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Research for characteristic and promotion system of mobile commerce

based on mobile internet

Chong-Hoon Nam*

ABSTRACT

The purpose of this study is to analyze characteristic of mobile commerce based on mobile intermet and diagnose
obstacles and suggest promotional plans in terms of for mobile commerce. First of all, this study defines the concept of
mobile internet and mobile commerce as well, and then analyzes the characteristic and the status quo of mobile commerce
in the aspect of technology and business and customer. In conclusion, this study shows there are many problems to
overcome to expand mobile commerce environment. However, the environment of internet is moving from online to wireless
and the volume of ecommerce through internet is growing rapidly. Thus, mobile commerce will be a matter of course in
information society.
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