Journal of the Korea Fashion &
Costume Design Association
Vol. 4 No, 3 (2002)

b2 214 A7

g,
s
|z
RS
Iy
Mo
4
N
AN
2
o
<t
B

A Study on Consumer Cognition about Criteria for
Classifying Fashion Brands

Song-Ae Park
Dept. of Fashion Design, Keuk-Dong College,

(2002. 10, 26, A%

Abstract

The purpose of this study was to find out criteria for classifying fashion brand from consumer point
of view in order to develop strategy of fashion brands and to manage brand effectively and
systematically, and to suggest theoretical frame for application of these criteria. Survey was used as a
research method, Subject were 422 age of 20—30 women living in and near Seoul. Questionnaires was
developed to based on 37 classification criteria, and SPSS package program were used to analyze data.

The results of this study were as follows : First, factor analysis considering 37 classification criteria
identified 8 factors as classification criteria. They were the level of brand form, the level of product
concept, the level of management item, the level of brand sales ability, the level of customer
management, the level of brand advertizing and awareness, the level of brand value, the level of
product lead ability. Second, the most important factor was the level of customer management, but
comparatively factor of the level of brand sales ability the level of brand value was less important.
Third, consumer cognized difference of criteria for classifying fashion brands. And the level of product
lead ability was the most important factor in women's wear category and the level of brand form was
in general casual wear category.

Key Words : Fashion brand(®} 2 #E), Criteria for classifying fashion brands(E§ 7|3),

Consumer cognition(2H]|Z} 2]4])
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