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Abstract

Quick Response based Mass-Customization can be produced and distributed customized goods and
services on mass basis in apparel e-business. Because consumers can’ t touch and feel the apparel
products in e-business, they tend to have the negative buying behavior.

The purpose of this study is to investigate the differences of consumer’ s texture sensibility of apparel
products based on marketing channels (on-line/off-line). Two types of questionnaires for on-line and off-
line were used to assess consumer sensibility on apparel fabric. The 8 swatches were selected in regard to
the previous literatures. 205 questionnaires for each type (on-line/off-line) were distributed. Statistical
devices were t-test, mean and standard deviation with SPSS 10.0.

The result of this study was showed that there were partially significant differences on consumers’
texture sensibility on apparel products between on-line and off-line. Under on-line environment,
consumers perceived corduroy as warm, strong, and sandy. taffeta as warm, sandy, and glossy, denim as
sandy, and warm, organza as sandy, and thin, satin as sandy, dense, and modern, chiffon as sandy, and
flat, velvet as warm, and soft, single jersey as warm, soft, and comfortable. Therefore, apparel firms
cooperating QR based Mass-Customization in e-business have to pay attention to the differences on
consumers’ texture sensibility of on-line apparel products from those of off-line.
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upse gt 5.31(0.96) | 5.47(1.09) 1.62

*#*4p<0.001, **p<0.01, *p<0.05

8o AL T 3 22 F AT 27 4] B
2350z AR P

6. SOFT 0| £0t= M=2| IHEof| TSt

TrAd EAY
I:ft =

chiffon- 4H|AHE0] R EH T ¢FY 7Hd7HEE Y
AretA) ekow HPsy s AE 2 A4
Aoz Uelth AE 9§34 u}

line’doll A Fe, 7t 7 d &, 23, 58, 23~
H& 9o 7+Adol )] AB|AIESo
o, B3, S, A AT, 7, whegh) 7H4d 2 of
line}oll M o FA =7]= 2 2.2 elytth ebusiness
9] Mass-Customization 78 A] 3], 714743 E&
S5, 2 2e gy 24l ts) offlines} A
A5 2 o) 2RI =2 F AT R, T T, ok, A
A, Frg, B AL A A S URE
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{E 8) chiffon T} 20| ME F30 IE AN 2N (E 9 velvet 20| M R0 ME 2HA 24
24 19 @%4 8 M(S{)) tvalue 24 o8] HExe) 53 M(SD) tovalue
on-line off-line on-line off-line
Zel 497(1.69) | 4.19(L70) | —4.65%** ) 3.78(1.99) | 5.24(151) 8.28%**
Hoay 5.10(1.75) | 5.11(1.87) 0.04 Roeg 5.28(1.51) | 5.83(1.06) 4,08%%*
ekl 420(1.87) | 6.02(1.40) | 11.04*** g 271(1.61) | 2.31(1.69) | —2.46*
El12<3 5.22(1.50) | 6.03(1.61) 5.30%** kS 379(1.73) | 2.74(162) | —6.24%*x
HA7MEF | 568(092) | 5.48(0.92) | —2.26* 77 | 579(1.00) | 5.50(1.05) | —2.85%*
EE3 280(1.37) | 2.29(1.39) | —3.76%** E£E? 377(167) | 4.73(1.24) 6.59%**
gl 429(1.41) | 4.39(1.24) 0.75 IR 4.85(1.41) | 4.48(1.38) | —2.64**
2% 460(1.65) | 4.16(1.63) | —2.69%* E&% 4.81(1.68) | 512(1.25) 2.15%
A3t 4.07(1.27) | 3.84(1.64) | —1.59 \nE 5.08(1.39) | 4.60(0.35) | —3.59***
TF2AL | 479Q.31) | 4.33(1.26) | —3.63%%* TF2E | 488(1.35) | 4.41(1.30) | —3.56%**
A 4.65(1.63) | 4.80(1.19) 1.04 ddi < 487(1.54) | 4.73(1.06) | —1.05
AL5Y 3.40(0.32) | 3.17(1.61) | —155 A8 9] 4.60(1.20) | 4.25(1.15) | —3.00%*
AN g+ 4.78(1.49) | 4.82(1.49) 0.23 A A g 3.79(1.41) | 3.21(1.63) | —3.81%**
%%’4 A= 415(1.57) | 3.89(1.32) | —1.81 E4Ue 464(1.35) | 4.47(1.16) | —1.38
(73] ji}n 2) 5.09(1.53) | 5.81(1.48) 4.81%%* (2 fl;} ;;L %) 334(L77) | 272Q.24) | —4.10%%*
F5E 2.88(1.23) | 3.55(1.44) 5.04%** FER 3.49(1.50) | 3.62(1.39) 0.89
B 5.32(1.56) | 5.46(1.35) 0.99 BEE 4.62(1.68) | 4.22(1.32) | —2.66**
yWEgg 354(1.37) | 3.73(1.44) 1.38 WEEE 4.06(1.49) | 3.89(1.63) | —1.08
L 4.98(1.56) | 5.14(1.50) 1.07 o 118 -& 4.4100.61) | 4.44(1.33) 0.20
e} 5.64(1.06) | 6.14(0.93) 5.04%** gt 5.59(1.09) | 6.01(0.93) 4,17%*
*#**p<0.001, **p<0.01, *p<0.05 **¥%p<0.001, **p<0.01, *p<0.05
2] e g gt Algdch |2, AAE, A AE, HH T 24l gal off-line
7. WET 01 201 Sz2| Jol et AR A wahl = e, 9E,

o] th AY L zﬂ&li
£ &9, onlineoll A £ 8, kS, 7HA 77
= 1° ’:J:U—‘P‘ AAE AL,

02 YEtgy -‘a“’*—,“,—r_-ﬂ% e EE J “}‘C?J
o] 7Hd & offline’dol A o ZA) L7l 202 Yeby
o5 ARGl B2} 2v)AFE 0] QX B
o YoIA THE B EE 0% E 2] Ffol 7} Ea 3L
O} velvet & 75%9] o] 3ol A zfol 7t EABlE R ®
}ebut ). e-business®] Mass-Customization 13 A] £
B, S5, M, Rl B, IF S, A

=Eh ,—:‘;ﬁf;%} et S o 2A =2
FUAES 2 o] B e sty AR H T

8. THICK 550f £0t1= X/Z 2 X{&of| Tt

AL EIAA
e 24

single jersey 2 &¢] 79 An2HE 0] 7MA 7 &
Hale) W Esty gy AE2 177 Jon
E FEEE B0 27 ondinedoll A HUS, AlA]
e e Aol el 2uEe v A
A =73 om 77belx] e, 458 B sty 7
32 oftlinedoll A o AA =71 = 2 22 Yeldt)e
business2] Mass-Customization & A] 51 3)2, 4 A}
3h W e, upseshe] 7HAd0 I:Hs]] off-tine2] A4 &

29} 2o 2R =7 & AEE, Bue g,
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Quick Response 7|212] Mass—Customization P& o+ Z LG Foj| [HE XEZYO| LU AH|XHEHE A7 47

{E 10) single jersey X =0 HZ Kol ut= 2 24 wWEE s ZHA 7 S S s R e go] 9T
24 03] HE 2] 43 M(GSD) vl ol £&3 AE UL /A= HLoE YIS
° ondine | offline e = denimoll tha) 7HA7MAI8HT MES H B R AT
el 2.03(1.46) | 2.28(1.83) 150 919100 o AA EL BT L= 7T A9
He e 3.72(1.98) 3.57(2.06) | ~—-0.75 o %] 8} t}. organzaol el 7HA7FA )T RS
55 | saw [2aie | o o7 B eel G e AE B4 AL 2
e 2.16(1.40) | 2.18(1.67 0.12 . .
[¢] 1} o A 77} Z=Z
AA7A% | 573(1.02) | 592(098) | 186 _—E;JFE}M‘U: :tfnj] whel 74 }fj: lef
=g 454(172) | 425(163) | —1.75 Ao Ao W H k. whsEshe v =
7 gl e 489(151) | 456(1.31) | —2.33* g2 =72 At chiffondl i3} 77HJ_77}/‘E6}1
=X 11 4.02(1.63) | 381(142) | —1.40 wEsly By grom BT Yy 717telA) oo
ik 501(1.89) | 527(141) | 155 2R 77 Yo velveto] thsh 712714 sha
FFEEE 4.93(156) | 4.86(1.20) | —0.50 A upEsly RERy #HE AER Q25T QT
Hd 34 4.24(1.60) | 4.07(143) | —111 single jerseyoll tial WHES 3 7HA7M B U3 Eés}
287 492(1.51) | 5.12(1.20) 1.49 o e BT Q45T 90 m o] A 2 BL
A AT 3.08(1.51) | 2.43(1.46) | —4.38***
Ly 75 ks R ) 3
Z99e | 466(1.60) | 455(097) | —0.83 T E7le A FH AL dA s R L= vt
A28 wEbA gFE 7441 & 919 ¢lo] on-line/offline 2}o] &
A 259(148) | 2.92(1.44) 2.26 LERR 72 o] 2] 8 4 £5 0] on-line A0 2 1
Frg 411(1.55) | 4.99(1.36) 6.05%%* o33 A 9o offline A= THa) 239 A WA
B3 310(169) | 371(1.24) | 416 X B 7] W 2] o]o] that S TR QAT
e T anios oo om 4 glof Aok EASHE A0z naltk e el AL
o) 1188 X . X . .
o = ) 10 12 E3
upsEg} 6.45(0.86) | 6.3201.05) | —1.34 & Ei :7’“ At g Q:ﬂ i pASEL i 3 3}‘?
**¥*p<0.001, *p<0.05 EH o T Ag At }‘] oﬂ ﬁ]x oﬂ “’}7:“ o] X‘“ E]X]"L]_
& 4 Jvhe FHol A ebusinessE &3l 71HES
g, WP e 448 o A 28 AT E 4A) ol 8 Aol Fosor & AL 2 AR AT 255

o rlm

3:‘_}.
39 24 ANTL BB 27, Yot BAE)

Aol otz AR =
013 52 online’doll M AA A FS 2717 I

V.2 & Hojx)= Ro] ojuz} Zad o] HajAw g Ao
EAE IR WERS BedFR] £a7) uj o)
apparel e-businessol] A QRS- 7|22 St F & A} onlineAt 3} offlineAtol| A z}olE 7HATEE 7o
Abo) -4 3}l ol w2} online A E o] A A A7} BolAt) 182 E e-businesse] Mass-Customization
B3 A7 olch waba o] Aol A ondine 4ol A FE A A B T, 22, Dol thE 24 o] Y
AFAE AR 3 AAES) B A7 2 30, 28247} 2A] L= 2 H Feprke) 74 o1 L
3} on/offlinec] 217 3= WE FF o) whe M AE FH AEZ) 8 S Fho 2u)R AN 227 H Y
o] AZ YA REFO T Fo7 2jol7} Q= Ao g % 9.¢ Aotk
2 vehgk o] Ao M= online ol A 2H| A W BRI S
24252 onine A}l A corduroy] Zol) ths) u} s rtalloksl L2 AT A ZH 7ol AgS v )R]
£ L7E 2Ae) 7Hg 27 BB 7taa v AFE B0 wel Aaje] m7lo) thEA Al
87 E&37 LAk QAo 2 Ueton o) A4 % 9 7hs Aol 2ol 9Al 9] e =S Ths )
B HT L7 24 3 U X549 ok taffetao)]) o3l A B A A Do} WAl Al el ohl w4l Al
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