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An Effect of Brand Awareness and Involvement upon Choice
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Abstract

Keep in step in trend that interest for brand is rising and enterprise should tries to
customer to inform own brand. The mayor is diversified and work this which make
correct product or brand on customer need is work which our enterprise does now.
And should judge the availability whether customer is satisfied to product according to
the brand. Because this can be the most important matter which is kept customer and
create profit that is enterprise’s ultimate object. In this study, customer measured
brand enforcing to blue jeans clothing company how is recognizing and distinguishes
brand forefinger to low rank group with high position group. And, measured
satisfaction by each group. Measured new concept that is when enforce customer
satisfaction, expectation which is existent theory, result, involvement with inconsistency
theory making grafting and confirmed that involvement is factor influencing in
customer satisfaction measurement.

1. }\‘] % 2 Hadlzolrtl Hd=g diEdHes B
AES 3 nA 992 AW AFEL 17

Qe ez SAAEolE As sm Sl EAe ue Ben @A nAs A
2 gNZRe e vEe Hum A7e  TUE FESR nd FHE 2 7o
g =dg 53 qn 2% 9me Hus  HI At T A AFL Fugd
A7EE, 4F9 AR n Yx Aol FAY A= g $UP, AURE A




HIZ2HHN15/103

Fo4e 72 BaeA A
o 7% Az EE Ay
as Ay, BA= ojux,

E 5 U= AR AAA

P A

of ol i > nfg
o 2% R [T 1o ek &
s
2 2
H
N
&
2
o,
o
&
2 o

2 4 o2 L

| AF ha) ;o] A
2 Yee, mase gg
=9 BPOZ ven) 2 5
AR ATANE BAES AFA

24 o ANAY, B
3 el -5}

B 2|z R >3 kK

22w {2 oW
2
2l

N
[y
|
=

I
e
i
N lo
e o [
e
.
b1

(o] NE:
2
2
I
2

lo
)
i
)

fr lo
o

Koge H

i

1=

o
N
poth
B
Mg
QYL
N
2 1o
rot
W4 ol

i
Iyl
ox

-
oX,
ooy

o I
™

>

o

o
sl o

=

(o Jn o o

ro

: T o
B

o, (i
o o

N

o o
i)
o
X OF
g o
o
=
N
er&
ol
o
o FlF
'?LE
£
A
nuL
2L o\
>

© f ool g

b n@ b
rr o

o

>

Ul o

P

rlo

to Lo
ox
I

_0,1‘.
K1
i
_0]'_41

BL';
aJ
2
oy

5
=,
X
ot
2
R

B Aol wARANA Fastoh A Fw
ARG = AF BA=SL M T4
Aol X Aulz wARAAE 7IHE
7t 7P oEbe EdEon
AFAY LAHT AAFHAR =
ol3lAl 3tE A HAE JHA 1
onz BAHEI} HAE FFE

2y,

>
=
ok
O
i)

]

od 3o W |-
o g rlr
0052 o X (A |z

=

2
ol
o
S
N
il
ih)
ol
_QL
Flr
=
>
=

N
A
ol
fo

2P
18
18 et
> o
) ol
2 ¢
)
T g
£
(e
2 =
>0
N
N -
)
2
e
‘l_{: of
91{:‘
go lo

e

A

s

BH=g MR Z2 Azt &4l
AFste AE AHI2E & AR T
d3l7] Y& AMEsle RAe®E FEIA A
o 4 Atk ol O AWIAEZRRH
23t n A 7] 7] 9t AR EHE W
2,2, 718, A, 239 o9 AT
g FYgd F vk v A AE A7)
oln| X & FALEY AlE FHEE FUES

2 o]&Hr|% v BRAE 7P A
A7b FHEA HEZ AFUACNAY F¢
of H7|x= ¥} EI AUAFS FYPHoZ

BERE 5 gE ETolT

HAE AXE 2l o= AE WE
of % 54 DASE ANRAY g
F Qe sYe TEn pAS Aqe @
sase 9 AFARI} 719 £ Qe
Aol ofRg oustm, Yrle 2vAEol
Apalel 719 & olul AFH el e 5
BdEe] HuE U 9F T F Yk
s8e ova,

BAS QAL wAYA 7Y 71RAQ
Zxole, BA= ouxgle]l FrAAE
dels 39s =23, A4%9 438 o
Zahe e mE AR WS uwds Q




104/8+83 - =M & =L

X8t BojTIl ME X Mo n|x|ls sk e AR

2l BN g XN
2 &
$*iy
o
e
= o o
wa B )
. flo fru
i -0,
ol
R
&)

pe I

ARl A A gE FFEoR
A, AH]ZM A2 7He B
FolA AgoM BA=E 7| sln
3= A(BZQA2A: recognition)
Faox BA=g A9

oo
2 |n
32,
s

fe |0 oox jz o

R
s
A

N

BV

N
N
N
o}
do
>~
0
ol
k)
=
N
)
OZi
Xi
flo o

0,

oo |1 L o 32 &
e T

N 2

=2

R

L ob -

=

N

_\,1_.

g

9_:’
aﬂ%mm

Ifdo o 2 X = rlo

~

471 (top of mind

=
in
oX B
o
2
>
o
=
Y
o
=

a8
Jo
o
=
32
rie
4
=

22 Fd =

Ao s AHEH #d o] E(social
judgement theory)e] Zol@oo] T3 glo
W, AFavke] AHA PFEoER =913}
o FuEgH AT Aoz ALEE o),
o #E we A7t o] FoHh H

ATLESS AHpw FuHPHdN 7|
o Ade AT U 2nxY BT
aen 589 Ade AL g (AE)
AAoz Azl 442 AFE B 5 9
. & o]RAL Aol @ FFo Yty
e BAEE Zu QJPd 2 Ao g
23 AR dste e ARAF 72
A Gk Helw, EF slde] | A

Fol dhste] we A4e 23 UoE 3
wﬁzwﬁ1@a%orﬁ;¢aﬁf%aq
Fol ErhE Aol

HA3 AH|(L. Bowen and S. H. chaffee,
19749y “AlFol ZLnlAte] oiaiAa Az
Ae A B AFAHQA PR}
HoAEE A Fded ole AFAY
oA o] Hol@de MES F AF
ALEEEa Qlo] AFAA=GgT B 5 o
EF “FHFLAeR FAEE FHIE
RoB oy FulAlAA FHAHo i}
A7 FAd A 267 = A #@
At st gk delga & & Q)
Colgg FulFa el FulArE A
Aol g BAE “Ful(drArEAA) B
g 4 glow, Helxael et
BafA v “FE 7€ HARTE
Lebd o)

A71A Bt He A dA A7 o}
Yzh didel dis] Aol Foste sHAA
oujv} Faydojgte Holt wEld #d
T F£FE AASE AL AF AATL o}
Yeh = gk /A shAde]r] wf o,
AMRE ele 543 AT dEyz &

K

o

R

d
A X4 ozt YA "o &, 54F A
Fol dislM AEE, dFHo ug}t A Fo
g #9qrt L ABAZE gE2A JEve

Aol




H3R2H15/105

of wet Tt EEA, BA= AR}
=o AT BT =1 e we 31
ARET {9 xol7t S-S Wl
2} gkt

3.1 9+9Y

Az BA= AAEE Aaker(1996)9] ©)
e wat Hx A7), HBE Y], Bz <l
Aol A 742 FEoR Yo FAH3A
HEZ A7s Hzx9 4718 £¥3to 37
o] Hupx] BHE=
o142 Hux| il
10782 Hutx] Bd=d dty 2RAd= <
ARE SAFAG. oHAE dZTEH

)=}

gate) ARG, K-BPIE 2u1% Q
728 BPIH BAE AAEe BA=

FZAEE TR BA=E A E A8
Ao HA= QAEANE Hz479} v

[e]
nE 37, Bz A4 ztz 50%, 20%,
10%9] A2 & ol $3¢ Avse ¥

#Bofe AP Aulzel U@ AAF
FAF B F849 guE HYgsa A
Hi 2o & AF7e #o R g A
TE AAstaA o

FAZ i S0l 7MY EAHA &
ogxe Hxgs & 4 A= Zaichkowsky
(1985) <] PI  (Personal  Involvement
Inventory) ¥} =& AF&3tdth £33 58 A
= ¥ S7HER 749 8y #93EE
LI 3 4=

2 el Ui AF EFZ AXNE AF
Aol ot HriEE Ao Rt} zt
Heo Ad 2 535S AREE g
3 2o, $4 V)Ee] AFoA "ol Al
g upe} o] 7l A FAZ T ik ALA
dFo8 B AFF Jggtes HFE 9
239 FAHINGY. £ e durEo
2 2#3 A3 (objective performance) <
21 z2+€l A 3Hperceived erfomance) & T
) 2 4 Ak (Yi 1990, ol5A 1994). 7
#d Ayde EE 28RA dAsgn
s E AR AA & 9| g o
A & AF WM st AAFR A
el EAE wEeolth. 1y A3
P Azt Jid £F Sl o A&n Al
g o)A E AH AV FRHO
P At e Ad3beln] & AlE
8l AztE Ais o8 FFE0 &
1ot B dFdAE 71E Ed
t A Ztd g A8
Aojel Ao oM E o
o EdAE o959 A 7HA
=

-
g 4 Atk @ K%Y A

I ST -1 R = )
o Y Mz 4N ek roﬂrd'
10“‘(\3“8%-{)&_&
—;E_?:;o%rq'
=~ %

& do fo

ft
£y

Apele] Hpololw F#AH EUdX= 7ldg)
21Ztd A Abol9 ztolE UERdT
FHA BYAE 2 Aolg €A =
sttt wet FEH BEUYXS Aztd B
dx=2 oAl FEH
29 EYA(inferred disconfirmation)
AR 71 e} A Zbg Z kel xpolE ALt
o ZAsted &3] Auld Hre 4w
7k tol o] Aolz melst fth Azty
A =] (perceived disconfirmation)® 7]t} <}

e 4 o o




;

Oh

o
lol

5 - =X

i}

106/

§

BME olX|ze} BoiTot HE ZFX Melo] o)X= ol st A7

Aaol digt vzt FHF FrHE 9
st} ol FA(1994) = FEEH EYAY 49
72 FARE AHst Y. FAH R
HHEZAe wE dad A, dEEd
(ceiling effect)}t vl & F(floor effect), X}
OlAFTE AEF WE ¥ MIE BY
o] 3t} A A (overspecificafication) 52 &
AdE 7R F2d EIAEY= 74
EAX7L FEstthes Aol wEhA B <
M E 71EY ATFA dFE FEo=E
AzZtd EYA7t HeR S HA AL H
g

=
At BAoz nAVEZL wA FHo

A RS 7ide A
AR Aol 7tssttt. 1A
718 AAL HAD Ye
A2 UEE RYES A
H, #od7t BEEe A0
=Xo dis] F&stA Aol 3 Aol

3249489y

2 479 97 B¥L <a

o
—

vV

_V-_l‘

N

N,

o BAE QAEE #A P Fv
Foj= 71, A3, YA FA RS
dge Fr ngoz A EHsdY

<28 1> AFEF

%oﬂr%
rEl

ol
(i

w
N
[

N A

O
-

AA =

B 107 9AE dRste A
YA AEA 47 o
Fugol} WY g
Sk A HAFolF M
47tE FHo2 100 ~200)
goz HuAel vas o
AE gABgG BaE 9

fo 1T

52 M

9

=l
o
2

S o o >
N
(i
ox 2

-
=

o oo N

o A&
2] & o
2] o
(1996)
g3kt

HRZ A
7] #ste A
goem, F 330

rordogu 8
o PoomE BN g (E

Zoop o
~
%
a7
=
2

T b oL

A BA= A
71908 o] &3t
| AEAE P
3BRE AT F 297
Ak,

SPSS 10.0& ©]-&3t

of
£ e

Mz
Mo o
)
»
Su ]
l’ll‘ Lz ik -[]I ot
£ oo o

A
it
o
X

Sl I
B A=A E=1000%(04X; +0.2X, +0.1Xs )
Xi = H2AAE X, =HEEXIA=
X; =EEJAE

dE AN AEE AT olF, B
AT FzolA A4 Awst 2L A9 34
dAe AHFE=7E FE &9 37 dAE
ﬁ oq D}-éEE

o

o
-
=

AR T od 2 % |m
P,l',
n 2

o>
iy ME oo
x
ok

,,

P o
V

2

i"‘:

rir

rlo




M32AHN12/107

(Guess), & o} (JamBangee) 52 &
I, Y IFEL R HOFE(GV2),
(ONG), Ho) & (Basic)ol t}.

oo gy

i
S

<E 2> gAd 2dE AR

N Hzx |9Rz| BHE |2do
a3 N =
A7) | A7 | 1A 1A=

2](LEE) 3 111 259 | 496
#ulo] A(Levi's) | 129 | 116 | 258 | 1135
Wl (Bang Bang) | 2 110 | 258 | 488

W] o] 2 (Basic) 0 58 220 | 336

Al 2(Guess) 76 | 22 | 240 | 664
2(Nix) 23 14 216 | 359

£+ Z7(ONG) 0 4 211 219
Z-w o] (JamBangee)| 63 5 202 | 527
A Bo) F(GV2) 0 7 200 | 214
A\ Z21(CK) 1 7 227 | 246

N, r%

vfxjuto g2 BAdE AAEHE JHE LB
g AL O < >AY 2F 1L Has

I B e A, 1F 28 RUAE QX
=7 e gAE FARE.

<E 3> BA= dxxYy 18 BFHF
A8

2§ 1 | AR, 34, Wl

2% 2 glufol &, A&, Fuo)

322 #4dx F3F

AupA o] o] A-84 AHE &
A, A Qe AHE da JdeA
Z(manipulation check)d}”7] 93t F
At 2EFE 77 ez st AF
Poll B3 570 ?‘SLEoﬂ SstA Ao

57 FEe HAx2 AFoz A4
HE ey Fg 5HoR Fa 7

(})J\

rlr il

PR

pd

O do o orlr

i
J

r\r JN'

o}
)

27 Zdolgte @S 132 3t& 7
= H =7t ARRE AT
o) 57/F &E9 1§19 Chronbach’s a

0.7326°] 3L, 1&2¢ Chronbach’'s at&

7608% UElY Nunnally (1978)°) <js d
AdAA 078 A 7T FEo

Ay 2§19 3§ 341801, 182
AL 29647 1810 1E2 Bty 747}

1 Z2dug d834Q FWol ZstA
Ao

eV A Ty 1o
Mo

.
p

<E 4> AHE 54 284 e 37A
a3 BY BE

5 items
Standardized

item alpha = .7326
Standardized

item alpha = .7608

Refliability Coefficients

& 1 |Alpha = .7338

1S 2 |Alpha = .7629

<¥ 5> AFE 274 ; Zaichkowsky 187

18 items
Standardized

item alpha = .9280
Standardized

item alpha = .9273

Reliability Coefficients

& 1 |Alpha = .9305

& 2 Alpha = .9272

Zaichkowsky(1985)2] PII 187] & 5ol A
Chronbach’s as IH 12 09280013, I
29l A& 0927302 HH ?:17-1]7‘]2
iﬂl A=
T3 BoE Heo did TS
A$E 66.11(100" w)elx 2
=7 3(100Zq o2 OF 2

Soge W
,_er{m
TR N

(o]
°
AFE AR e @A E A
ATH EIZ <Oy 22>AAMAHE F 2

%Loﬁi&

=

Jrc




B QX|cot ozt MEF FF Mol o|xl= dgof RS HF

Independent Samples Test
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Correlations
20 & JICH i =2 X OIES
20 & Pearson Correlation 1.000 .265*1 .087 .264*1 480*
Sig. (2-tailed) . 001 .302 .001 .000
JIe Pearson Correlation .265*% 1.000 .411%4 455*9 .690*
Sig. (2-tailed) .001 . .000 .000 .000
) Pearson Correlation .087 4114 1.000 562+ 792%
Sig. (2-tailed) .302 .000 . .000 .000
EXpS Pearson Correlation .264* 455% .562*4 1.000 741%
Sig. (2-tailed) .001 .000 .000 . .000
RS Pearson Correlfation .480*1 690+ .792%1 .741% 1.000
Sig. (2-tailed) .000 .000 ,000 .000
**_ Correlation is significant at the 0.01 level (2-tailed).
<a¥ 3> 3§ 19 4BBARY
Correlations
20E JICh ] Sox | O=EG
20 & Pearson Correlation 1.000 .206* .358* 404* .418*
Sig. (2-tailed) . 014 .000 .000 .000
JICH Pearson Correlation .206* 1.000 .728* .588%1 .650*
Sig. (2-tailed) .014 . .000 .000 .000
s Pearson Correlation .358% .728% 1.000 8131 .761%
Sig. (2-tailed) .000 .000 . .000 .000
x| Pearson Correlation 404* .588%1 .813* 1.000 .837%
Sig. (2-tailed) .000 .000 .000 . .000
=S Pearson Correlation .418*1 .650* 761* .837*1 1.000
Sig. (2-tailed) .000 .000 .000 .000
*. Correlation is significant at the 0.05 level (2-tailed).
**_ Correlation is significant at the 0.01 level (2-tailed).
<Y 4> aF 29 ABBAEA
Model Summary °
Adjusted Std. Error of Durbin-W
Model R R Square R Square the Estimate atson
1 .962° .926 924 .3556 1.912
a. Predictors: (Constant), S Xl, 20 &, JI0, &1t

b. Dependent Variable: 2t &

<ad 5> aF 19 FAEH (2d 49E)
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Model Summary ®

Adjusted Std. Error of Durbin-W
Model R R Square R Square the Estimate atson
1 .866° 749 742 5172 1.783
a. Predictors: (Corstant), S 2 X, 20 &, I, &t
b. Dependent Variable: 2= &
<Oy 6> 1F 29 AN (2d H49E)
Coefficients 2
Standardi
zed
Unstandardized Coefficien
Coefficients ts
Model B8 Std. Error Beta t Sig.
1 (Constant) -3.440 210 -16.368 .000
H0E .707 .059 .294 12.068 .000
JIH .242 .022 291 10.803 .000
o .619 .035 .508 17.738 .000
=2X .330 .040 .245 8.250 .000
a. Dependent Variable: OtE T
<2Y > 2F 19 HAAEA A
Coefficients 2
Standardi
zed
Unstandardized Coefficien
Coefficients ts
Model B Std. Error Beta t Sig.
1 (Constant) -732 .275 -2.660 .009
2 & .160 .075 .101 2.145 .034
JICH .204 .058 219 3.499 .001
=l 114 .077 .094 1.324 .042
=2 Xl .724 .089 .613 8.166 .000

a. Dependent Variable: OH%

<Y 8> IF 29 IARA A
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