1. HXpPERo| vi™

Aol vjdL: iyl Aol WM (service)a}, o] T84
T} a4 HA(efficiency), STl gt BHo] ¥4 Alar
(democracy)® £ $= 9t} o|F 3djSwetugtchd 3df Ak
‘Citizen—centered, not bureaucracy centered , Results—
oriented ‘Market—based, actively promoting innovation' ©] 2Itt.

HEH B HAPYR

— Government-driven — Customer—driven
Customer -
: = Cumbersome, many — Option for end-to—end
channels self-service
— Get in, get out - Enduring relationship
- Optimized effort—to—
— Overworked or ]
= value ratio
Staff underutilized
— Immediate customer
— Distant customer contact )
service
— Silo—servi - Enterpri i
Technology B J .
= Information Center — Intelligent reporter
— Process—based — Competency-based
— Territorial — Shared services
- Outsource to meet - Partner for current and
today' s need future value

TN EFY

TESH FAE MR A AuEH, A F7p7|7Hd
Abk A191(87-96), A HHBIER7|EA E)(96-), A HAPGH: K
FEA7)12A2 10 A, AR 1 of FHTA0L3-), A A
A HEH 2913 e—Korea Vision 2006(2002-2006)2] o=
AY=lo] it
L5044 F=0]

AL Auslo| wgt dike 123] seigith ol A4 2
AREAQlZel L2olek= AVE 7hHgt 2au zH FAE A

20000 [~
mao
16,086
15000 [~ Jaénz
12,155
10000 |~ 8,562
7,150
5000 [~ .
0 e
1998 1999 2000 2001 2002

Digital Contents 2002 -5 45



® 003

PERCENTAGE OF POPULATION WHO USED GOVERNMENT ONLINE SERVICES IN THE
PAST TWELVE MONTHS AND THE INTERNET IN THE PAST MONTH
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- Recreation One Stop

— Eligibility Assistance Online
- USA Services

- Online Rulemaking Management

- Expanding Electronic Tax Products for Biz
~ Federal Asset Sales

- International Trade Process Streamiining

— One—Stop Business Compliance Information

G2G

- EZ Tax Filing

— Geospatial Information One—Stop

— e—Grants

— Disaster Assistance and Crisis Response
— Wireless Public Safety Communication

- e-Vital

IEE
— E-Training — Recruitment One—Stop
— Integrated Human Resources — E—Clearance
- e—Payrol/HR

- e~Travel

- Integrated Acquisition
— Environment
— Electronic Records Mang.

@ Source: IBM, Seven E-Government Leadership Milestones
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Digital Loyalty
= Increasing Value
Retention to Customer and
Goverment
Value Recognition

Access &
Awareness

® Source : Deloitte Research

PROCESS ENTERPRISE Customer—Centric Enterprise
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