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Abstract

These days information technology and internet have made
startling progress. In these developing environments, the strategy
or marketing based on existing off-line is getting more difficult to
accomplish the role of the improvement of business competitive
power, and they are bringing out a lot of changes in information
management and marketing performance method about
consumers due to digital networking between companies and
consumers. These developments and changes make many
varieties in the way of design studying methodology. Therefore,
in this study, considering the aspects of design, society and
environment, after | developed the consumer response
framework about products design which is argued by
Bloch(1995) ; distinct relationship model among preference
degree- design image adjective - design factors, we established
design information abstraction solution combined with the
interaction based on IT as eCRM in real time.

This suggested solutions will provide product designers with
good information in finding the design factors which

consumers prefer.

Keywords
consumer preference, eCRM, web data mining
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