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Abstract

This paper is an exploratory research to identify the structural model suitable for the fashion brand
attitude effect process of VMD structural elements. Under the circumstances of severe competitiveness in
price-conscious casual brand, we intended to find measurement model of VMD effect to establish plausible
brand specific VMD strategy. Since VMD is regarded as one of marketing stimuli like advertising, we
introduced Mackenzie, Lutz, and Belch(1986)'s advertising effect measurement model for the analysis. For
the study, VMD structural elements were composed of controllable visual factors from store environment
at the aspect of marketing strategy. As a result, the reciprocal mediation hypothesis model shows the best
fit for the VMD stimuli. That is, under the cognition of interaction between VMD attitude and brand
attitude, strategy must be considered to strengthen the attitude relation between VMD and brand. The
second fit model was the dual mediation model which was adopted from Petty and Cacioppo's ELM.
According to this, when you make use of VMD strategy, it is needed to consider both of affective and
cognitive factors of VMD.
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<E 1> 0| RUUEMY UET =4
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A ICOV 3 A EAN FRY = 633
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oz |COVIL ZBEAE TG 471 781
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9 o]dd w ¥ RYPSE HrHeEri(oreskog &
Sorbom, 1993). 2} 29159 & LA 9 AN E

2317 sletal 919 7120l Hatk APE HAE @
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RMR, 'A% §¢ A#E 71202 AZsAnh 9
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vl 27 HgEe 2 Zole gAT A3 asfs)
ARy o|Fuiirtd Ry, SHASME ¥, 7
JAo7 M ¥ oz vehgth E3 Aivi)
7Hd B¥o] A vERd A2 Mackenzie et al

2) Do MEte AE
Uik MR Eo] [AutE oz Foj A3HAE
of & =28 vl 289 H3c(goodness of

<E 2> 4ol Holx golEM A

A HEWp FENES BFE2x T-value
cov 1 0.35 0.05 6.82
- o cov 2 041 0.05 7.63
'37;::’;{ % cov 3 0.50 0.08 6.50
°e COV 5 0.41 0.07 5.48
CoVvI2 047 0.06 8.48
VMD azx COV 4 0.51 0.08 6.61
T A e COVI0 0.68 0.07 9.15
917 Covl1l 051 0.07 7.23
COV13 0.71 0.07 10.55
AEA COV14 0.52 0.06 9.17
Cov15 0.36 0.07 4.99
Agu)ag Cov 8 0.48 0.07 7.07
COoV 9 0.55 0.07 8.30
ATV 1 0.32 0.06 5.31
ATV 2 0.51 0.07 7.49
ATV 3 0.64 0.06 9.97
VMDE = ATV 4 0.37 0.07 5.26
ATV 5 0.59 0.07 7.99
ATV 6 0.33 0.06 5.53
COB 3 0.51 0.06 7.86
COB 4 0.66 0.06 10.86
Bz COB 5 048 0.05 8.76
COB 7 0.44 0.07 6.67
COB 8 0.31 0.07 443
ATB 1 0.67 0.05 12.24
HRCHE ATB 2 0.78 0.06 14.09
ATB 3 0.70 0.06 11.21
PIL 0.56 0.05 10.43
TolelE PI2 0.62 0.04 17.72
<E 3> WX 7t 2 8o Xetxr HIlEDt
RS 7ol 7hd olz i 7Hd Azl 7Hd EHIY 7 HH2F
NN ZAYE(GFI) 0.94 0.96 0.96 0.94 1.000
ZA A (AGFD) 0.87 0.92 0.92 0.87 1.000
FHYE(NFD 091 0.94 0.95 0.92 1.000
H27rE F21o|(RMR) 0.020 0.019 0.018 0.020 .000
$(d) 40.21(17) 26.41(17) 24.97(16) 38.39(16) 0
p—value 0.0012 0.067 0.070 0.0013
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