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H] Z1) 28] A(business services) T A
oA (1) Azle 988 33, (2) F
FAbel gk AFd dFgS vA=A7,

TEA tig Ad=rh Fojgdatel vA=

% Ao B4 ) Ragen
(3) We-HF-HAE AANY HE Qe
A77 FU9E Besn dugez ¥E

g AA ot

mpebA B AT BEHE bR 2AHA
(business services) 7ol A3l AR &
adA e dvjde] EA 4 BASAC ¥
A Aujde] dig A=l uAe 9
&g ARy, B4, TIAAY B
gt A=t e el viAe dEE &
gy 719E dider AFHeR 4%
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HIX[HAME| A SFEXO| ChE

M2t = FofRief &

AXetol ojXs g&

Mg #t dAFE AEsHDeutsch
1960, Lewicki and Bunker 1995, Lindskold
1978), A+3 8 (Lewis and Weigert 1985,
Strub and Priest 1976), 7 #|8H(Dasgupta
1988, Williamson 1991)olA #AS Bt
3, "AY  Eol A= Anderson and
Weitz(1989), Dwyer, Schurr and Oh(1987),
Ganesan(1994), Moorman, Zaltman and
Deshpande(1992) ¢ d+7Eo} dig&<l A
goltt. 7t Jguit} EESA A= e A7,
49, 7% A4 & dF2 4.

(1) vlopHg Z2of 7

HIntAR oA FHAH 7]E]
TE T, AA, MIe BEFAAS
Az o *3%5]‘31 ARAHoZ ’\]il—riﬂ
F o (vulnerability) =& 93 (risk) &
7M. BEgA4ol EAstA] e
Zo] A7t d8F o|fvt ¢lx, Al 3
9 AFAE ofFd Hgoly A
Aol 71=A] Ethd RS AFE 7
A 4+ ¢ HBigley and Pearce 1998;
Sitkin and Pablo 1992). €8, Al2& o]g
g BIEAG AFstelMe d#dy A
(optimistic ~ expectation) = F¥ &4l
(confidence)®] Wd-& Edstz ot Aol
e fyEo] g w#Hoz dsAY
FATTH 23L& AlFs) ohd
ojty, AR, A= AlFFAe M
g 9]& A (dependence)S 7HA 3 o
29 YH2 iR olEd gEA FAF
ot A &G Y A4 EE B
B9 7hgAdo] wiAlE AElolA veEbd 4

T.,_\zrzir‘&

)

B X
=24Y A

qom, A HA| mzzpRelh. A, A
ge Fholt ANARTH 2e BF Ay
o ohd APH Az Adold. B
H PFoEAY e B A
2 AT 9 JFHAS F 7
dgolch talA, AE 4F L thyel
net AR & 2 AFAGE A
AAZL rFolE E of® gl Bof gl=
Lpo whel Al FFo] thE2A Jehdrh
(Rousseau, Sitkin, Burt and Camerer 1998;
Hosmer 1995; Bhattacharya, Devinney and
Pillutla 1998).

@ olHg 2o AT

AR Eopdl A FHHAD AHE O-F
T B A7t REHRY #HAA l
At dE EW, AE799Y A39E
o] AZAANA FHFA (vulnerablhty)
o] EAetn  &¥i(Gundlach and
Cadotte 1994, Kumar, Scheer and
Steenkamp 19%), A&u]&o| E7] wid
aATel A7NAHQA HA FEHF 2HE ¢
ZmA #A(commitment)®] 703 (Dwyer,
Schurr and Oh 1987), %7123 (long-term
orientation)®] 71'd(Ganesan 1994), #AE
A48t = A SHpropensity to stay
70'd(Anderson and

2

in a relationship)<

Weitz 1989) o] F&3] thFoiA sith
E3 FHHAE gdF= dFdMs A

Tl gge] HHER)Ful(straight rebuy)E
e A ATl (modified rebuy)y A7
ol (new task)e] A% Frjel #HEE 93
of Exl3la o|HT A¥E #Ady] Y
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Dwyer, Schurr and Oh (1987)9] #A4
FelMe &4 2 FdigAe] 315z
7o) ALEA A7t F23HA o
H 31, Schurr and Ozanne(1985)& 213
Atjubel wholu) o]:_/to] woul 55
A A ool & & Zojgte
olgtil Ao, :La«] ATE B3
TelRke] Alslel FHARAl gt 7]
SwAtel] W3 Bt AFd TS
AbdE wrAdt E3 Dwyer and
Oh(1987)= A= Agdoide] AwaA
oA & At ofFet Ade g A
olgte itz Aeojstm, Zand(1972)
olgld 717t A& BAENN B
3 YA 58S ugoz FAH
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285e] 28 9N

FEHEANA AH F

Q=9 Wael 2 4 2 AL 9
. w49 FAYIAN FA
Aol He AeE BT FFAM o

& AFE FujAbEAAd 9FE mHo
(Doney and Cannon 1997). #2 oA
AZE 429 e oz X7 A%
(perceived credibility)$} -9} (benevolence)
Z A5t gtk 7N AZd A EE
AZRAH ANFHE ousl= HoE 7{?,“1:1-/\}
e} Akt FES AFde %

nsty, #&e AYIARE ’#EH
3l EAAoE MoZE 7[AIT &

21 st=A9 v IS guste S
A= g omstaz glv. Doney and
Cannon(1997)2 ol2jst A& A +
o) &g AgsHA Fujrt P E S
Azt A HH 1A ol #AE 7R
3 %l (benevolent) #HY-& FFHHoZ F

33t 4= d(credible) FFAF o&3HA

T

NlﬂJ

EMNE.&Q
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mlo

<l

FR9 AAY @750 4HE 25 A4 B,

¥ Az 2 AFH= 22 Young and

Wilkinson(1989)¢] A7-ojl A= L;l%_— T 2. H|=L{AME[20] zEE 7|E o

3 949 Agoz B A7 Ady -

o EEHAEE HSAAA AYu LS F0) =

1, §9& fgdle 948 e e vl =Y 2A H] 2(business  services)E T

Bt vk AZe A2 Auzke #@A W AuElE Aol g wEA st

A& 3% Q27 3, $EA27 1 T FAA 2 ¥FE AAFL Stk

&£Ho07 GAHHH Az THU7 ¥z Wilson and Smith(1996)2] T4 1982

of Bodd WAW Aol g Ay 91929 10d B 0F 1Y Bof uz=

DA} 4L AALET} Yaxuag 243 23 d 343 4%FE
A2 A A, RAY A, 249 ol ZF GNP 4BEET £33 °IF 47

oA FZo| slsEin o) sjolel  Eoke GDP AFERTE 2w ol E:dth
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HIX|HAME|A ZFAtof it Al27F =2 Pofxte) LA™k o|x[= HE

g} ol ¥|ZY2AH]2AE ‘in-house’
T HYE 9RA ‘out-sourcing’st
3¢S BHog B F3 9t
H u= TS (NAPM) S ZAbe] 9
9 7ol AMujx Fojo] A&F H]&
(4%)2 73 AFY vl 62 U6%)E =
HPom o= E3 AulA AHAB1%)H
AR BEG2%)A F=Ed S
Iy Az7YY A5 /8 AF 7
o A&d vl&61%)e] Mulx Fuf w]g
(39%)& ZF3Hth(Fearon and Bales
1995). &= b dTFdME H2YaMu|A
o7t 8 AE iR 5 FE B
3 JtHDowst 1987). Wiz 37,
, Al 2E MEANA, W dd,
, B 22 AAd#eE Aujx, AF
A AF7A HEFRANA ok
Aol A A= gl
25 ofxAAse
ZEHoY FA/2F Ay
Ao of AE7te x4¢
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B} o AR, AA, AL AF H
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AASEL JrhBerry 1980; Stock and
Zinszer 1987, Thomas 1978, Zeithaml

1981; Zeithaml et al. 1985; Lovelock and

& 53 g 98 Azt A& Jackson

QA AL GFERL Qe
ZU2ANAE BRE B

T o

dutg oz Mujx Fule {FIFA o)
BY o By 22 fgel A
of ot Mu|x9 FHAQ AFH u&
of Mulx FFEFAE #Usr17b 44X
Wi e AulE AM%E B
71€ste Aol FEY. oty T
2 Fox AMuAgE WESA Hrtske
Aol JE7 dFEo FTIFH AMH|A7)
Z1gel mAE AE #BUsteE AP=

dATE AFHEH,
and Lambert(1990), Bienstock et
al.(1997) 5] ot AAe] AFAME
H|ZU2 02~ FAEA glo] SERVQUAL
o RHAILS A Hsta, Far ATolA
T BF Al F4 EE UF2 o
a2t Babakus et al.(1995)2 w]Z2HXAA
vl FA A7 2o wo] eEojof g
oy Fsn e ole Ao H
ZUyzsxi|z F4 A7 FERSE AAL
aa gl

o2 Matthyssens and Vandenbermpt
(1998)= 71&9] Auls AT M A
A Mujzae #e 9 uAY d7e AdE
©2 HlFo| Huln 3ty 2, Morris and

Brensinger
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Davis(1992)9} Moore and  Schlegelmilch
(1994) <A] AdAl Aul& A" A9
&3 o] Foke] oigh B2 A A9
d8de AAa 9l

3. 71

TI'H

7o Qo

So3H 71E AT E ¥2RY2AH]
2(business services) Tul A3A (1)
A 988 Y3, (2) A7 2FF
ujzte] A AT FojdTe) vjXE g3
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B dFelA AMste <2¥ 1>9 H2
Uaxua AAe AZ-As B2¥E& A
o] M3 (antecedents), A3, A= &
9 5= (consequences) 2 TAH] ot ]
z2UaMu)a 270zt AsEE 38
Ao et AF(trust toward supplying
company)®t Suigde]  Wigd A3 (trust
toward salesperson)Z " THDoney

and Cannon 1997). Fa Al dlgk A3
v FEdAY E’“(/“l"’“: A )=
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AR Ff, BAY A%3 B st
Z wodo o
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BIX|HAME|A ZFXol thst M27} =& Fofxte] L4

IMetoll o|x|= H&

AR A4zsh wATH Yoz Fre
A% ATH 43 e 2, e

& oulgtn MATH ARe A9 o
= Ag/\]-}d 6°b\1- AdE 7 &4

% gt

317—5

W5

rEl

oy m{w EY

i

2. A7

<3¥ 1> 2¥ 71zEY 5749 A3}
4 B3t A7k 1,234 A8
ARp7E Ao vxEe GFS FHoz
ANSAT FAHez 7HE 125 FFY
A9 54 9 BAEA] 2ATujte] F
BHA A vHE 4 P 34+
B 54 9 FAEA o] 2A Fua}e]
#oj A uXE 9L gFY 4
T7Hd 58 ZAFHA}L Aztele At
Tojd T vAe GgS dFAT. Z b
4E FAHE Avrd ggn 2o

(1) A1 10 S22 EM->Z
SYHol oist AMRlof o|x= HE
7HE 1elAE Bl 2Y A A ZFYA)
A=} AFA e 2HFte] 7
A A F(+)9 e nHS HEs}
2} 3o} Doney and Cannon(1997)& 1]
IPESEIIEN A9l A = (reputation)
7t FETE ZX]:rLUHZPgl THUANZ =
Fobdtha #th ¥%shAl Ganesan(1994)
9 A A2 AFAME AudRA A

INHERJQ.

Weitz(1989)9] A7 94 Az74A A
QAo e AE AZGAY A
A9 9% wASE 44 A
o oldel AT ABE WzYsAux 7

H] A

e DIEE L I B ESSPVIT PN
FaA9 AYEE 247 FEUA
Qe A9l 9% vA + AeE 7]
WE & gk

HILAW0)S 7131795 42de] 2% 2
FTYAYSE 1A BN BE o

A RES SHAIIZI7E 57 AR
ug ANFANE T3k 3o @%3}1
Aot o] A= H=zYzaux =
HE7be e HEZUSMH 2 FFYA
ARAE FEAAA dg A H(+)
o gA A€ 71 +

—_—

P

@ AT 22 SExcle HAE

N B3l chst Majof ojxl= Fat
7Hd 2d1- e w2 2AH 2~ FFYA Y
MEuAsl o2 FrRe F& BAY A&
BE AT FFAA Al AH(+)
o 9%E wHe AFsaxr @
Ganesan(1994)¢] AdAl A& AFdA=

MzUsqus 2RAAT 429 54

AFE BAFE FHorz g
(Lindskold 1978; Strub and Priest 1976).
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kA ol d A7 ZFE n=
Tuf s FH&s 2|,
FEFAA AYnAE Fe

FEYA A e HFEE AR
Ttz ki ol EEGAld o
Al 7} EHDoney and Cannon

714 Re FHE 1A

Ae A=Y A B2 88 5 9

A F7I7F HdoHde AR &
4> AtHStrub and Priest 1976). uwehA
olg|gt A ANE H|RY2Mula Hu
oo AHEs BHE, v=yxsmux FF
4Ae] HAE FHe 3‘-31‘—?“1174}9] FEAA
22 A(+)9 7]
& = Qi

AFe A=A} A AA ke A7
A BAE THMT FFo] et 2
= WA AEAY BeE A AAHHA
39S v tHAnderson and Weitz 1989).
B714Q BALFE FojArt FEA] ¥

[o By K] 2] A~
F3s vd 5 3l

dlo
tlo

g A5E 5 doH, A 28y
AL 2SR ol 4FHor 7
3 F+ 9%E dHDwyer, Schurr and

Oh 1987). wety WzU2xulx FFYA)
o #AY A&go] ATl FHAA
Aol A+ 9L vA + ASE 7]

Hg & ot

@ A7t 3 moljglel SM->mhoj

2lojl oyt

Melof ojx|= HE

7Hd 3ol = ]_Z_L]/\Aiu]}\ T g ¢
AE4H A3 A A7 Ao
"‘lil"ﬂ %! +)—4 S ] AL %6}174}

£ =olx Al ¥4 Busch and Wilson(1976)
< Ao A&l =&5E 149 B
oo Wlg AT LS
Moorman, Deshpande and Zaltman(1993)<
Aol Al 71z7t v dgloH,
Crosby, Evans and Cowles(1990)2 Azt€
AEAAL BEFuidel] ofgk u49 "]E]
FEod 7949 94FE e AMHE

AQr). ol AT

dA,

o djdo] FEES A& 7‘1\’40}&*}1‘:}#
st oy A FAE L Aghe] B
3t ol& FY3tr17t AEH(Swan
and Nolan 1985). A% °% Moorman,
Deshpande and Zaltman(1993)2 <79l
A Fod A%y Al 2255 9749
o dig A7t 555 GAdh A5 o
2 ARE v 2YEAMHE T e
g3 BY, "H2YzAus gl A
& Are ZAAT0AY FEFHA A
B+ 4 vF F des 7ldE &

=
itk
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HIX|HAAME| A SRl Cfsh Al27} =% oj X}

ST

o

(4) AFIIM 4 moffinte] HAHEM
>t ol gt AlZlof| ojxjs P&
7Hd 4o e m2YAMEA wujge)
TAME, AF WE, BAY A4 e 23
Tl zke] Fuld AF o] A(+)e] S vl
A& AHFszA  Fvh Johnston and
Johnston(1972)>  #wll Y- 47k A
o] &% A} =2 BAFY
2, Doney and Cannon(1997) €A} Zojgl-
A AL Fujde] e 1]
Aol foHel e ML DAY
o mEbA B Z2YaMb A TojdEe T
22 FujA7t A FAET . A z7E

2 Bulg Agel A9 JFe va
_}]:

g 7Y 7ol

. A%5#HoZ Crosby, Evans and
Cowles(1990)+= R AL diatog dF
§ A3 Az mAe] AR £ A
HA ol FE HFEo] BolxuN AAAYA
A7 FE5ES #2439 ok b=y
AAH A FAGNE 2A Pzt #
ezt HEe WEr =242 Hug
Al H(+)9 4L v = 9Ls 7
WE 5 2t

A ZE E oulg) o] AFE AgF
o} A=A gere] FHAd BAE B
Mt FFo| Jhgsit. 4ZF #AE o-
AE ALSHFEAE Ao 2R o

< v cHAnderson and Weitz 1989).

2

-6:)]:

7142 BAYTE Flart FEae 3%
& d3g F JdoH, Azt oFy F
A7F FASHE o]F FFHoR A3
F= 982 I Dwyer, Schurr and Oh
1987). webA wl2Y2AB|A gt
ME z2AFuja7t 2 Zshe BAQ 2&A4
< @il Al B 7L vE £
S 71 5 i

6 HFIHY 5 BIRo| et Mz
>Puj M nlol olxlE s
M BINE MEY2ANE FEA
e Afe 2HTFuAe Fohyse] A
W9 FYe e AFHaA v A
GECERNERE RPN EH PR
A W A7 AEE FOYFE o
F2 wAA Dok Geba wzaauz
FIA B A A} ¥25E T
AT 2 ez AdE & g 7
4 504 TOERE AT H3ts )4
23 43z Pro 439 FPAL 4%
saz s,

(1. Al2lel 55
2 AFgME  Mayer, Davis and
Schoorman(1995)9] A1 &3 oA AA H 12
Mayer and Davis(1999)9] d7olA AZH
Aol 3xYd FH(ability), A9
(benevolence), AlAA(integrity)e] 789l
7|z2Ee AF 22 E Adsigd. Jgd
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™ E
<E 1> 3z NIA 4 27
. 42 A Cronbach 474 & Cronbach
o alpha(&3) alpha(Z35)

Fa A g g 0.83(871) 0.83(871)

TadAd ABE 0.69(471) 0.70(371)

TEAAY AFAY 0.91(37) 0.91(371)

TFAAY M asE 9 0.72(37) 0.72(37%)

TadAY ARFTH 0.88(371) 0.88(371)

SEFLdA B4 AEA - (1M - M

Hoj el g g 0.80(671) 0.80(671)

gojge AFEA 0.78(371) 0.78(371)

aujge A3 A= 0.79(371) 0.79(374)

Hojde] FA4 0.76(371) 0.76(371)

g A& M= 0.82(371) 0.82(371)

Arjdel BARANEA e - 1M

AFAR A 0.91(274) 0.91(271)

H A+ A3 0.79(474) 0.79(471)
AE BIRES "ZUaAulA Fujasd ARSI Y BA 2% 67) EFe
2 £ YT 42 89 59 248 2 7AE 3HE9 Cronbach alphat 0.80°]
v FAA “OoE HEFH 8L z2E o
2 Jop’e F3o] o olE “FEAE
A5 4 P v RYANEA F 2 Azle| MalitHgol £H
vl el AEH THE 2#FL A2 g9 MagEsE Doney  and
TR & AFoAM AMEE A A Cannon(197)A AMRE HEE B|RUA
Ex 719 <7 (Rotter 1967, Sullivan  xju|A Fu] Arsbel] obA £k A}23)

and Peterson 1982; Dwyer and Oh 1987;
SAZ - AAZY - HE 1949 ApE3)
£ #zolth

Aol thE AHE A7 3]

Aot FAHeE FIFUAY =
A, A dig #4, B, FE9A
AIZA (B TR, AETE, ARl
A AR EAMY), FEPAY AEn
A3l X (AFS MNEs, AAA A
s, AnFAe st wiEsAgY spEs)
Al g T4, FTEFAL AR TR
(AAAH AR B& 71AABRY FH),

TEAASL BA ASA (AL AE 7]

0.880]t}. Hrjde] Wig AHE A5t
71 #iste] 6709 E¥o® FAE HEE
10
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HIX|L2AMB[A SFX0] it AlZ[7} =5 Fofxtef

LAt ojxlE W

B A

HEARHY T574, AF

o] £3o g =AY}

<E 1>olA YEpRo] FFdAY A
B HAEE 4709 3olA 379 F3o
2 FAEWA Cronbach alpha’} 0.70°] =
R, Yz AgPFEe] NFHFE A
(T892 A1AA9 Cronbach alpha 0.91;
TEYAY AdaAg 2] 072 FFLA
o] ARFH 083 HAvjde ALA 078 &

Wee AP AL 079 BoRU FAMA
076, Brigel BE WE 08D WES

FZolnh

Fudse aA 2 ¥
& vAFH AR 3
AT Aot aARS A9unE oF
EEA Y, AN e A =
9, AFH A olg FEH vE
HE AR A4

<E 1>9 A BAA YelRol
B A 74 A3 2% Cronbach alpha:
0790131, A52 432l Cronbach alpha:
0910|t}.

4. Fojargel A

8 719 BARE 2 Auart
T 71l A o= HE FAIAE VIE
o2 nze] FulAd3Hhigh involvement)Z}
Ao Fujd3(ow involvement) 2

#alg,
Bojme] wE Fuh4RS ZHB|
CE I ESSP R S L I
o U F8 GABHY A9 FLE
7 gdgon de A9 FRe A
A ulEshA st SRl

O

2 Foid FARA A9E AZRHEA
S su FAHA Hulx FRE

H=% g

g2

@) Ssthat

Felae] HE Fuage
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The Effect of Trust in Suppliers of Business Services
on Buyers' Sourcing Strategies

Jeon—-Pyo Noh
Abstract

Trust affects marketing practices and purchasing performance in the context of
buying and selling business services. Despite the importance the previous studies on
business services have not fully investigated the role of trust and the effects of trust
on buying and selling strategies. Additionally in-depth studies exploring the links
between  trust-strategies-performance have not systematically performed both in
domestic and international markets.

This study, in the context of purchasing business services, investigates the effect on
trust of suppliers’ characteristics and relational characteristics between sellers and
buyers. This study also explores the effect of trust toward sellers and buyers on
purchasing performance.

The results of this study should contribute the understanding on the role of trust in
purchasing and selling business services. Building and maintaining trust must be one of

the major key success factors in the relationship between sellers and buyers of
business servies.
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