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Abstract

The purpose of this study is to investigate on the shopping orientation and the importance of store attributes
of luxury brand consumer. A questionnaire survey was administered to 350 female consumers over twenties who
live in Seoul metropolitan area and Kyung-ki arca. 324 dara were analyzed by factor analysis, chi-square, ANOVA,
correlation, and t-test. The resulis were as follows. 1} As 2 result of factor analysis, five dimensions were identified
for shopping orientation: pursuit of ostentation and fashion, pursuit of pleasure, pursuit of economy, pursuit of
personality, and pursuit of store convenience. 2) According to the factor analysis, the importance of store aftributes
were categorized in three factors: product and store service-conscious, price-conscious, and buying convenience-
conscious. 3) Regarding the relation between shopping orientation and importance of store attributes, significant
differences were found. 4) There were significant differences in according to demographic variables in terms of
shopping orientation and importance of store attributes and store patronage.

Key words: luxury brand (S EE U E), shopping orientation( £ 3§53}, store patronage( FE N T, the impor-
tance of store atiribules(FESHFRE).
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