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A Study on Dining-Out Behaviors of Community for Marketing Strategy of
Local Foodservice Industry

In-Sook Lee, Bong-Soon Choi'
Department of Food Science & Nutrition, Catholic University of Daegu, Gyeongsan, Korea

ABSTRACT

The purpose of this study was to propose the marketing strategy for the local foodservice industry which can lead to
successful business in keen competitive foodservice industry by adapting community residents’ dining-out behaviors. A
total of 350 adults (291 collected; 102 men and 188 women) was surveyed with a questionnaire about the frequency of
dining-out, company when out to eat, proper price for one meal, reasons why one chooses a specific restaurant, and
general information. Data was analyzed by SPSS/win 7.5. Over the 1/3 of residents (36.3%) ate out 1 — 2 times a week
and slightly over the 1/4 of residents (26.4%) did so 1 — 2 times a month. Usually men did more dining out than women.
Teachers/ professors’ (52.6%) dined out 1 — 2 times a week. Respondents with 1 — 2 million won of monthly income
(46.4%) ate out 1 — 2 times a week. Almost 3/4 of respondents chose Korean restaurant. The main factors affected
selecting the specific restaurant were ‘cleanliness of food and atmosphere of restaurant’, and ‘reasonable price’. More
than 1/3 of respondents (38.9%) answered 5,000 — 8,000 won was reasonable price for eating-out. Respondents in 20’s
dined out with friends (70.4%) and friends (43.0%) chose the specific restaurant; on the other hand, the other age
groups usually dined out accompanied by family (60.7 — 73.7%) and respected spouse or children’s opinion when
selecting a restaurant. Thus, the menu must be reevaluated from the customers’ view point and nutritional status for
the well-being of community residents. (Korean J Community Nutrition 9(2) : 214 ~224, 2004)
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Table 1. Generdl information of responclents

) Frequency Percentage
Variables (N) %)
F | 1 4,
Gender emale 88 64.6
Male 103 354
20’s 109 37.5
30's 105 36.1
40's 45 15,5
Age
50's 28 9.6
>60's 3 1.0
Missing value 1 0.3
Private business 6 2.1
Office work 81 27.8
Profession 36 124
Educator 54 18.6
. Sales/service 13 45
Occupation
Public officer 23 7.9
House wives 24 8.2
College students 19 6.5
Others 33 11.3
Missing value 2 0.7
< 1 million 49 16.8
1 - 2 million 85 29.2
Monthly 2 - 3 million 60 206
income o
(won) 3 - 4 million 49 16.9
> 4 million 41 14.1
Missing value 7 2.4
i Married 174 59.8
Marriage Unmarried 116 39.9
status
Missing value 1 0.3
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Park (1999), X199 gadse 142 W3l 7|13
U gEsd g 24 &R0 Urlstl wejsiol
g Ro% ARSIt B A9 YRahs slmel YA
of tigt A7E Fe g ZoF Bltk(Table 3).

3) A LE YARF

SERIEe Ao uhE 2J43l%F FAF A= Table 4
¢} 2o}, 20t F2 ol AFE TS IA7(70.4%) <&
F2 QA& 3o, 309 o|FE 71 B AX(60.9~

T Ee A9 et A, Eoqe g g (04T SIAE ek 58 4, 50l 4 $29)
Hol 3 N - - 9] AT o= A5 A8, p<0.001 FEolAM FYHA
Fol A, A A o) BT JEHDR Kwack &
Table 4. Dining-out behaviors of respondents according to the age groups N (%)
20's 30's 40's 50's > 60's 1’
Famity 23(213) 74(733) 28 ( 63.6) 17 ( 60.7) 2( 66.7)
Coworkers 7( 65 7( 69 9 ( 20.5) 7 ( 25.0) -
C‘(’)’:ﬂz”‘ayo";’he” Friends 76 (70.4) 19 ( 18.8) 5( 11.4) 4(143) - 114,819
others 2( 1.9 1( 1.0 2( 45) - 1(333)
Total 108 (100) 101 (100) 44 (100) 28 (100) 3 (100)
Her/himself 43 ( 402) 34 ( 34.0) 9 ( 209 7 ( 25.0) -
Spouse 5( 47)  39( 300 11 ( 25.6) 8 ( 28.6) 2 ( 66.7)
Children - 8( 80 11 ( 25.6) 5(17.9) -
Decision makerwhen o o o 7( 65  7( 70 2( 4D 1C 360 - 97.635™
out to eat
Coworkers 6( 506) 2( 20 5(11.6) 3(107) -
Friends 46 ( 430)  10( 100 5(11.6) 4(143) 1(333)
Total 107 (100) 100 (100) 43 (100) 28 (100) 3 (100)
<5000 9( 83) 9( 8.6 2( 45) 10 3.6 -
5000 — 8000 46 ( 426)  24( 229) 18 ( 40.9) 7 ( 250) 2 ( 66.7)
8000 — 10000 25( 231 23(219 9 ( 20.5) 8 ( 28.6) 1(33.3)
Proper price for 1 10000 - 13000 9 ( 8.3) 19 ( 18.1) 5( 114 3(107) - 28,195
dining-out (won) 13000 — 15000 7( 65 10( 9.5 1( 23) 5(17.9 -
15000 - 20000 8 ( 7.4) 18 (17.D) 7 ( 15.9) 4(14.3) -
Others 4( 3.7 20 19 2( 45) - -
Total 108 (100) 105 (100) 44 (100) 28 (100) 3 (100)
Chinese 1T 10 3( 29 - 3(11.5 1(33.3)
Jopanese 5( 4.6) 6( 58) 2( 44 - -
Korean 68 ( 630) 78 ( 75.0) 33 ( 73.3) 21 ( 80.8) 2(66.7)
Foods selected most oy 10( 93  4( 38  2( 44 - - 38.396™
when out to eat
Family style 13 ( 1200 8( 1.7 1( 22 1( 38 -
Others 11 ¢ 10.2) 5( 48) 7 ( 15.6) 1( 38 -
Total 108 (100) 104 (100) 45 (100 26 (100) 3 (100)
Everyday 9( 83) 3( 29 30 67 1( 3.6 -
1-2/1 week 40 ( 36.7) 47 ( 44.8) 17 ( 37.8) 8 ( 28.6) 2( 66.7)
Froquency fo eat out 3-4/1 week 26 (239  20( 19.0) 2( 4.4 4(143) 1(33.3) 20.570
1-2/Tmonth 23 ( 21.1) 26 ( 24.8) 17 ( 37.8) 10 ( 35.7) -
Special case 11 C 10.1) 9( 8.06) 6 (133 5(17.9) -
Total 109 (100) 105 (100) 45 (100) 28 (100) 3 (100

=+ significantly different at p <0.001, *+: significantly different af p <0.01
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2 ZAM e Aol F71ETE ieAE 2388 TS
9] Qit7t ol Wigs]o] AESZE QT 71E F419 914
T3P} o] Fol RS BT ol F 5UA ZF-E of7h
Bo| 715 FHo R o|RoAE A ) vE &d
Aoz At ESQIt mebA A gae ol wE Ad i
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4) BROjRo| o2 A HE

SGAEY) AT R w}E 94 P%L Table 58 &
o} A3 L gjAaEe] ANIR o ggrS F= 29lo|glo
o, FAFo2 felalqt vlE) A9 ATF(73.5%) Y &

Table 5. Dining-out behaviors of respondents according to the marriage status N (%)
Variables Married Unmarried z?
Family/relatives 126 ( 73.7) 18 ( 15.9)
Coworkers 21 (1 12.3) 9(C 80
Company when out to eat Friends 21 ( 12.3) 83 ( 73.5) 115,744
Others 3( 1.8 3( 27D
Total 171 (100) 113 (100)
Her/himself 45 ( 26.8) 48 ( 42.2)
Spouse 64 ( 38.1) 1 09
Decision maker Children 24 ( 14.3) -
when out to eat Parents 100 6.0 7( 62 99.366™"
Coworkers 10 6.0) 6( 53)
Friends 15( 89 51 ( 45.1)
Total 168 (100) 113 (100)
Everyday 5( 29 1MC 95
1-2/1 week 72 ( 41.4) 42 ( 36.2)
Frequency fo eat out 3-4/1 week 23 ( 13.2) 30( 259 15,952
1 =2/1 month 51 ( 29.3) 24 ( 20.7)
Special occasion 23 ( 13.2) 9( 7.8)
Total 174 (100) 116 (100)
<5000 9( 52 12 ( 10.4)
5000 - 8000 51 ( 29.9) 47 ( 40.9)
8000 - 10000 39 ( 22.5) 27 ( 23.5)
Proper price for 1 10000 — 13000 26 ( 15.0) 10C 8.7 13.024"
dining-out (won) 13000 — 15000 4( 81 9( 7.8
15000 — 20000 29 ( 16.8) 8( 7.0
Others 5( 29 2( 17D
Total 173 (100) 115 (100)
Chinese 7( 40 1C 09
Japanese 6( 3.5 7(C 61
Food selected most Korean 131 ( 76.2) 70 ( 61.4)
when out to eat Western 6( 3.5) 10( 8.8 13.306"
Family style 10( 5.8) 13( 11.4)
Others 12( 7.0 13(11.4)
Totat 172 (100) 114 (100)

= significantly different at p <0.05, == significantly different af p <0.01, =*: significantly different at p <0.001
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w27t FRslE2 713 tisie] i dRsith FA
7k tlekst Algko 2 Rojzl AL QM o] 9l&
ZAog Hol} X9 9Ad4e] 50%° SR g4
v A A a6l digh thekst M| A7} nhAR
oM F23 aglo] & RO R AR HITHTable 5).

Table 6. Dining-out behaviors of respondents accerding to the monthly income N (%)
Variables <1 mitlion 1-2 million 2-3 million 3 — dmillion >4 million I
won won won won won
Everyday 1( 20 3( 35 5( 83 3(C 61D 4( 9.8)
1-2/1 week 16 ( 32.7) 38 (1 44.7) 25 ( 41.7) 21 ( 42.9) 12 ( 29.3)
Frequency to 3 - 4/1 week 17 ( 34.7) 15 ( 17.6) 6 (100) 5(102) Q( 220 7 755"
eat out 1 —-2/1 month 9( 184 23 ( 27.1) 12 ( 20.0) 16 ( 32.7) 13 ( 31.7)
Special case 6 (122 6(C 7. 12 ( 20.0) 4( 82 3( 7.3
Total 49 (100) 85 (100) 60 (100) 49 (100) 41 (100
<5000 7 (14.3) 7( 83) 2( 34 1 20 3( 7.3
5000 - 8000 22 ( 44.9) 28 ( 33.3) 20 ( 339 14 ( 28.6) 11 ( 26.8)
8000 — 10000 13 ( 26,5 21 ( 250 9(15.3) 12 ( 24.5) 11 ( 26.8)
Proper price for 1 10000 — 13000 - 9 (10.7) 13 ( 22.0) 8 (16.3) 5(122) 32.307
dining-out (won) 13000 — 15000 4( 82 7( 83 5( 85 20 40 4( 9.8
15000 — 20000 1 20 11 (138D 8 ( 13.6) 10 ( 20.4) 6 ( 14.6)
Others 20 40 1012 2( 3.4 2( 4D 10 24
Total 49 (100) 84 (100) 59 (100) 49 (100) 41 (100)
Chinese 1( 20 1( 1.2 2( 34 2( 42 2( 50
Jopanese 10 20 5( 60 2( 34 3( 63) 2( 50
Foods selected Korean 34(69.4)  57(679)  41(695) 39 (81.3) 27 (675
most when Western 4( 82 8( 9.5 2( 3.4 - 1( 25 18.311
out fo eat Family style 3C 6N 6C 7. 5( 85 2( 42 6 ( 150
Others 6 (122 7( 83 7(11.9) 2( 42) 2( 50
Total 49 (100) 84 (100) 59 (100 48 (100) 40 (100)
Family/relaives 10 ( 21.7) 39 ( 47.0) 42 ( 71.2) 30( 61.2) 22 ( 83.7)
Coworkers 3( 65 6( 7.2) 4( 68) 6(122) 9 (220
Company when Friends 33( 717 37(446)  12(203)  12( 245 8( 195 51,048
out to eat
Others - 1012 10 1.7 1( 20 2( 49
Total 46 (100) 83 (100 59 (100) 49 (100) 41 (100)
Her/himself 15 ( 31.9) 32 ( 38.1) 17 ( 29.8) 18 ( 37.5) 9 (225)
Spouse 2( 43) 23 (274 20 ( 35.D) 11 (229 9 (225
. Children 10 21 4( 48) 8 ( 14.0) 5(104) 6 (150
Diﬂf‘fge’gfke' When  borents 5( 10.6) 2( 24 2( 35) 3( 63) 4(100 47105
Coworkers 3( 64 4( 4.8} 2( 35 1(C 2D 6(150)
Friends 21 ( 44.7) 19 ( 22.6) 8 (140 10 ( 20.8) 6 (150
Total 47 (100) 84 (100) 57 (100) 48 (100) 40 (100)

=% significantly different at p <0.001, ++: significantly different at p <0.01
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Table 7. Dining-out behaviors of respondents according to the occupation N (%)
Variables private - Office Profession Educator Hquse SOI?S/ Puplic (jollege Others
work work wives service officer student
Everyday 10167) 2( 25 2( 56 1( 1.9 -  3(231) -  3(1568 4(12D)
1-2/1week 1(16.7)33( 407)11 ( 306) 28 ( 51.9) 7 (29.2) 2( 15.4) 11 ( 47.8) 8 ( 42.1) 13 ( 39.4)
Froquency of 3~ 4/1 week — N 136) 7(194) 12( 222 3( 125 4(308 2( 87) 6(31.6) 7(212)
cat-out 1-2/1month 2 ( 33.3)28 ( 34.6) 14 ( 389) 10( 185) 5(208) 2( 154) 7 (304 1( 53) 6( 182
Specialcase  2(33.3) 7( 86) 2( 56 3( 56 9(37.5 2(154) 3(130 1( 53) 3( 9N
xz_lzfggom 6(100) 81 (1000 36 (100) 54 (100) 24 (100) 13 (100) 23 (100) 9 (100) 33 (100)
<5000 2(333) 5( 62 -  2( 38 3(125 2(167 -  2(105 4(121)
5000 - 8000 ~ 28(346)11(306) 18 (340 6(250) 7 (583) 9(39.1) 8( 421) 11 ( 33.3)
8000-10000 1( 167)16( 19.8) 8( 222 17( 32.1) 6(250) 1( 83) 4(17.4 5(263) 7(212)
Proper price for 1000013000 1 (16713 (160) 5( 139 5( 94) 3( 125 -  4(174 2( 105 3( 9.1
1dif‘)i”9-ouf 13000 — 15000 - 7( 86 1( 28 4( 75 3(125 1( 83 2( 87 - 5(152)
won 15000 - 20000 2 ( 33.3) 11 ( 13.6) 8(222) 4( 75 3(125 1( 83) 3(130 2( 105 3( 9.1
Others - 1(12 3( 83 3( 59 - - ¢ 43 - -
lejgoém 61000 81 (100) 36 (100) 53 (100) 24 (100) 12 (100) 23 (1000 19 (100) 33 (100)
Chinese - 2 25 1 29 2( 38 - - - - 3C 9N
Japanese - 45D - 2( 38 - 1( 77 2( 87 3(158 1( 30
Korean 4 66.7) 55 ( 69.6) 26 ( 74.3) 36 ( 67.9) 20 ( 83.3) 11 ( 84.6) 18 ( 78.3)  ( 47.4) 22 ( 66.7)
Foodseaten  Western 10167) 4C 51 2( 57 4( 758 -  1( 77 1( 43 1( 53) 2( 61
out most Family style — 60 76 3( 86 7(132 3(128 - — 3(158) 1( 30
Others 10167) 8(101) 3( 86) 2( 38 1( 420 -  2( 87 3(158 4( 121
lejffgdé 6 (1000 79 (100) 35(100) 53 (100) 24 (100) 13 (100) 23 (100) 19 (100) 33 (100)
Farnily 4 66.7) 43 ( 53.1) 21 ( 60.0) 22 ( 42.3) 20 ( 87.0) 3 ( 250) 17 ( 739) 2 ( 10.5) 13 ( 39.4)
Coworkers 1167 7( 86) 2( 57y 7(13.5) - 2(167) 2( 87) - 9 ( 27.3)
Company )
whon eyt Friends 1(167)29 (358) 11 ( 31.4) 22 ( 42.3) 3( 13.0) 7 ( 583) 3 ( 13.0) 17 ( 89.5) 10 ( 30.3)
eat Others — 2029 1( 29 1( 19 - - 1043 - 1 30
xzzlgfggom 6 (100) 81 (100) 35(100) 52 (100) 23 (100) 12 (100) 23 (100) 19 (100) 33 (100)
Her/nimself 3 ( 60.0) 28 ( 35.0) 11 ( 35.5) 22 ( 40.7) 3 ( 12.5) 4( 364) 5( 21.7) 4( 21.1) 12 38.7)
Spouse ~ 22(275) 8(258) 6(111) 8(333) - 12(522) 1( 53) 6( 19.4)
Decisio Children 20200 5( 63 1( 32 2( 37) 9(378 1( 91) 2( 87) -  1( 32
1Sicn
o okonwhen, | Parents — 5( 63 -  5( 93 2( 83 - 1( 43 2(105 2( 65
out to eat Coworkers - 3( 38 50161 4( 7.4 - 2(182) 1( 43) — 4(129)
Friends 10200017 (21.3) 6( 169 15( 27.8) 2( 83) 4(364) 2( 87)12( 632 6( 19.4)
xz_;‘;*g(‘?()m 6(100) 80(100) 31(100) 54 (100) 24 (100) 19 (100) 23 (100) 19 (100) 31 (100)
*+x significantly different af p <0.001
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