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Abstract

The purpose of this study was to identify the consumers who use the level of price as the indicator of the
product quality. In order to implement the purpose of this study, Jeans market had been segmented by the
mixture regression model, and price response function was calibrated for each segment. Based on the
types of price response function, segments were allocated into one of two groups; the group using the level
of price as the quality indicator or the group not using the level of price as that. Then, characteristics of
both groups were compared in terms of product attributes and demographic variables.

Data were collected from the sample of the 230 undergraduate and graduate students in Seoul. For the
data analysis, mixture regression model, conjoint analysis, and t-test were used.

As a result, jeans market was divided into 5 segiments. Segment 1,2,3 were allocated into the group not
using the level of price as the quality indicator while segment 4,5 were done into the other group.
Significant differences existed between two groups in product attributes, not in demographic variables.
Mixture model and conjoint analysis were proved to be an effective set of tools in market segmentation.

Key words: Price, Price-dependent quality evaluation, Market segmentation, Mixture regression
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el st B AR 714 o] A Folut An]
298] £ & 473l A R (price-dependent quality
evaluation) 2 AFE 517 off Eoj2t 49 Eo)
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YA 7R = Tl 7F o vhe 712 ko] &R EHA|
e} o] 7HA 77 A 1S 77 o] FolA W ol
7} 2 Adk7] Al meEkA 7 & S E 0 §)
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g ) 7ol F29 AR E AHEEHE A9
7VA 0] ¥E 7t AN AN F& 7HH 0 E HalEH, Ff
g2 MA 3] FIETE ol A AWM A
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FELIAFREAZ U 2 F Ak 3R £ 7
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1977). o1& A7 AR AT - VAL A 283
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THTE 2T o) Fuistete HHUHE LS &
sl #4g AZleh kAT ARG A FR | 98 7}
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& Kwak, 1997; Leavitt, 1954; Tull, Boring, & Gonsior,
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BbRA % Tl B JFL plN T gon
2,0l GANAY 498 FHHOE 4inm
A NA—F D BT B 1%
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=7l utRdE @ A E AT A DEEAL2)
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ghAbs 2 O ke o] ARddES BUkse
71§02 AL B ofel, LB Ol 54
ARE A sk A=l B F dvke B v dd
7h &2 5 o] Skt (33T, 199%; Engel etal, 1995). Ak
Aoz yHFBELL FRT

o3 4], 1997, 2000; Louvier & Woodworth, 1983).
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7359l 7HA ) th gt jE-3-el) zpol7t Arhi B 3 E}
el
3

ol

Ack ol AFAY AH S ATE o Fxolel 7}
Ag& X3 oA HET)EE A A Al A 7t
Ax EF ] BAE Auiop g gulgch

SRR Hr71Ee 2 tA e AE HHE
Aol tf 3t A 2+2 vhEA TrEvh M A F
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48 5 gle 7HA o] W9 <tell A 717 o] S 2 AE
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AYU-g FFeh o] W) JF 2 A Erikson
& Johansson {1985)= 71 o] 7o) o] T of| thste] A H

Q1 AR} Q= FAON, A AE FA A
71 Fae] ol oo P A<l el E} ek
SAS MR Z o] ERAE BT AV T
HAo] 2 3F Dol Ao Tue] FHH
3ol W7 A Beks Aol

2) 7OHe|=2t It

o] 71H Y IAH % RAH AL el
< W3tA A B e sl 2 Yehsd], Beck, Hwang,
& Kwak(2001)-= 5 A uk=] A3 dl o2 v
EFS 23 F = 2 24 (choice-based conjoint
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4. Mixture Model

mixture model> 189413 7§ &¥ o[ 2 )3}, M &
shAES B 5o ROkl FE S RN 52
G2 et €45 0] shriMclachlan &
Basford, 1988). ©] Zd2 £<¢2 2 Ho)&= 3k W)
EEE 7 AAFA Rots B e SR ER
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W= (Ynk) )‘q (1)

ynzke s7) & ABAVZFA M A AT 7)) 71, -+, 7S
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1. 5% =2 MEANT &2

HAY 7o ARAG 75 &5k A3 AelA =
A1 o o] B ol] o} 8] mixture regression model-2- 41 A] 3}
Aok SYHeE YY) 2oE0] Y™l
27 20 i ATt FEAFo T AR
A% 7} 57Vl uhel Logikelihoodzt ] ¥ stet 71
o & R Hewe] F7HE AHch 2d AP s
BICE A}2-3}9 tHBen-Akiva & Lerman, 1985). (& 2)
Al A BXo] MEAY +& Uil 670 & S 71kl
et A8 HE AL SUte AT 1 5 50 AR
FlA N2 Z7HAS o A o] 1ok F718HA

AEA T B s BIC
1 14 37774.380
2 28 37570559
3 42 37421.929
4 56 37318.071
5 70 37260.538
6 84 37263.198

Selth mebe oAl S MBI S8 AR A
N ST ST
2. Mixture Regression Model £ 0|t
MEAPY F=

P

Mixture regression model &-&72 3} 571 ] A EA] %
o] AlFzho] (& 33 o] FZ = QU th o] A-Foll A AL
28 ZE A HEADE 2ol 7} F-2) 55 9%
oAl FRAFATh Al E A1 2718 AlRAIF 10] A
A E 2 9] 39.2%, MlFA17F 271 25.3%, A A 7 30
15.1%, A A7 47} 12.8%, A FA1 % 57} 7.5% S XA
e R urE A

ABAIY 12 AF ol S ASAHZIFARAZ F
o #7101, 7HA | HAME 17 E7} o E Al
A A ¥ e FA R0, 2EFI S R RIS
M3k, AL o 72 PN Folgth o E J
Gl vlaf AAgAAAM T2 HISEE VAT de Y
Aol AHEAY 22 4B Y MEAHE
o] HA7H B JPH T gria & 4 glom, 7HH-2
ARJG 1Rt st 2t A 53] o]A 3
S AT FHS BT & 251 7 doloh
2 Aol 3 MZ A EE & oL, 71

zsted A7tA g AEshe FdolH
Aot Zetd ol W38 7} Wt o] I A7

{E 3) Mixture Regression ModelX 24 1}

T A Groupl Group2 Group3 Group4 Group5
AFEL 5.78 165 159 6.2 —214 384
A2 2.51 126 6.1 —12.0 —25.2 46.9
AE3 176 131 32 —10.2 —30.3 40.1
NE 24 1.97 6.3 5.7 —2.7 —14.5 31.2
AHES5 0.18 2.8 9.0 —118 —24.1 25.2
A6 —2.34 44 6.5 —12.9 —47.6 —30
ART 4.63 106 145 —21 —241 64.3
A ES 0.0 0.0 0.0 0.0 0.0 0.0
4991 12.0 146 4.9 36.8 —57 0.4
A7 69 5.39 5.7 9.1 5.7 15 0.7
8vrel —6.25 —82 —4.8 —1538 1.0 2.5
109+ —112 —12.1 —9.2 —26.8 3.2 —35
Style 0.62 —10.3 26.0 6.6 —180 —2.4
Color 1.42 —03 0.2 5.7 9.9 82
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ARGtk A EA G 4E AR = A8 B4lo) glo]
Holn 7bA o) Z7HE 8 AS 7t F7hske ATl
2 7H—F2 %ora ol 4urdelA 10949 7t
A7l A e oItk f 299 Zetd S u
< APPSO JDRG folH o2 Foldth F,
2ERD 3 A del Rz 7hA o) midetA] e
Doloh A 5 AEAIY 49 F30] FREH
ZEtL 3 Al & EA SR A R Fske] 71 ol
21ZheR] g A dolth 7HF ol 4t o M gt e 2
Z718ke 7oA 357} Z7Hskeht 109Hdel A
Zastgov dMHez VHAE FE ARE A}
& AP A Aotk
Holl AAAFE e 2 39S we] AFEH
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