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ABSTRACT

Despite the creative strengths fashion illustrations, most fashion related advertisements use
photographs instead. Furthermore, there is not much study done on the effects of fashion illustrations,

Through this study the authors discover the effectiveness of fashion related magazine advertisements using
fashion illustrations by looking into the level of recognition due to interaction effects between advertisements
using photographs and advertisements using fashion illustrations. This study, however, does not focus on
comparing the different levels of recognition effect between photographs and fashion illustrations.

After a literature review of magazines with high rank subscriptions, an experiments was conducted. A
booklet was made using 16 fashion illustration advertisements and 16 photograph advertisements all
designed to control variables other than advertisement type. Then a survey was taken using the booklet
to measure the recognition levels of the different types of advertisements.

Through an ANOVA test of the 2 x 3 factorial designed model the authors derived results implying
that interaction effects do exist between the different types of advertisements. In the environment where
advertisements using photographs dominate, advertisements using fashion illustrations can effectively be
recognised by the consumers.

Through this study, the authors wish to give guidance to decision makers in the fashion industry
related to the type of printed advertisement they should seek.

Key words: fashion()43), illustration( @& 2~E o] A), recognition(A¢1), advertisement(Z 1),
brand (%)
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