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@ s ASBLE A, GAE SASE ARAEVO AV, 18w AAAEE A T AT AAEE AT A

47 & R/V(Real/Virtua) 9] M¥& 712 Zgdez 3o F45elem, ojglgh BL-VC-R/VY Z2§& F3 o] 24 sigdAdA &4
iz BIF Uy se BE7F ARseithis AE 2ok @9, B Ao i Aetd ZHd9ze AYe EUE e-businessd) Mzg A9
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ol A FH{irel] AEE AL 93z e-Logistics® MHA A8tk
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A2y . A F vRY A AlE, 7FXAME, e-Cubic 9, e-Logistics

Abstract . The aim of this research is to propose new framework for taxonomy of various business and its concept, due to the changes
in market space. This framework is three-dimension cubic model based on three concepts, business layer(BL), value chaintVC), and
Real/Virtuall R/V) that symbolizes real environment and virtual(or cyber) space. We showed that this framework is able to describe all
expected( or existed) business types in certain industry by the combinations of BL-VC-R/V on three dimension. In addition, we suggested
new definition of e-business and e-Logistics from view of BL-VC-R/V. In order to test availability of framework, this framework was
applied for logistics related business, and we classified typical business types existed (or expected) in logistics area.

Key words : Market space, Business Layer, Value Chain, e-Cubic model, e-Logistics
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