B AHE3 FO0IE TV E4Y 0|2XI22 AFHME FHHSY
w3

geyt.aes

At YRAasa A - A gel AR RgS as

The Comparative Study of Purchasing Characteristics of the Apparel Products
Consumer using Internet Shopping Mall and the Cable TV Home Shepping

Eun-Jung Choi* T and Moon-Sook Kim
Lecwurer, Dept, of Textile and Fashion, Kyungil University*
Professor, Dept. of Clothing Science, Seoul Women's University
(2003. 6. 9. < :2003. 11. 15. A=)

Abstract

The purpose of this study is to research the reasons of this outcome by comparing the consumers purchasing
characteristics of the Internet shopping mall and cable TV home shopping. A questionnaire was designed for
on-line survey panels residing in Korea and the period of the survey was from July 30 to August 6, 2002. 1362
questionnaires were collected and 665 were chosen. The Frequency, %, t-test, and x2-test was performed using
Korean version of SPSS10.0, The summarized results of this study are as follows: The reasons of purchasing
Apparel products through Internet and Cable TV home shopping are low price, time Saving, and convenience. The
Item that is purchased most often at the Internet shopping mall is casual T-shirt. In case of the cable TV home
shopping, it is inner-wears. Most of the users were satisfied with the home shopping. There are significant
difference in ‘inexpensivencss of price!, 'variety of product, ‘sufficiency of product information', ‘easiness of
searching product’, 'security of personal information’, ‘convenience of order' in the side of consumers satisfaction.
The reason of not using the media shopping are as follows: 'Distrust of the product’ appeared one of the main
reason of not using internet shopping mall and cable TV home shopping, accounting for 34.3%(Internet)/
25.3%(Cable TV) of all respondents, followed by ‘absence of products(18.7%). In case of the cable TV home
shopping, ’lack of necessity of home shopping(24.7%) was the main reason.

Key words: cable TV home shopping(#H ol & TV F4%), internet shopping mall(Q1Ef Yl £ H E), purchasing
characteristics( v 5-4).
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