH BYsA FH7F ASH0|n AHHLE IAF
HE A =32 & Yast U
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5 ZH 3 AMEH

AAdANE ME2E AZFEolzhe Addtd A % BAFAY &
A7 8% 7H58E1 gl A fEL AAZARAN TEHE 28
A ZAAZE I3 YROERE HAFE R FAU @E, uF
AR JHUE HBAAAAGL R FHRTe WIO 43E€ AAsz
Atk EF AEUE T3 AREHE FFF Mulzd dgte FAAZE
ZFated FAAA W HAE 9A AE AWE At F,
€3 JEUE 53 FE ¥ AFEAE 7IEY A¢IlE Foz dx
AE gte gudA stetd ¥art o e FE, WE, ZA
FAA & FEolgtx AUl o83 AN FAHA EFse RAY
A 2 FHd g F7 oErt Fdstn ok A JHUE B A
AdAA7E FF5FHEA JHUEY AARNFAE B HAA, 254
e AT FAHY FAYCl 7MIREHT Qo] dez FHEAIL
2T 79 A7t € Aoz Bio

(2o N

6) FHA| 7tsd

Je 54 Ik F71ke) Aol Ho FEE FAYAMES
Adedlo] Fole AHX 2ol T3 s o8 £ e
HYge Agdde B YA O ojHde B ARLAA
olEd TEE 2ust AFF + lestd diFd EAHo| Utk

HFE dedlE BEF AT AYLAAE T AL3H
€ A5Y F e ARFA7E A9 Qo]+ LHE &3 FEY
F emg, U FYAAEC] AALHroEd F5E 299 JI=
€ A3t AL w$ o S AdA A olF AgxIe F
WREdA 222 gAY #8718 £ dAd st P ¢
gl giAl Ho] A3 AAFYLS FHY T E FU1HoR FE3
0 deg wAstA] £ "ok



F9 ALY U@ Fo0 v FFS galo] F5E 4oy, ¥
Az uge FAQYYY 2ade 79 AEYH] FR_E 3
' A4e FFAVde FHEF Hol Uk ofE WU FY WEW
7133 719 AA 79 2§ gREo] drjngoleg 79 A
g8 e FESHAVF otk 58] AAF ] tiF Aol &
AAGAN Y GREL2T AYsta] HAFHo HEUHY 4R
ARZANE AT YFE4 T4 T2 e Aol ot B&A
AARFe AEYY GRE AMe $A A=W dizely 42490 A
A5ge] AFE F#UL F e 9HE FAsteor @ Aon. § 79
olERTE FH4AFG o] T4 wio] MaF oo} &v, HFEY
el 59 TATE HF 28 & e THE o2 wYgsteor &
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ABSTRACT

A Study on the on-line Dispute Resolution for the E- Trade
Sang ok Lee

This study is to approach e-Trade issues and how to settle the
dispute for e-Trade according to on-line Alternative Dispute Resolution
(ADR) process.

Most on-line systems operate on a limited access basis.

The increasing use of the internet to do business brings to light at
least important concerns to persons who engage in commerce on-line, or
e-Trade. There is some concern about the limits of current internet
technology to guarantee the security of e-Trade.

The new technology has transformed society and is defining new
years of doing business. This revolution in technology has even changed
the nature of many of the goods and services that are the subjects of
e-Trade.

There is also concern about the limits of the legal framework to
guarantee the enforcement of e-Trade. A significant issue is how the
law should be adapted to reflect business practices regarding such
cyberspace agreements as Web site click-on agreements, e-data
interchange, and on-line sales.

The principal benefits of on-line ADR should typically be faster and
less expensive than traditional conciliation arbitration. The on-line ADR
system has the several significances, decreasing inappropriate cost as
time and burden of ADR, providing an approachable measure of relief

and more efficient tool for the settle of dispute.
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Therefore, on-line ADR could be used as an adjunct resolution
process in large class actions where each single claim is small, but

varies somewhat, thus requiring some individual fact determination.

Key Words : e-Trade, Alternative Dispute Resolution (ADR),
B2B.
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