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A Study on the Effects of Korean Restaurant's Menu
Price Policy upon the Sale
(The Case of 'B' Korean Restaurant of 'P' Hotel at Seoul)
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Korea Tourism College

ABSTRACT

As mentioned above, Korean restaurant's menu price is to be decided by combining
various factors. -

Korean restaurant is demanded to decide menu price more carefully than other
restaurants do, because the number of Korean restaurant is the largest in Korea and
Korean food is the most popular among the Korean people. Korean restaurant cannot
neglect price competitiveness and is often given complaints from its customers. Because
of such management difficulties, the number of Korean restaurant has recently
decreased at special class hotels as well as common hotels. Korean restaurant managers
are demanded to make efforts to inherit Korean tradition and culture by keeping pride
and responsibility.

Until now, Korean restaurants are thought to decide the menu prices in short-sighted,
non-scientific and haphazard way of thinking. Such price decision factors have
established traditions and have been generally accepted to let Korean restaurant
managers lose carefulness at the menu price decision. In advanced countries, however,
they recognized the importance of the price decision since the 1960's or earlier to
research the menu price systematically and scientifically. Before deciding the menu
prices, Korean restaurant managers are demanded to investigate various kinds of factors
carefully and spend a lot of time to calculate direct costs, that is, one of the most
important factors of cost calculations.

The managers are demanded to decide the menu prices in reasonable and
future-oriented way by Kkeeping not private thinking but correct information and
judgment.

The sale of each menu has difference, while the menu price increase has been
evaluated to be successful from overall point of view.

Despite of increased total sale, there was not much difference of net profit because
of increased material costs. However, higher level of the customers produced comfortable
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and cozy atmosphere of the restaurant enough to satisfy customers, and improved
service quality much more. Not only customer satisfaction but also improved service
quality is thought to play an important role in invitation of future customers.

Key words : Korean restaurant's menu price policy, sale.
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9 342 & F Aok AZY] M A 4, & P Re EEdh 1
A e e 3 74 FAEE 4FS veilie 7P 7183 AFelth. adad
o] 24, 97te 37, Ad $YH F 2 A3 tisiA AU frejsior Ha,
EF ofd A1 dsle] s BAsle] Y @9 T Fgalok )

(6) N2XISH(BEED, Customer orientation)

A2HQA nAoly oJE ARl glo] 2EC] FE5E /A Rt e oE &
F& Zohflo] 28 W= FEAATE AL 7R 0E st Alato|th mEkA of
§ 282z sk ARRA D SlolMe FAROE 29 T Y Ee Aed v
7WNA &7 £99) stk do] F831H, 10 AR AF R MEl2E fE
A3 AFgste T B FOIY Mulx A e FAH S disr= H
o ASHUA 2k 0] FRIT o) 2, Buh g FEA YT feER
gEozx A9 AR A" 259 F4lol "o

(7) D28=(REER, Clientele)

A7 0] B Q) AL 3] EAJ QA 93] EEEold & 9y dukdo
2E A%, A9, AL, A, 84, g8, A S e} FEHEG 2L 3 7M7)
o] Zolv A=A, Adelo o8l A FH$Ecth

I. 7I=E&820| D= 0190l OIXl=s g

Mg PE BRYT) A4S A 199 AADY F 1d 5, 24 549 vl
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3 29  Fo MEFF0|E BAA 7HF o] W2 v|Ae ¥ T B
th P32 27 9 /PR 98k T EA ARF IR A F
< FX 3kl o2& ol Aol & & 3low, BT AHL Aol 9
Ae F5d Aot} E3F A 71 1204 0]}, & P AR =7t ol Ao
@olzt & 4 itk

1. T2 i 0w R 8IS 0|

BT 45.3%9) HAWEE WIS w2 $EoR JAAelBRT & F i, of
e ge dde ol AYPe B & & gon 22 AP

F&3 AAE 298 4 UL A2 d4do] HAThE 1)

2% ABYE Ak AL AR e

1) 7422 @alsk 2) Aulzel 13, 3) Z2E] A4l 4) $4A BF
52 AQ) gk wHAPAE e Rolnk.

E 1) A%Fd Q4L 2001.02.01~2003.01.31(2-$)/ )
= ¥ Sl g 2| A3F1A A3E(%)
1 HEEZAA 10,000 13,000 30.0
2 A5 22,000 28,000 27.0
3 Az 18,000 27,000 50.0
4 ojd zhu) 18,000 22,000 222
5 WA B 717 18,000 20,000 111
6 Z) e} 7,000 13,000 85.7
7 EQA A 14,000 22,000 57.1
8 AZAH 16,000 23,000 437
9 ARAZYRA 18,000 22,000 22
10 ZHywRa 16,000 23,000 437
1 93A= 16,000 28,000 75.0
12 RAAA 9,000 13,000 4.4
13 HELEuY 8,000 13,000 625
14 Hgg 7,000 12,000 71.4
15 W4 6,000 8,000 333

H 45.29
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2. Qlal MF0O| F0|2M

20013 1290 AAHLZ 45%2 AAHUTE ZH F o] Fo|BA L (H 2)9
ZAEZ oldld F don 24718 wjE 59 HFES FH3 AR ARt

HA078 F wiEE dA AASA #83] Tk FAHAE Boja glt), 2
ey} o getEel & £9 J7ke glok QUEFe] dAIH 71 g A3 7t

(B 2) 7HA4QRRATY Fol¥H

71 % njj &<} e A7t A A AguZ
2001.02 70,645,096 4,453 15,865 186 2,943,546
2001.03 74,571,050 4,950 15,065 207 3,107,127
2001.04 72,775,118 6,902 10,544 288 3,032,297
2001.05 77,137,663 8,636 8,932 360 3,214,069
2001.06 71,070,680 4,584 15,504 191 2,961,278
2001.07 73,679,000 5,052 14,584 211 3,069,958
2001.08 83,227,442 6,166 13,498 260 3,467,810
2001.09 102,450,110 6,690 15,314 279 4,268,755
2001.10 86,475,354 5,169 16,730 215 3,603,140
2001.11 91,140,828 5,042 18,076 210 3,797,535
2001.12 95,385,029 4,333 22,014 181 3,974,376
2002.01 99,825,748 4,788 20,849 200 4,159,407
2002.02 66,159,200 3,302 20,036 138 2,756,634
2002.03 77,668,212 3,938 19,723 164 3,236,176
2002.04 73,165,575 3,518 20,797 147 3,048,566
2002.05 88,908,894 4,248 20,930 177 3,704,538
2002.06 71,799,768 4,533 17,163 189 3,241,657
2002.07 81,411,584 4,770 17,067 199 3,392,149
2002.08 76,374,414 4,227 18,068 176 3,182,272
2002.09 131,659,855 4.906 26,836 204 5,485,827
2002.10 89,592,261 4,530 19,778 189 3,733,010
2002.11 96,882,662 4,511 21,476 188 4,036,777
2002.12 84,819,708 4,251 19,952 177 3,534,154

2003.01 83,046,174 3,926 20,992 164 3,460,257
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Qe Z3he aA Aol glo] Boly J1Fd st 2SR aAHE A7l
3@ 5 3ok 10709 T 5,645,0009(7.0%)9] 35S 7R gon ZujZfd)A
He whdde 4380 & ¢ 1 Rolth(ad 2)

olgxe] #& Foll WA o€ AL & 71 Utk 7HAJAG F 2
2 d3E AT A3ET B2 19 2R wEe Iyt AxFS & &
Ae1070Y HE (4 1517) 263%7} H2SIATH(TIE 3)

T 1000 T ponge
120000 +
800 +
100000 +
80000 + 600 T
60000 + 400 -
40000 + e o
20000 + — ous 200 1
O s Tl Tl Tal ] 0
o = = S =
<0 ' <0
ol ol
(A8 2) wjzole] 27t Fo] ¥4
60000 T
10000
RA(EN2) 50000 +
8000 + M
AR . 40000
6000 + 7 v 7N

’/
4000 20000 -

2000 oINS 10000 -




HEE BEECEC] BHid vixv #Ed A3 mixk 165

Ad7he QAT QFFY AlE A3 =2 5 Ak AG7Pr} wolAE 1
AA G wfjZdo] FFEIgthe Rolth 1441100014 20,1879 22 40.1%(5,776
ol 7kt e 22 IS € F U@ 9

AT A Q4 AFE B3] 22 zol&E & F71 Utk A7 A 7
Ay I AMula £ F7HE e BE 29SS M9 AFo] HUok
THY L F ¥gste 249goln] @ 2400 1779H(-26.4%) 2.2 74
(28 5)
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OISO H(THI/AR) 40000 T
—— OIAT  m—OIAS 30000 +
6000
5000 + 20000 +
4000 + /N
3000 ~=7 10000 1
2000 +
1000 +
0 01
of Tol T Tedl T2l

ad 6) 93 W 334 Fol

A% e A3 At F9 Apolrt #As] vehdE € 71 der AT &y
9 352 Adel F7PRIZL #oldE vl gt ¥ 2352099(7.0%) Skt
(29 622 A3 107193 A F 10719 S v mEAEle] ag =2 Jehd Zlo]
o},
9] AgE QFH 2001 293 1197219 A8} Q37 9] 2002'd 29
2H 11974x]9] A2 S vlgBAE z}golc}. ztzte] 9¥u s} Rt ARYS &
A8}7] wjEolct.

AAAR] FAo) oahd 7149 e AFHolgt £ & JAT aAse] Ha
of &g F w22 7HAARE TEe ol e AL oRlE Helg & + Uk

3. FR Hiwe EsE

ASAT Zujge BAZe 38 A4Foz I Wisle Ho|x] o} oA £
BEoRe] 9L 3t vk (O 79 ATAHL 22,000804 28,0008 22
27%7} QA2HRe™ (1Y 8)9] ZMeRE 7,000 4 13,0009 2.2 85%7F <143
o] Hict. AujeE Q13o] E THE dwtanld fAu[go R vl F7] gl
A EE&o uio] g o] FoiFl vifroitt Fe] wEe ¥Eo] AL
o= vlFof 13,0009°1F 7HF°] AT 7HAYE YEiZiE It
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(# 3) F2A7d W& T34 (a9 : A9

A5 ZuR AP AR ey dEd @3N 9 @ @ A
01.03 7656 5845 5776 3969 3,128 2808 2,190 1,044 32416
01.04 6072 5117 5568 2538 3280 1,908 2630 2,298 29411
01.05 7854 6972 5040 2592 3320 3852 1,890 3,210 34,730
01. 06 4312 7392 5392 2691 309 3,114 1,880 1,794 29,671
01.07 5192 5026 3424 1,836 1664 4536 2,680 2,124 26482
01. 08 4818 7,650 4240 4,176 3,528 3,654 3320 2,340 33,726
01. 09 12,138 5940 4272 2,718 2,128 3816 3430 1,152 35,594
01. 10 5208 5397 4400 3,177 2824 3294 2490 96 27,756
01. 11 4564 7,641 6906 1933 2872 6,588 3,044 1,156 34,704
01. 12 6,066 6,929 6,325 897 2535 7641 3016 1,432 34,841
02. 01 6,522 10,439 6,877 1,365 2951 8,046 6,728 1,688 44,616
02. 02 3410 8281 5,980 637 2,236 4428 8388 1,584 34944
02.03 4260 6,474 4715 832 2405 464 5060 1,832 30,222
02. 04 4956 5577 3,381 1,755 3,757 4,158 6,023 1,832 31,439
02. 05 5562 8151 4,761 1,443 3,146 8,181 6465 3,104 40813
02. 06 3,732 6929 3,772 819 2,704 4536 4774 2216 29482
02. 07 5270 9,763 3973 858 2438 4725 5401 2,628 35,056
02. 08 4,540 8,073 3,750 871 3,133 4,671 5,676 1,968 32,682
02. 09 3804 7917 2550 1,991 3,614 3,537 5850 1,192 30,455
02. 10 4452 8762 3960 1443 3,536 5427 1,716 2,008 31,304
02. 11 5220 8866 2,820 1,807 2392 6,021 2,88 1640 31,652
02. 12 5560 9,529 2940 1,573 2,067 6858 4762 1288 34,577
03.01 3268 8814 2310 1,820 2275 6,156 5799 1,368 31,810
03.02 2716 7,462 2250 1,196 3,081 3,591 5,429 976 26,701
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AR AE A Ao Gut EARAR AFHYCE 94 Fole AEDZHA
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2y 9 Fofl viEe] A Bol 3 AL & &7 ATh(2E 10)

A E Q4 Adle duban 2 FelE et QY Fode SRR 4E)
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Pu e o 5d Q7oA 3 ¥ WlE Holx jlon BINTL
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2 o] Al7ldl W&ol FASA FEHS & v dth(d 12)
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Aoz 340] @ Aotk A4 F e} @] 4L Bol} Bl FE

V. SX& JfMdist

47 vliol @ 712s) BAL Pl AFY e} 2ol A A5
@ 7HAZRE Folok sk, Fusl AAYA e Aol WEHT} Y BE ]
5] Cost7} RAE %< % e} v 2ol 1 vl 1AL BT AR
. olad @ BAYE WA Fol M2 A7 A sk} 717 Qo] o] %]
2t 2@ AAEFE ReolE BT ot 2L BANE E23A | A
olck.

1. D= S4o| V4 ZBH

1) &8
o3 714 23] 89E 7R 2AeTAS) 7HA2% @l wiAlH o 7140l
AZEAUT. w2 nAjo] it AAE efsiilon 1] Az 7

o]x7) 2k wiEol AT,

2) 3%

R 2 A7 Au|2de) I HH}D 28 £V A& Y3t
o /AR ZANA L FF AH2E AT F UE 7137F Bol Fopdl Aol
o} o|2 Qste] nAFTH Mu|2y] dygPe s TrFne] FHrL JHedte], 2
% vjgje] Wi&EA 2A 7197 Ik

2. AN SHQ V& 23

1) B

Z0g) AAYAY AL FHOE S AP, 71ze) AYo] 2ol
Hol siE32e] 7187k JAE Roltk Azte] AN E Fas) 2R 4]
A4 $% glo) ol 451R o) AL hmaA afuel Aoz o5
o] zithe Rolck



wAE ERESRE] Billdl viXe EA B3 W 173

2) &3

A E] w0l EH] AT FAAY 91719 Au2v} g @A Jadol=
so] Fe] HugABETe] Y Wi =&c] Ho 17 1A EY o8-S
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3. 20 342 78 28

1) B
Az bt @AgHe] 1] Ll AR ANYE =4 4+ 3
£% 7158 Agsd 2429l goldx BRE Zasdch

2) BA
Wt golloz Qsled nAFAY T ANLE A8 4 A Ho) &
2o} nFsh, Thrske Adelel urh nFlnlAY) A Aoz wig do

4. QIXPDIXICl 7 23

1) BE
NAZAS BEE HAES w49 S0l $S vlAA Be WA A4
3= Rolth. TRAL 7o) oY A4 § ot mAe) St Bo) Wold £E
Q7] W 2o 43| ol BAlolc), W2 uT} L s1He] AAke 428 Fof
melx ghn AE & et AAFAEL AL SR BeAola} )
olel g A7t YLANE o] B £F02 olio] Ho] nALY PAS 2
At

2) 3%

7t QA= & LR FIH 249 Zuizie] AR R A3t 71
o 78 4 e 713V gelder Hrp B2 nAdA A9 oln|x] i
Az}, wekA wefe] Agnze] Fuo) Bl g@¥ydE 2A A3k

5. Jpss

A2 AAAY 22ES BRI Aol WAL Hast shn PP Aol Ao
&3} ojelo] Haje] Aol LolL T B 4 UES ARA SwAo] Hojo
g Boluh.
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Wan DABET Bgol A2H o] FPsllole AYBEE B2k A
38 zeshe 497} Bk

HAe geloln 4R o2 olairt H Bel Held AIAe) AFAte) 7
AlE Weoz Ageolol si] A2 SABR L Aol EAeIAN FLL 7]
Atk Aze2 AFHT AAHREY FRAN AT Polo} & Aolth

V.8 E

Aol AR wish o] AR A abSe] APl F o2 P}
o AEez BN Roldh

F4Fe e ey dasgunt 6 AFE AA2EE selok s e
Seluete] S4oln Fo) b BE 48 71 9k Zol @4Zolth, Teim
2 24% £3 $AE 4 gk wAcld 2439 BUE 7Y Be o] $4e]
. 2% 4% 2949 o2l g HEel 2ol e SF5d3 YBsd S
A 4ol B Al e QE7ke A4 Relth $e) A%H RaE
olel7l] RN BT AYAEL AT AR N3 xelolor T HolTh
AANA e 2P 7HAAR e BAFH| L HSEAIY ZEH An2
2ol $rin B 4 9ok olei# F1AEA advt Aol 3 AREYe] Hol

2 AGAE AR AFRE MAstE 2452 88 Gk AV
HE olaig 714 AAe 224S 19604 o ARE F24E AN Ak
242 77} o] RiA Dk 7S BFe) ol A} 8AEL HASA 2
453 1 328 8 Fol S RAR) AMNE BE NS efstel
oF & Aol

ARG QA Amucke Suie FRT BBYL 7D eldel o]
AP 714 FRe) B2stelor & Rolot.

Ful2e ol AAT ARHY 5 Fo2 £ololE 2 o7t YUk
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