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According to tourism resources in Kyonggi province, tourist behavior was dramatically different in that tourists
utilizing natural resources were mainly interested in static tourism activities and sight seeing activities while
tourist using socio-cultural resources preferred with dynamic tourism activities and relaxation tourism. Therefore,
the objectives of reconstruction should be adjusted depending on types of tourism resources (i.e. natural and
socio-cultural resources) or natural intensity as well as the development goal of recreational tourism.

In contrast, historic and cultural resources surrounded with natural resources showed higher revisit rate, and
was conceived as better touring site than individual resource because of historical people, traditional custom,
natural sight seeing, etc. Therefore, it is believed that proper utilization of natural resources will increase revisit
rate and create new conception as a famous touring site.
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Parameters Visitor pattern

by the Tourism Resource Types

Tourism Resource and Tourism &
Recreational Activities

Site of Survey

« Major Tourism Resource in Kyonggi Province |

* Yangju Wongol Village

+ Ocean ecology resources

- Mountain ecology resources
- Recreational spa resources
+ Rural experience resources
- History & culture resources

- An ancient municipal building and traditional
play site were centered at the site and
beautiful scenary Bulgok mountain.

Method

of Survey Visitors

* Questionnaires Survey Method account of

* Questionnaires Survey Method account of
Visitors

« Utilizing activity,

Survey Contents Using pattern

Accompanying behavior,

* Preparation of revisit depending on utiliza-
tion purposes
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Table 2. Survey Area and Number of Samples

Resource Sites No.
_ Jebu island, Debu island
Natu?al Ocean-Ecology Pyontack lake 100
Tourism Namhan-sansong
Resources Mountain-Ecology Soyo M. 100
. . . Shinbuk spa, - Sanjong-hosu
Intermediate Recreational Spa touring Chukryong Mts. Recreational Forest 103
. . Ichon Farm, lI-sung Farm
Soc1a.l Rural experience Hwangseul Farm, Hwasu Farm 100
Tourism Hwasung castle
Resources History & Culture sung 100
Doye village
Total 503

Note: All survey was conducted on one day in week end and two days in week days to reduce deviation.
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Table 3. Number of persons visited of Servey Area

Class No. percent

Total 503 100.0
below 20 20 40

20 ~ 29 187 373

30 ~ 39 127 252

2 To-0 101 0.2
50 ~ 59 43 8.6
60 and over 23 4.6
g;’gg‘geg 60 120

resident %{(;Lgr}:;lg’; 214 27
area Seoul 174 346
Inchon 30 6.0
elsewhere 24 48
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Table 4. Summary of the survey
Age of the surveyed | No. of person| Percentage
Total 184 100
below 20 - -
20~29 15 82
30~39 31 17.0
Age
40~49 67 36.8
50~59 46 253
60 and over 26 126
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Table 5. Percentage of visit purpose according to tourism types

Activities Ocean Mountain Recreational Rural History Total
ecology ecology spa experience culture
Refresh T 449 284 476
Sight seeing 75 119 188
Qbservgtlon apd 09 96
mnspection tour _
Leisure 0.0 58 27 8 8.3
Entertainment and 00 10 27 55 6.7
experience ’ ’ ) ’ ’
Forest bath 0.0 77 155 00 1.8 5.0
Hobby activity and
the others 0.0 1.7 0.9 19 7.3 39
Total 100.0 100.0 100.0 100.0 100.0 100.0
Table 6. Number of accompanying people and their influence depending on tourism type
Classification Ocean Mountain | Recreational Rural History Total
ecology ecology spa experience culture
Alone 51 22.0 00 20 50 6.5
2 . : 14.0 210 336
3 18.0 9.0 16.1
No.of 4 150 90 123
accompanying
person 5 6.0 9.0 6.1
more than 00 40
Spersons -
Total 100.0 100.0 100.0 100.0 100.0 100.0
Family 505 354 31.1 34.0 165 348
Relationship Friend 474 57.3 495 10.3 484 397
with colleague 2.1 49 175 37.1 6.6 158
accompanying | circle members 0.0 24 19 18.6 26.4 94
berson others 0.0 0.0 0.0 0.0 2.2 04
Total 100.0 100.0 100.0 100.0 100.0 100.0
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Table 7. Variety of travelling sites

Ocean | Mountain tional

Recrea-{ Rural | History

Types ecolof ecolo, experi=| & | Total
ey ey spa | ence | culture
travelling
one tour 788 735 1828
site only
travelling '
more than 212 | %65 {172
one tour .
sites
total 100.0 100.0 1000 | 100.0 | 100.0 [100.0
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ocean ecology tourism
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time Stimes time Stimes

Fig. 1. Ratio of Re-visit.
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Fig. 2. Visiting Pattern.
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Fig. 3. The ratio of visiting frequencies by visiting purposes.
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Table 9. Major Historical-Cultural Tourism Resource
in Wongol Village

Tourism Resources No. of people | percentage
Ancient municipal building 6 38
Confucian local school 19 121
i\{’[onument of Lim 39 248

ug-Joung
Kum-Hwa summerhouse
and fall 7 45
Byeul-San-Dae play 35 223
Stuffed pig intestine 12 76
sausage
R_ural scenary of Wongol 33 210
village
Dae-Mo mountain castle 6 38
Total 157 100.0
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