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Abstract

In this research, an internet-based fabric information system has been developed. Recently, the numbers
of textile industries which have their own homepages to advertise their product fabrics for apparel through
the Intermet and textile e—-Commerce web sites rapidly increase. Unfortunately, traditional fabric
information systems based on direct meeting and trust cannot give sufficient information to numerous
visitors of the Internet sites including fabric buyers for apparel. They can just view 2-dimensional fabric
images and text-based specifications such as fabric density, composition, colors, weight, etc. To solve these
problems, the new fabric information system for apparel has been developed. The web-based fabric
information system is composed of the following six modules; D fabric database management system, @
a 3-D fabric drape image viewer to illustrate fabric appearances,® a virtual wearing system to apply a
fabric to garment designs, @ a fabric property viewer to confirm fabric characteristics, ® a QC (quality
control) document generator to manufacture high quality garments with a fabric, and ® a virtual display
mall to view actual fabrics. The fabric information system is simply performed by visitors clicking the
buttons hyper-linked with JAVA applets on web browser. The web-based fabric information system enables
the web site visitors to understand fabrics shown on the Internet in more details.
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Table 1. Comparison between E-business and tradi
tional business

Charnel direct indirect

Place global marketing | closed clubs

Time 24 hours office hours

Communication interaCt.ive one way marketing
marketing

Response quick meeting and contact

Space virtual real (on sales)

Fund small large
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Fig. 1. History of development for E-Business.
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Fig. 2. A current fabric information system
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Fig. 3. Structure of fabric information system
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Fig. 4. Fabric image viewers
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Proceming Advice

Fig. 8. QC document generator
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