FEAES Tyt 2jF e EH%‘ FEHAS I & HY - 20ixH ST
o wEEYo FH ¢yt dojutn Yck E£8H IMFAHA ol F H Eof
b AH|Xtel A &Zfo|1, #alxoln 7}1I Xigxel Fof @S0l U Y1, HEQ
7t & DaqfsiM Ecot MYPE NES Foistae AT F7152 JUck NBHEof b
Stof 70| MEsicts ZdWeAtg XU UW Ao MSH PBHENENE ¢
2| YoM NB2t FASIHL &2 J=2ct o YSSIHME JHHHIME i XNY§H
PBoll Cheh 2ol Boi=x Yot Jaju HANMOo=z PRBRES £ ¥ 2lo|MA HA=
SH22 HAHD Yooy, DA 70| thEt S R YT B
mEtM 2 AFOAME o/EMo2E PBHED UYE MYATE SHE MEYF B
B, & 7HHoNY, FEEM - HY, EXXZL So PBHIE THMS ol Oj¥H HEe
x=Xlol tisio] It EE MHSIACL IHEHS S 950 PBHES AX FojHFol
Ae FHE HY2R siAct Haez MEXZAIE *'Alﬁi‘?&l ol2{dt XAtREE EUR
HFIHd =S ASEAIUC ol3A 224 PBREo| tfEt x|Ao| BEH O -
L0 LA Soll Al 2ot §E83el PBH Z2| g#gWetg MA|ISRX &AUch

I.A4 &

PBAEE 7|29 NBAF wl# o] 0% 3ol Wgel LulAe] 25 Asie}
aul YAzt dddo Yste AFES AL Aol BulE Fusd &
Al tdd 478 $30L F Avke A v SAAFOR e}
A3 oo B $BGA AAYE AL BHEs A2HY ¢ A= A
2do2X FEUA AEY % wo) FPAS BY F UE i) AFez Hrl
CERES

@7, NBAZA vistel 7tdo] AFsiths AALARE AU AW HA WE
49 PBAIE Adate 2o, A2t FWNA NBAER fAAY 2 ano
H 4SSUAE RN E ga AYE TN YF PBAESC] Huoln o
NBAIES AA52 Aok olel@ A 580 wet PBAE] e #4o Fuinw

» FYFAYGEL A9t 2w
s+ Zpobjstm QAR AYDS

PN
T
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A HDunn et al, 1999).

a8y dYH o2 PBAEL £ 2 dojdx BAE FH02 HAFHu Jod,
nAe &7 W g L AdAgs RE5% dAolth PBAEH #H}A 7|E
ol MyAFEL PBH]I° ol &3lE Fulzte ATFATH £AHE FAEE A
o] R EoU}. T3 PBAEY HIxo FFL v UG5S0 TFAHLE o
FHA e, dF AFES FHeZ A7 APHJY] dEA PBAF o
g 2njze %?J’Z-i?l HEzu P58 458 5+ Ao

geld B dFAE o2 o2t PBAEN #HY AYId+E EdzE A9
Z A9 44, A - AY, FAXZ, 283 PBAE FoldsEze] #7
AZEAs 2R g 28 AFH oz PBAE ulg @43 s =53
&2 A7 530 Ut

=
=,

KX
=

o an >

o,
==

I. o124 w3} 744

Richardson 5(1996)& A&, #3dF& ugoz AANF AF94 Auze] PBAE
Ao APHez 9FL e 2902 E /M4, NBAEH PBAFA did A
zZtg F4xo), AR g4 - 3Y, F5GALE Fuig BET A6 A4 A,
44, &5, 283 Z& A AAAH A o] v .

B A7 PBAIE U 71344, AR g4 - FY, FAAZ Sl PBAF
Az zd) o4GA &S nAeA A A dTFa5ch

1. 7t oMy

Lichtenstein 5(1990)¢] Aol A2vlzE AFe FHF 7IXE s Folejat
23L #gdxn Nk Mulhem¥} Williams(1994)E PBAIES Fujol Qo] 3|23y
(Hispanic) FAX G vl 2y FAXGE Anuz 2pol& ZAGEH, 74 ¥ s
o NF 32y FAXGAA PBAFS Fuizk R NYHE Aoz ZAEY
t}. PBAIEF 3 #¥@39 Raju, Sethuraman® Dhar(1995)2 PBA|E 9 E=Yo] &o|g

FEZ g AT NBAIE & 7tA A0z A5, NBAEF PBAIEFLAE 7}
Aztol7t & W PBAIEE =93E FE5AAY oL Frtdve AHEE 27K
31, o]l8 3 ZZAA PBAIEY AFAFEE AW vt =} AEFT] NBA
Fo3 ®ol F4HY Ao} HlZ PBAIFY AFIAFEL Yolx AAAA AELY
o]e]& Zylxlug PBAEL EYsjot dtvta FAsAtk 28y Morris(1979)+= PBA)
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Eo AAAEse e AZAFELUS PBAEY 2437 H7] ARHE AFY
FAPAS B2 |

AZo) dhal 27 2= EA AZe AgA Adol ol FuHeln Fo
49l 71dolt}. Sinhast Batra(2000)8] AFAAE 7HAL AF P AuPAH F
A27¢ o 2uAE AF 4F 4P ANE Ay FFHA

Hi: AB3944e $4 Az (09 93 vd Rolth
Ho: B9 44e Auga - 380l 39 982 vd Aol

2. 3REM - 4E

Sinha% Batra000)= BAe AETHE 9T AAHNA Ak AFS HEHQ

ENZAL F AFY A2, AR 5o BE ZAE FE Fuolde PFo2 R
Qom, AYSAE AEL A Ao ol gFoTA L0 AYTh EF 2ulA

%]

E2 AFEXARA gle A¥A B & AFYANAS T AH8E 48, F27E

© AAEA 2951 e AFY 715H £48 €44 vad 5+ Jdda sdd.
%% Hoch 5(1996)& x2u1z7F 433 2@ FAvus & & de 9458 S
dojxge 253 S0 WYL o) X o] 7L gRH ARE olgdE= A
Fol 9ot sl Richardson $(1994)8) |Folx e PBAIEA tidt Az B
AH Az Y8 FHA 2= Aoyl HARYG FAIR0] S T8 8UY
£ AASA

FEHAEL AF 820 U3 B ARAHQ HRE 715 Bo| % g 7
ZAata, 28 AnAEe] 2v APE B =7A 2 FFA dY EFENS F
2A12 "87t tk(Sinha and Batra, 2000). Erdem¥ Swait(1998)= 4% Zd &
T Z XD AFFHuA Tl 218X BFF g2 AFTA HE o 52 T
7FeAdE ZHAR glEd, 2 ot AR g4 2 APL T AIAHE AAA
71e SAd Fdd A AZ4E 59 F) gzt A, old AZe Ty
AFe FujHzEE F/19dv% 2 0.

Hy: R4 - 38& 52 Adol A(nel 92 na Aol
3. PBHIZe 23 X%

Bellizzi (1981)2 Ax=PA A X, PBAE, T4 H(generic brand)®] A Z}& Likert
AEE olg3 FA3FLen, 2159 AT PBAEC ¥4, 4%, 7idE=s
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A9 $4oIM NBAERD A AZHn & Ao ushdth E@ Hochd
Banerji(1993)= 724 & ¥ PBAEY 4¥2 ¢ Baxdos AFEL, 2
A4, A 2009 o R oy, AxdA £ AzPAG B A&
¢ ANsRon, 53 29 AFAME AT Fdol o Fa¥ 4F 2998
A sk,

AFA sl £ e FA e AUAQ Adol oz AdHeln T
Al dolth, Sinha(200008] AT A% EA BAZ A BAL W Lu]7
£ AR JHAE AZSAY, AYF HFo AW FAFEL B¢ o Yoz w
oS /Mg A% M1, bHe B3 FAL 2 o 240 Aete AHAE
wobxlA drkn sk ol HPF el moh U FAL ATRL o 2uA
£ 2 e Mg 42 4 Jee gu

Y, #EAALE Fdol ARAA @m WSt 2AY AZQARE w4
£ Aol7k 2w 2uael k2 Aze] ¥4 §%E #ArkRichardson et al, 1996).

Hy @ 34 AZto] £&4% PBAEY Fule 3718 Aot
4. PBH & FoiMET

PBAIFe] @ Foids®s AR/ PBAES Fojstnat st AEE oudit
(Ray, 1978; Richardson et al, 1996). A% A3z %+ 3o AEd Zgd 7do] of
YUzk dojsts Fxete] AdA vlmA Folsts AE F o ErolA HE 7AF
d HEZ AR HIZE tal] Tucker(1964)e 2uAtSo] AEd tig 2o A
H UE AF BB &3 Aol ZFarm st

PBAIE Tuld3iT T& PBAE HNIiEE A2H| A7 PBAES AAHOZ Tz
dojste Axold, ol PBAEY tie $32Q HEAZEs Fujdez AZ9
(Ray, 1978; Richardson et al, 1996). Bellizi 5(1981)9] dATFolA AH|AS9 BHA, Al
#4, T2, g4 £, o, ], 42, 329, §F, &4, AAF 594,
4, AFAEA dig AR5 ds) PBY NBe Fuidiwg Hrpgth =
Cunningham 5(1982)& AH|AEL 9t 9y AMeHe £ T gojA T PBAZS
7rat i

Richardson 5(1996)3 Bettman(1974), Cox $(1967)& PBAIE A3 %4 f2 3¢
S A ¥R, XX, AzZdE 98, 2832 FAAZ 52 w3 b 9z,
Bettman(1974)2 PBAIES QW53 F3 FdHA ded AFFAAF AUy 54
o ¥ FIRoEs FAXNZAH A¥E, 23 AF g FgA I8 A

o o

W
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PBAIE 9] FujdsE J3¢Fad 5

45| PBAEY Fulg d9sted o A¥sn sk
AE71(1999)= M2 &0457} e W5y AFe daoz ANY TN
43 £7%% W59 PBAE H3AYe 12 Fotd 2ulAE0] PBAEY 9
FE TYsE oHE ARG £ FoE Folv, g AL UAY, A
WY 7tdoz yegy, =3 2uA7t AF ddls PBAES Frise 357 &
NgFE EFo] tg AHEs Ford Aoz Jugon, 53 HEY HuAFE
A4sted 2ulAe] &7 soto] Fad APRAYL FAAAL,

Y

Hs : 2989 7HAel440] 242 PBAEY Folt 37H2 Rolth
He : AERA - 480 £24% PBAES Frls 3742 Rolth

m o794y
1. Xtz2

2 A7 dyel B

g2 Ao wiat- - s AGe] AFs = PB A

r«] AA FoiB g ol Al—‘:— &
4 o]

LA

go mu} NxAze ATAS Aol 4
re Q7madel s E2AGU PBAEY 44 T
Wetn, HESRE 9T e HEAE A%ee
Moz o gtk HEAL 20019 09 UYVE 90U 28U F BOFE T3] 250
RE I559% o 3 390 BAAAY Quyol AL BeHt MEA § 3ANE
AR & 21998 AF FEELOR MARAG. AFIRE 04 FRe] 2229%, 304~
39417} 42%, 40M ~49417F 28%, 50A ool 78%% UEhs:, L mFo| 30.4% o
Fol 506%, HHAEY o4l 10%2 vehdeh ez W £5& 1504 Ho)
5.6%, 150~199%H€lo] 2549%, 200~299%2io] 38.2%, 300~3997Ue] 19.4%, 4008 ©|
ol 113%= Jersth

Aol hstel £

A
2
il
=
o
o
ol
e
X0
49,
J
2y
mlo
X
2!

=X

2. W9

i

B A7 M52Ae YA Likertd 58 =g AHgsdn, AHEE FA37] A%
o] Cronbach®] ¢ AFE AM&3IAT 2 Q7N AAY AFE & 7/HEAHA, BRE
A AEY FAAZ PBAE FodiEd i A A3dde 433 2o

7}A A H 37 2)¢) Cronbach o7} 861328 Yehy, AREH - A6/ )
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Cronbach o7} 70582 uEisith, E3F FAXZH37] 3%)9 Cronbach e 6837, PBA
9 T AE=@/] =)o thE Cronbach ¢+ 808322 et} Cronbach a #tol
HRE =& A2Z YRt o]23 wiAE 2AZ AAND d77HEE AFE7] &N
+ LISREL(J6reskog and S6rbom, 1993)-& o]&3le Hzwyg gAsqch

HEY A7) disiA dREol mi ti Aol oy, FEo| "xFE A
A3 d F AEE FEIA Aokt Bentler®t Chou(1987)= TR AV HAA%
TEol FASF & WA 58] o]golojol Ftm FA3L JYTHAFT Y, 1997).
AAA1989)3 =199 2o BF3AY Hio| vIAFEX] EHL 1Y
dels EE9 A7t FHE A5 vl AiHez F4+5 uwgAdta 34
3, LISRELY #14 aAQ8MME 20070 o) EES 8T e FH3u 9
o & AT E o] 84d HEL 21970 E Bentler?t Chou(1987), 283 ZAu|, ZAA
do] AAG LISRELEAN S g AAZAC $gddz & 4+ Ao

ASEAML LISRELE o8¢ IHFEAE A3tk LISREL 809 A4 AuE
PRELISE ©|&3l9 AaddS FA3Ah. LISRELEA A48 Z#3PFL <F
1>% 2t |

(B 1) T4o7idz daaA

" Standard | PB A% | . R o
T ® | ™A | Deviation | Feiazw | T2 1| gy |THAAAA

SoAE_ | 32| os0 1.00

F4 Az | 201 | o7 0.34 1.00
AR - ZY| 28 | 032 052 047 1.00

ARy | 307 | 048 -0.01 0.67 038 1.00

N. a4

2 AFNE ALRYS Ba Aol 2 WS ALY @ BAde B
AZ2E BASAT 5 ALZANE AAAHe FANAT AuGA - FY,
a3 PBAFE Foldixd JFL vz, ARYA - ZFYPe FAA4H PBAFE

FodEEe] 9L WA, FANZLL gA PBAE FoldEEd 9ue nA:
Aoz A28 TG 7ERYN B o2uFSe R &9 &g
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A8 d8 AR deoz mHe e sgh(Jbreskog and Sérbom, 1993).
a8 718 LISRELEHE 232 ¥ ALY ZRAUSES AT F, ZH2Y Y
B 343 7R i JARY] A2AFE At
AGEPol A H43% A2E EYl2 LISRELEMS AAF A3 tghe 20 7F
o2 P& o 6749 A2 F 5709 AZAAM A Fo44L Holn YT} ALEF
AMHQ BYAE A$S AW, %2 12184 EE 3)olH, PRe 0.05, GFI
098, NNFI= 09022 Yelygth 2Xxz9 v A9 nA£Ed o8 YA
EYLZIY 9450 Duht o)t e 712 HFE RMRS 00422 vehd
Y9N H oz BAEs 4AREY P 005059 RMRE B9 o 2Eg=7) ¥
2gog ztFHEd, 2 A7 AURY L JFsidn RAAH<E >F3R).

o &£ ol

(E 2) A2 MYty Rex X5

Chi-square with 3 degrees of freedom 12.18(P=0.05)
Root Mean Square Residual (RMR) v 0.042
Goodness of Fit Index (GFI) 0.98
Adjusted Goodness of Fit Index (AGFI) 0.89
Normed Fit Index (NFI) 0.96
Non-normed Fit Index (NNFI) 0.90
Comparative Fit Index (CFI) 0.97
Incremental Fit Index (IFI) 0.97

(a8 1) Hetey
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2 AT AR JHEde A A8 F2 FE2Y AFHE EYE o A
o BAE BT AGRY] ZAg 29t AAFE <E > o I o]
A EE EdZ AT 7ML FoAFE 005018t64 EF FAHCR ¥ Aos

ek

(E 3) Hd2gel g2 otk

73 2 - AT ()
ARGNY — ZTAxZ 57(10.93)°
AAYAA - AR . AY 38( 5.90)°
ARG - A9 - FAAZ 26( 4.88)"
F4A7Zt - PBAE Fuldix 43( 5.70)"
7HA QA4 — PBAE FUdIE -48(-6.77)
AREN - ZFY - PBAF TodzE 50( 8.24)°

* p<0.05

e Uehd F2UgEe AN e 2
A, ARy e FAALS FuEA - 3Pl AP P e ReE
vhehget. |
A, ARBN - A9 FAAZ4T PBAE Toidssd A7 = 3HA 9%
& "WAE Aoz vegeh
AA, EAA e PBAE Tuldssd 414
9A, AR5 e PBAE FoldsEd] g9

V. 4 8

19963 FEAIZ @A AL gF9 diEF FEGAA W JE, A GH
T3 TR U9 FIFEH 84 Wt} IMFAA oF dF259 A
AFel g 2ute] d&FHolx, FeHoln FHAAFZQ] Tl FEE T
At ol AL LHAZ o7 AFS JHAY BHE 2A sz JE BT o
g AF 7HE 1A 2o AEE AFE FedEE AYTHE FHAIIE
Ao B d71de #5Y JEol 2AgFIAA WA dAE HET F5UA
AME oA FBA N EHFY v PBAF /Adel Fristn o wet
A PBe T 240l 22 #diHe] stn gl
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PBAIF o Frjdi= 98] 9

B AFoME o9 22 FAE uigow PRBAE FujAdzo] HFs vA = o
9] A4 89 F /MR ArgA .- FY, FEXNY 5o bFESE AHESHA
Z42te] 2REF PBAE FuldEEY #AE HFs7] At PBAET Z Yol
de 2L hAe 2 LISRELEA S AAE A

AJXEHL HAAHoZ w28 AP E Ho FUon, AN 6749 7HEE
FAA 5747 o Aoz veigo

E A7 o]83 n#AF LISRELEA S 53 d79 A7 € AAEE AAEE
o3 2o

AA, /1A FAAZ AFAA &S 9AEe Aoz vext 717494
4, & PBAIE A9 nestA HE FALZL FH did AP APAHY 9F
€ MAYE AL AAEIT .

A4, 713924 AR - AP AHAN 9 viAE Aoz vt vt
AoAA, & PBAE A9 A 1A He ZAALAL PBAFY AREA - 3P
AFAQ 4FS nAgdE & AAE ok '

AR, ARG - AP FAAZo APFAHA 4FS e Aoz Yegod AR
A - 38, & PBAF Tl Al 2 AFol ti I YRE FLE AU F - 2
HAoz ALgs £ Ao Fdo Ui Ao P A& AAStR Y

UA, F2XZ4e PBAE Frldszed FAHPAQA 9FS vXe AL et
7t A4 ARgA - ZFE 58 EUE ¥AE PBAFY @ F2AGLE T
S AFAJA &S nAdE & AAEL U ,

OXA, ARgA . 4L PBAIE Fujdsxd AP e vAes A2 Y
sttt PBAEA] did At ARG ALAELE Foldssd AHAY 4FE 1
AA does A& AAetn ok PBAIES #ujdg o PBAIFE H3dte LA%
94g EAEEI B Y AEY F IEE dFd AEFY AT F A, A4,
#g9 713 T& AFstdol dohe L AAE o

XA, 71A4 AL PBAIE FuldEEe HHAQ 948E uXE Aoz YEy
o & PBAIFS TuiAl nsA He 7tAYAAAL PBAFSY Fuldaxed HAHH
A FgS nHr|RgE FAXLG ¥ PBAES FoistA Hue S AAET Ao

AN

B 78 £95E AR dFHELe 2902 Astel e @AMES A
T RG e ATFE AN nde ATHGE ANstuR ok

AA, B2HY L AB U499 BAZA B ATE @A vh- 34 Asje) AF
3= PBAE AA TuldE tgoz YEZAE 397 WEA Agel BE PBAE 7
iAol 54 Aolsh AAH Tl L PBAE M Folde] ©E BT Aolg B
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A R, AFEe] I EAAF Haty ol sl dEAld HFH Qo] &
7RI dE dursie] @A Ao weks gF AFeME 94 £ PBAE 7oA
g} vlFujate) £4& g A7t ol FoiA ok & Aojrh

A, AAGANY e A3 AW &PE JAES PBAF Mol Frtetn
ew, o] PBAIFS JHU 43 E AR F3 §FF5F29 des2 0%
Fid Ao BT WA o2 AU £FES T PBAF TR A7E
Festdn Az, '

R
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5435, sl HYgs).

HAL1989), “wtAR—A YA HYFE BAARY(LISREL)Y AHEA EAHd &3
HHEA AT HIEE, 23(4), AeUstn AGds AFATL

244 (1999), LISREL 7xUEA 2@, G35} |

PEA(1997), OtAE=AL ol 2 H|, HEAL

Bellizzi, J. A, H. F. Krueckeberg, J. R. Hamiltion, and W. S. Martin. (1981),

“Consumer Perceptions of National, Private, and Generic Brands” , Journal
of Retailing, 57(Winter), pp. 56-70.

Bentler, P. M, and C. Chou. (1987), “Practical Issues in Structural Modeling”,
Sociological Methods and Research, 16(Aug), pp. 78-117.

Bettman, J. R. (1974), “Relationship of Information-Processing Attitude Structures
to Private Brand Purchasing Behavior”, Journal of Applied Psychology,
59(February), pp. 79-83.

Cox, D. F. (1967), Risk Taking and Information Handling In Consumer Behavior,
Combridge, Ma: Harvard University Press.

Cunningham, I. C. M, A. P. Hardy, and G. Imperia. (1982), “Generic Brands

- 198 -



PBAZES FuldEx: 4&Q8Q 11

Versus National Brands and Store Brands”, Journal of Advertising Research,
22(October/November), pp. 25-32.

Dennis L. Rosen. (1984), “Consumer Perceptions of Quality for Generic Grocery
Products : A Comparison Across Product Categories”, Journal of Retailing,
60(Winter), pp. 64-80. ,

Dunn, David and Narassimhan. (1999), “The New Appeal of Private Labels”,
Harvard Business Review, May-June.

Hoch, S. J. (1996), “How Should National Brands Think About Private Labels?”,
Sloan Management Review, Winter, pp. 89-102.

Jbreskog, Karl G., and Dag Sérbom. (1993), LISREL 80: Structural Equation
Modeling with the Simplis Command Language, Uppsala University.

Lichtenstein, D. R., R. G. Netemeyer, and S. Burton. (1990), “Distinguishing
Coupon Proneness From Value Consciousness: an Acquisition-Transaction
Utility theory Perspective”, Journal of Marketing, 54(July), pp. 54-67.

McGoldrick, P. J. (1984), “Grocery Generics-An Extension of the Private Label
Concept”, European Journal of Marketing, 18(1), pp. 5-24.

McMaster, D. (1987), “Own Brand and the Cookware Market” , Furopean Joural of
Marketing, 21(1), pp. 83-94.

Monroe, K. B. (1976), “The Influence of Price Difference and Brand Familiarity on
Brand Preferences”, Journal of Consumer Research, 3(June), pp. 42-48.

Morris, David. (1979), “The Strategy of Own Brand”, Eurpean Journal of
Marketing, 13(2), pp. 59-78.

Mulhern, Francis J. and Jerome D. Williams. (1994), “A Comparative Analysis of
Shopping Behavior in Hispanic and Non-Hispanic Market Areas”, Journal of
Retailing, 70(Fall), pp. 231-251.

Myers, J. G. (1967), “Determinants of Brand Attitude”, Journal of Marketing, Vol.
4(February), pp. 73-81.

Quelch, John A. and David Harding. (1996), “Brand Versus Private Labels: Fighting
to Win”, Harvard Business Review, 74(January-February), pp. 99-109.

Ray, M. L. (1978), Attitudes in Consumer Behavior, Prentice-Hall, N. J., pp.
150-154.

Richardson, Paul S., Arun K. Jain, and Alan Dick. (1994), “Extrinsic and Intrinsic
Cue Effects on Perceptions of Store Brand Quality”, Journal of Marketing,
58(October), pp. 28-36.

- 199 -



12 wARssAT A97(2002)

Richardson, Paul S., Arun K. Jain, and Alan Dick. (1996), “Household Store Brand
Proneness : A Framework”, Journal of Retailing, Vol. 72(2), pp. 159-185.
Schutte, Thomas F. (1969), “The Semantics of Branding”, Journal of
Marketing, 33(April), pp. 5-11.

Sinha, I, Batra, R. (2000), “Consumer-Level Factors Moderating The Success of
Private Label Brands”, Journal of Retailing, Vol.76(2), pp. 175-191.

Tucker W. T. (1964), “The Development of Brand Loyalty”, Journal of Marketing
Research, 1(August), 32-35.

- 200 -



PBAIFS] FuldsE 988 13

(Abstract)

A Study on Factors Affecting PB(Private Brand)

Products Preference

Park, Yeung Kurn® - Kim, Chang Wan"*

Objectives of this study were:

First, the purpose of this study is to develope the factors affecting private brand
based on past researches and to review effects of the consumer perception factors
affecting private brand preference. v

Second, to set up research model specifying relationships amnong price
perception, information search and experience, quality perception and private
brand preference.

Third, to test hypotheses derived from the research model of this study and to
attempts to explain how to have the effect the private brand preference.

Marketing implications of this study were:

As a result LISREL analysis, price perception, informations search and
experience, quality perception increase and enhance private brand preference.

Limitations of this study were:

Data collection methods used in this study were questionable for the lack of
general analysis in the difference of preference between characteristics of
purchaser and characteristics of non-purchaser exactly because our sample was

only limited to Changwon, Masan and Jinhae. So future study has to include
samples in other regions.

Keyword; PBA| &, PBAE, 712944, £4XZ, PBAF Foidsxs
PB(Private Brand), price perception, quality perception,
Private Brand Preference.

* Associate Professor, Changwon National University, Changwon, Korea, 641-773
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