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Development of New Internet Advertising Method
based on Text Keyword in Web Page
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ABSTRACT

With explosive growth of Internet users, the market share of electronic commerce becomes wider. Therefore the Internet is
standing in the spotlight of a new medium of advertisement, and several Internet advertising methods have been implemented.
However the banner advertising that is the typical internet advertising method is showing low click rate because of user’s
unconcern. Accordingly we propose a new Internet advertising method that makes expose advertising content on the background of
web browser when user puts mouse pointer over a specified text. Internet users are willing to click a interesting text, just at that
moment the advertising content is appeared on the background of web browser. Therefore we could expect high effectiveness of
advertising and moreover after clicking the text, the advertising content is shown continually on the web browser. The proposed
method, unlike banner advertising, various shapes of image can be applied and makes use of whole background of web page.
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Fig. 1 Classification of Internet Advertising
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Fig. 5 Proposed Advertising Method
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Fig. 6 Example of Proposed Advertising Method
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<A HREF="page1.htm!">
<B><FONT COLOR: #000099; TEXT-DECORATION: underline>
<span style="cursor:hand” onMouseOver="showHidelLayers()">
T "OAL" IUEBN
</span>
</FONT></B>
</A>

<DIV id="layerl"
style="position:absolute: z—index:~1; visibility:hidden;
width:500: height:450:
FILTER: alphalopacity=29);">

</Div>
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Fig. 7 HTML Code for Advertising Exposure

<script language="JavaScript'>
P

var bgwidth: var bghsight:

var bmaxwidth: var bmaxheight:

var posMarginX = 80: var posMarginY = 10;
var posX = 0;  var posY = 0!

var vgwid = !
function showHidal ayars{)
bowidth = document.body.clientWidth/2 + 100:
posX = _bady. + body.scrallLeft - posMaiginX ~ 185:
Iayer1. styls.pixeiLeft = pasx
posY = body.: ight/2 + .bedy.scroliTep + posMarginY - 130:

layer1 .style.pixelTop = posy:
layer1. style.visibility = 'visible':
vgwid = '<img src="Mustang.jpg" border=0 width=""+bgwidth+">";
layer!.innerHTML = vawid:
}
o
</script>
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Fig. 8 Javascript Function for Advertising Exposure
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Fig. 9 Web Page before exposing Advertising
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Fig. 10 Case of LG Advertising

O ¥ #Hojx] 2gA|2iz £

AtE Bzl ¢ ol 29
&S F4 geo. 71€9 i3 e FY 4
ol Ao A= HEol stug HA el
ZYALE AAAA A& AL A
e Fuoh v Agd ¥ B, &
£ 33 olu A7t g HolAle YEuA) Fo
AREALZE {1 HlolAE de Ao ¥YS
?%bt} o2 g selx g 293t ¢l
E AYgez FuojujA7t B
2 AbgAE Faelv|Ag 29 X dA
¥ ¢ e Aotk

o nft | X Wi 2 (B L 5 of

r:irzag—m mim{mﬁ

BT Pk

T oo wwe
=]

DD HRE AW AUAY SID SEWD : )
- S 3D A Aue ueARR JUao I EUSR 3 - R

zd pupa UY BedE REAE .
U QBN 118X 8134 2 Dapux .
e YT

maY Al AT xR s IamE
AHIANR O 1 G0 Ty} SO
Aldoir} 9 11D T = 2 ERolR .
20| e e o uy TRy -Nl;»ﬂg em
Mg -SHE 2N R PURD oo

Y3 45 6 1 89 100

i .
il B i T A getmeNisw) T

a2 15 MAMMX yoEo0] E-HE R
Fig. 11 Case of Samsung Advertising

1207



FHYHRFNGH A ATH A6E

S N K

TN BEE VKD OMAKS K30 S8R =
Wi D30 DaN aew Sana Y b Wil d o

210 = fas DAy
ETaAN E
NS Y
B
E3ASRTE EY 2

RRLEER L

pl-ER- N J“'H Y MO EE- "-"v?lili 4!! o
MU -GN EE NN - 4

3 A E TR D OND

Y |w¢=:_-utzm
g 16 SEFA FIDE0| FHE R
Fig. 12 Case of Olympus Advertising

& N2 e Far¥olete
o3t olulx] Z7), RS AHET 4 Qe
Y 9] ¢ #Holxox Fiolu]2]|7} A&
veEldths H T2 Y & FnEHE
o 3 Alote #xzi¥e] Y= sid #
3} HEgo] Agdud B} & FuFHE /Y
@ 4 Q) 2 Al Ao ARE B85 vy
Fau 719e )8k o3 n JjEe 5T 5% U9
o HinH & FYEE Hol1 v R EE
(6]l esz g sojx9 5 P2ES JFu
o|u)RE dolE|uol2d] ARs F1 BB A
oz AU F e RES ARddd 88
o =Y F AL Aol

r

ol o

mi e bofy L

)
(]

o1
7]

}11 e le.

Ni

THO BAE® AW BUOE 5D SN
“HE -~ . 238 D34 weawn gooa MR :l o
2

- NAVER

. ). Betol 8 T AIF
OF SAIBCID 6 WY

8 Y YA OIHLC

DOIF BB ST H
JhEal, MAH XHX
QTS UM YA

- SPER T LT P DIEAH!AEP
M2 % 60N 0101, 2ok AN WII0D 2215 (IS AIY e

T R P
O3 17. 7|AL EIOIEE E"‘—ll‘* O[%0i o|S&t HHo|X|
Fig. 13 Web Page after clicking Title of Article

G K Kb
R

1208

O Fae 8old
xal?l 1YL Fug olwAHE vHEo
W, s AuAIHE doE o83k
golAd 4dE & vk @A 3™ 9, 10, 13914
ANE vt go] 2P BHEE o}F we
dolt,

dH, ALY FL P AR} kS 2E
4 UAE $lo] LoEolord B37h et
wde AR Yok 2t oln] WUz E
L2317 Aol Wgoz 135 Al&xzle T
A BA Ratm Qo FumAe ZTL Ae
gt Rotx & Zeojot wbdd] Agtd 7Y
A slAbel BAlol e AgAE 2Y¢ 93
Bheag HAE 9o gHFORE oY Yy
FOHAE B BREAFE F A0 B
£ 29 Fo vehde 9 solAdE A%
A Fust vehveg Bniaast A4&d F 9l

>

3 ol Jm

;%;rlr

V. HE U ool 9

AL A2 HAALFTE FE3tgen, &
e 71de dEdelgte M2 AAIAHAA
Ao AL AL o2yt dAFat
o A2 AdHY FRrHE olE s 7|49 UE
W uA" S 38202 fRite Fnr|He o
dAo2A Ayl Fie BIHE FUAII=d
O EHE 53 ALEHY B 379 & o)A
Hﬂﬂﬁ}tﬂ-"— o] &3 AU Fury

H A5 FzsiyEel Wy 3
BE Hgs=
ol mi A st ol g E 2
o2 AMgdte, AHEA dHd o3k Fae A
ZX FraHE FuATlEE JigEn

Ho2e AFAE 1A= e FasE
A5 AA FaA2EE FH31, Iz
EMetnA g}

ol



g HolAe HaE g9 sigto g 3 MEE ARy s

ikl

t1 236

HO

[1] FSAANFRAE. "AHUAFARITA," ht
tp:/ /isis.nic.or.kr/, June, 2003

[2] BAA, "20033 4¥ Alo|H&EPE FAZXA
23" http://www.nso.go.kr/, June, 2003

[3] eMarketer. "Online Ad Spending to Hit
$6.3B This Year," http://www.emarketer
.com/news/ article.php?1002339, July, 2003

[4] =FodAAg3). "2003 1/457] F31A
FEH(1) 2UvA B2 BAATTFEHE
A, Vol. 63, pp58-64, May, 2003

5] &4% AFE “Yvdne a3
Fuges FaREs FHLR" B
@, Vol. No. 3, ppl41-162, 7}, 2002

6] AAR, AAE, FE&E. YA HY Ao
Eo 714 FnEFH A" FnFdT,
Vol. 13, No. 4, pp91-109, A&, 2002

[7]1 97g, o]&FY, “UEHY wivRne EYE
of &S vlXe F8 &AL B AE
ol A4, FmstdF, Vol 11, No. 3,
pp269-288, 7+<, 2000

8] gAZ “Mze FnuHEAe Eud 3
2, YAYUAASATR, Vol 3, pp67-73,
2002

O] =934, “Jded Fu9 FFH W UH
W3t F35, g-golstelv], pp26-61, 2001

XX} A0H

ZiRE(Kyo-Hong Jin)

19o1d R4 AFEFEHEE
b

1993 At Z3E]FEaE st
S )

19973 Ak Al g saiih

19973 ~ 200041 SPhatel A Al
2000'd ~ & St Ferirjol gt zag
# TRl : Bl T2EF, P Aulx 5

ol&l2l(Hye-Won Lee)

9BodgAleiA e Aelat
S Hg 7D

1199511 Parsons School of Design,
" Graphic Design (AAS)

20019 Pratt Institute, Com- munications Design(MS)
003 ~ WA Feleta Bl e A
SIFACAS

200001 ~ 20023 JCLICK,INC. San Jose, CA USA,
tjRgleio} obE ciale]

1999'3 ~ 2000*d Brain Pixels, INC. Malden, MA
USA, 2AelY tiztolid

¥ BAEel  mAadEs, dR"Al, YA™

A2 5

1209



