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ABSTRACT

Italian furniture companies play a leading role in the world furniture market and are
acknowledged as good design trend leader. Their craftsmanship which has been handed down
from the past is thoroughly applied to the process of design and production.

Two well-known furniture companies in Italy, ‘B&B Italia’ and 'Kartell’, are chosen as a
case study model to grasp the key of their success. In general and objective material
collecting and researching, this study aims at understanding the method of the advanced
corporations’ design development, marketing strategy and brand identity.

This study is expected to use as a research material for Korean furniture industry to

escape from the serious depression after IMF shock.

x] AU 7FE)Ae &3 Department of Furniture Design, Hyupsung Univ., Hwasung 445-745,
Korea

#*2 FH e ¥32w tizel kY, Graduate School of Techno Design, Kookmin Univ., Seoul 136-702,
Korea
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