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,YE = MAFEL CALS(continuous acquisition and life-cycle support.
, AEAMEEH & AN A DA L ARE AP B
FH JEYAE 8t A2")/ECE BEREFNY M=
7wre g QAste] CALS/ECE #7} AFHOoR FR83 o0, CALS/ECE &
Ao ANSIE 7selr] A5 A2 22 FAFHA ApIAY 2 971
T3 Atk
FUTIME HZ o] AYEE BB MEYI FEXY AYAHAAET
< 23 938 BB QZaFF u4Y A3A(70%)S ALsE T
B2BUEHT 75& 8 FRALY =& 71213 nk

ot Ho = et
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7 B9EE AIANY RS P9 2E APPARR TRANL Ass
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2 FPste Aol AT & lon g9 3] Futde AT FANED
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orZ oA THIE, FT - FR, AD, A2 F S TFIUT £ 5 AT,
AAGARS Aol BhE AREARS E o2 HoE 2/e ned gew,

B HYY WEE 2EAOE WLATT B 4 Ak

- ARRARE ARENES BEAD 1YY AL, W), 2T F RE A9
- AR, A4#Y, AFHY T N9UE 459 Y ESHERP: Enterprise
Resource Planning)
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B 3HEC: Electronic Commerce)
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Al®l CALS, EC, ERPY /d & AMsd o3 2

| EC{Electronic Commerce)

o Y, 719, AR 5 AAFAZN AAHQ dA, 53] AFE VEHAE &
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1) 21K (information sharing)

FEAS AL AUAFE Aol RO, /19E 3T 9 59 %
Woz ERA FASRE Foel A AFH Hul2g TAdA 22T, 17

3 #d" HRS FAgdo} gn, Frjde LT S AF i FEE F3
83, 223 ABE AZIAL] 2Fsle] $5FO=N ks AFY 7 94FE
AASA "ok o]y d ABIFE Y% WHOZE Chat room, multi-party
conferencing, bulletin board, newsgroups, A& F1E21 So] gloH, EA fAZ=
Web, Fax, E-mail, Usenet news £°] 857 Ut}

2) #2(Ordering)
2L ARHD FHOE A

T %
Client/Server= £ o]g3 AAA ) FEAEE 93t

3) Had8(Payment)

AE T AH A0 gg grte AAF o ABee AL s, AHxte 2
Aol = ALI1T AR (electronic checks), Z A3} (digital cash), 183 &Y
A&E 913 microcash7} At

4) 3% (fulfillment)
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5) MulA Y x|¥(Service and Support)

Az Frjae] BAE AFY AYE Bue Aol ok AFFHE F3t
of NAHUSE gujdic}, Fojaks AFo)U AH2d digh F7HHQ AE3AHY
Qe QT A H9d, Az vl GE IAA AT FEY UALES
A3ke] ALY AFE AR 1A Y J|5E W] Fotsteiol gtk o] F f3te
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