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ABSTRACT

The purpose of the study is to identify consumers’ use of information source, store image, and
demographic characteristics by their lifestyle types, and to establish a strategy for marketing and
customer satisfaction management in order to response actively to the change of consumer behavior and
to survive in this boundiess competition. Out of the adult females who visited any discount store from
October 3 to October 13, 2001, 300 women who would understand the purpose of the survey and respond
it, were given with the questionnaire. Finally, 245 questionnaires were returned and analyzed. The data
were processed in factor analysis, group analysis, deviation analysis, Duncan, and cross analysis, with
SPSS WIN 10.0. The results are as follows: 1. Life style were categorized into 4 groups: social service
pursuing group, fashion change pursuing group, convenience pursuing group, cultural life pursuing group.
2. There were some differences in discount store consumers’s use of information source about the
cosmetics according to lifestyle types. 3. There were some differences in discount store consumers’s store
image about the cosmetics according to lifestyle types. 4. There were some differences in discount store

consummers's demographic characteristics about the cosmetics according to lifestyle types.

Key words : cosmetics(33E), discount store(th & &el3), lifestyle types(gto] ZAEFIK-8),
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