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Abstract

The recent advancement of information technology has impacted immensely on international trade.
Particularly, the Intemet revolution has been the driving force behind the expansion of electronic commerce
(e-commerce: EC), of which Trade e-Marketplace has been playing very important role in doing intemational
trade.

This study analyses its concept, features, types and present state, and also has an outlook of it in the

future based on a precedent and literature study on this subject in order that the trade business and small
corporations understand more deeply and use it effectively.
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