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ABSTRACT

It has shown that the investment on the new products have a direct influence on the price of
manufactured goods. This brings about a point, which has been a common problem for many Korean
enterprises. That is Korean products can only its international competitiveness from the price, not
quality. '

Our industry has shown its movement from producing cheap, low quality products to creating
somewhat more advanced and higher quality products. However the industry cannot avoid the financial
burden from the investment.

Just like the title of this article, for existing the 3D-MODELING, the 3D-CAD is existed first has
immediate effect on the many developing processes, such as planning a product, designing, and
producing.

The development of the furniture design in the future will be done in the same way as this article
presents. This will have a great effect on the overall productivity. (Time, cost, efficiency and etc)
The simulation experiment on this article is based on the idea of development of industry, forms the
immediate constituent for the prediction related to the production development, marketing and the
trend. Which means, this will play an important part where companies achieve satisfaction from the
marketing part and the economy.
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