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Clothing Store Selection behaviors of College Students in Yanbian, China
Kim, Soon Sim
Dept. of Clothing & Textiles Seowon University, Chongju, Korea

ABSTRACT

This study is designed to understand demographic characteristics, store selection factors,
difference in preferred stores which are considered to be related to store selection
behaviors for clothes by college students in Yanbian, China. Questionnaire was used for
measurement tools to study the subject of the thesis. Questions used for the evaluation
criteria for store selection were primarily based on those previously used by the other
researchers with some revision and supplementation. Each question was rated in 5 point
scale, where 1 means ‘not at all’ and 5 means ‘definitely’. A total of 50 copies of the
questionnaire was passed out to college students in Yanbian from March 20 to March 25,
2001, for the preliminary study. The main study was conducted against 450 college
students from May 17 to June 5, 2001. The data for the study were analyzed using SAS
PC program for frequency distribution, percentage, t -test, and one way ANOVA. A
significant difference was showed in the preferred stores between male and female
students. In total, underground markets were preferred most with 41.6%, followed by
markets with 40.3%. A significant difference was showed among groups regarding
preferred stores based on an average monthly income, monthly expense on clothing.
Three areas of ‘product price’, ‘display and mood of the store’ and ‘royal store’ showed
a significant difference in terms of selecting stores based on an average monthly income.
A significant difference was showed in only one areas(brand awareness) in selecting
stores based on monthly clothing expense.

Key words: clothing store, selection behaviors, preferred stores, college students, Yanbian.
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Table 1. Demographic characteristics of respondents(n=375)

monthly expense

characteristics monthly income on clothing companion for shopping cloth
below 500~2000 above 2000 below 100 above 100 . .
gender alone family friend
500yuan yuan yuan yuan yuan
127 15 90 22 73 54 20 41 66
(33.9%) (11.8%) (70.9%) (17.3%) (575%) (42.5%) (15.7%) (323%) (52.0%)
ferale 248 42 162 44 111 115 4 65 139
(66.1%) (16.9%) (65.3%) (17.7%) (448%)  (552%) (171.7%) (262%) (56.0%) .
| 375 57 252 66 184 191 64 106 205
o8 (100,0%)  (15.2%) (67.2%) (17.6%) (49.1%)  (509%) (17.1%) (28.3%) (54.7%)
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Table 2. Differences in the preferred store depending on the gender

gender male female total %
preferred stores
department stores 31 (244%) 37 (14.9%) 68 (18.1%)
markets 56 (44.1%) 95 (38.3%) 151 (40.3%) 9,583+
underground markets 40 (31.5%) 116 (46.8%) 156 (41.6%) )
total 127 (100.0%) 248 (100.0%) 375 (100.0%)
*rpe, 01
Table 3. Differences in the preferred store depending on average monthly income
\monthly fneome below 500 yuan  500~2000 yuan above 2000 yuan total P
preferred stores
department stores 6(10.5%) 43(17.1%) 19(28.8%) 68(18.1%)
markets 34(59.6%) 99(39.3%) 18(27.3%) 151(40.3%) 16,497+
underground markets 17(29.8%) 110(43.7%) 29(43.9%) 156(41.6%) ’
total 57(100.0%) 252(100.0%) 66(100.0%) 375(100.0%)

*p<, 01
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Table 4. Differences in the preferred store depending on monthly expense on clothing

M below 100 yuan above 100 yuan total x
department stores 23(12.5%) 45(23.6%) 68(18.1%)
markets 99(53.8%) 52(27.2%) 151(40.3%) 28, 190%+*
underground markets 62(33.7%) 94(49.2%) 156(41.6%) ’
total 184(100.0%) 191(100.0%) 375(100.0%)

***p<'w1
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Table 5. Differences in the preferred store depending on companion for shopping clothes

gender preferred store department stores markets underground markets total

alone 13(20.3%) 30(46.9%) 21(32.8%) 64(100%)
male family 27(25.5%) 40(37.7%) 39(36.8%) 106(100%)
& friend 28(13.7%) 81(39.5%) 96(46.8%) 205(100%)
female total 68(18.1%) 151(40.3%) 156(41.6%) 375(100%)
alone 7(35.7%) 8(40.0%) 5(25.0%) 20(15.7%)

family 10(24.4%) 19(46.3%) 12(29.3%) 41(32.3%)

male friend 14(21.2%) 29(43.9%) 23(34.8%) 66(52.0%)
total 31(24.4%) 56(44.1%) 40(31.5%) 127(100%)

alone 6(13.6%) 22(50.0%) 16(36.4%) 44(17.7%)

17(26.2%) 21(32.3%) 27(41.5%) 65(26.2%)
female 14(10.1%) 52(37.4%) 73(52.5%) 139(56.1%)
37(14.9% 95(38.3%) 116(46.8 248(100%

*p<.05, **p<.01
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Table 6. Relation between the evaluation criteria for store selection and preferred store

. .. preferred store department stores markets underground markets F value
evaluation criteria for storeS
diverse assortment of products 329 B 358 A 362 A 3.341*
quality 394 B 418 A 424 A 3.425*
product price 343 B 383 A 381 A 6.198**
brand awareness 3.32 3.19 3.30 1.058
locate in fashion street 3.06 326 333 2.483
convenience in access 3.29 3.19 3.29 519
hospitality of sales person 3,78 3.89 3.96 .990
display and mood of the store 3.63 3.66 3.81 1.567
after service, 385 3.99 4,04 1.177
comfortable fitting room 3.84 3.91 3.99 .836
royal or regular stores 3.01 2.97 3.15 1.473
*p<.05, **p<.01
Values with different superscripts in the same row are significantly different.
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Table 7. Differences in the evaluation criteria for
store selection depending on gender

gender ~ male & female
(n=375)
evaluation criteria for sto mean SD

quality 4.16 792
after service, 3.99 .835
comfortable fitting room 393 .832
hospitality of sales person 3.90 .895
product price 375 .856
display and mood of the store 372 .843
diverse assortment of products 3.54 .900
brand awareness 3.26 .808
locate in fashion street 325 835
convenience in access 325 914

royal or regular stores. 3.05 942
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Table 8. Differences in the evaluation criteria for store selection depending on average monthly income

monthly income below 500 500~2000 above 2,000 F value
evaluation criteria for stores yuan (n=57) ‘yuan (n=251) yuan (n=66)

diverse assortment of products 3.44 3.58 3.48 773
quality 4.11 4.15 423 .379
product price 377 A 381 A 350 B 3.576*
brand awareness 321 327 3.24 158
locate in fashion street 321 3.28 3.20 332
convenience in access 323 3.27 321 110
hospitality of sales person 3.77 3.95 3.82 1.294
display and mood of the store 354 B 380 A 355 B 3.893*
after service, 3.89 4.00 4.02 414
comfortable fitting room 3.82 397 3.86 932
royal or regular stores. 2.70 312 A 3.0 A 4.724%*

*p<.05, **p<.0l

Values with different superscripts in the same row are significantly different.
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Table 9. Differences in the evaluation criteria for store selection depending on average monthly expense

on clothing
expense on clothing below100 yuan above 100 yuan ¢ value
evaluation criteria for stores (n=184) (n=191)

diverse assortment of products 355 3.53 218
quality 4.14 4.18 -579
product price 379 372 .800
brand awareness 314 3.37 -2.787+*
locate in fashion street 323 3.28 -570
convenience in access 322 3.28 -578
hospitality of sales person 3.86 394 -790
display and mood of the store 3.68 3.75 -733
after service, 391 4.06 -1.679
comfortable fitting room 393 3.92 155
royal or regular stores. 3.00 3.10 -1.022

**p<.01
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