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Dietary behavior of college students in Kangreung Area on Convenience food

Kim, Heh Young, Jeong, Soo Jin
Department of Food & Nutrition, Sungshin Women’s University

Abstract

The usage status of convenience food, convenience food restaurants and satisfaction level was surveyed from
local college students in Kangreung to provide fundamental data for developing more appropriate convenience
food. The subjects (80.4%) answered that they are quite aware of convenience food or to some degree. They
normally consumed convenience food in the convenience food restaurants (48.8%). In many cases they took it
as a snack (69.6%), and the most frequently consumed item was ramyun (45.8%). The main reason for
consuming convenience food was to save time (44.8%). Regarding the price and sanitation level of convenience
food, only 172% and 22% were satisfied, respectively. The results of analyzing the usage status and the
satisfaction level with convenience food by gender and housing status showed that the highest rate of people
(46.0%) answered that, “because it is convenient” was the main reason for using convenience food restaurants.
Female students (P<0.014) and the students staying away from home used convenience food restaurants more
often than male students and the students staying in their own homes. Especially the students who have to
cook for themselves fell into the high rate of convenience food restaurant users (P=<0.001). The convenience
food restaurant with the highest usage rate was hamburger restaurant (38.8%).
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Table 1. Composition and residing pattern of respondent

(=500

Composition of respondent N %
Sex Males 227 454
Females 273 54.6
18 98 19.6

19 155 31
20 77 154

21 25 5
Age 22 35 7.0
23 33 6.6

24 25 5

25 10 2
>26 42 8.4

Residing pattern N %
Private 314 62.8
Non-private 186 372
ooking food for oneself 120 24.0
odging 29 58
elatives 37 7.4

* N : Number % : Percentage
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A 784 (take away foods) 2.2 A &4 38l7} o] R0 Use of convenience food N %

Luncheon 348 69.6
0rQ} O . C O} 2 o)

A EREe & F A Lunch 93 18.6
2) B2 9] o]-§ e A} Dinner 37 74
HojA g o]&3le &5 ‘Yoz g3t Breakfast 16 32
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Table 4. Use of convenience food
Table 2. Acknowledgement on convenience food Acknowledgement on N o
Variables N % convenience food “

Only at fast food restaurant 244 48.8 Very well 137 27.4

At home 132 26.4 To a certain extent 265 53.0

At other place 119 23.8 Heard of 96 19.2

No answer 5 1.0 No answer 2 04

Total (N) 500 100 Total (N) 500 100

*N:Number  %:Percentage * N : Number % : Percentage

Table 5. List of convenience food commonly requested

. Average

List 1st 2nd 3rd 4th Sth 6th 7th 8th of rank

Ramyeon 219 79 55 55 31 17 13 9 247
45.8%) | (16.5%) | (11.5%) | (11.5%) (6.5%) 3.6%) (2.7%) (1.9) ’

Kimbap 127 186 64 40 24 15 15 7 256
(26.6%) (389%) | (13.4%) (8.4%) (5.0%) (3.1%) (3.1%) (1.5%) ’

Hamburger 68 62 115 90 67 42 21 13 163
(142%) | (13.0%) | (24.1%) | (18.8%) | (14.0%) (8.8%) (4.4%) (2.7%) ’

Sandwich 27 61 108 118 75 40 38 11 400
(5.6%) (12.8%) | (22.6%) | 247%) | (15.7%) (8.4%) (7.9%) (2.3%) ’

brown bag 11 42 74 97 125 69 43 17 456
(2.3%) (8.8%) (155%) | (20.3%) | (262%) | (14.4%) (9.0%) (3.6%) '

Freezed 5 16 27 34 60 113 141 82 6.01
Jajangmyn (1.0%) (3.3%) (5.6%) (7.1%) (12.6%) | (23.6%) | (29.5%) | (17.2%) ’

Freezed 13 16 15 18 56 115 119 126 6.22
pizza (2.7%) (3.3%) 3.1%) (3.8%) (11.7%) | (24.1%) | (24.9%) | (26.4%) ’

Hot cereal 8 16 20 26 40 67 88 213 6.54
(1.7%) (3.3%) 4.2%) (5.4%) 84%) | (14.0%) | (18.4%) | (44.6%) ’

Total (N) 478

Az zel 3882 A18A A4mQ00)
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Table 6. Reason of using convenience food
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Reason of using convenience food Ist 2nd 3rd 4th Sth 6th Average
of rank
Saving time 213 93 79 38 32 20 225
@48%) | 196%) | 166%) | 8.0%) | 6.7%) | 82%)
Convenient by using microwave oven 81 85 108 109 48 44 3.19
(17.1%) | (17.9%) | 227%) | 22.9%) | (10.1%) | 9.3%)
Various selection based on one’s flaver 56 71 107 116 67 58 3.51
(11.8%) | (149%) | 22.5%) | (244%) | (14.1%) | (12.2%)
Passible to take away 38 112 92 81 92 60 3.54
8.0) | (23.6%) | (194%) | (17.1%) | (194%) | (12.6%)
Room for eating 58 74 59 79 145 60 3.76
(122%) | (15.6%) | (124%) | (16.6%) | (30.5%) | (12.6%)
Low price : 29 40 30 52 91 233 476
61%) | 84%) | 63%) | 109%) | (192%) | (49.1%)
Total (N) 475
Table 7. Satisfaction on each item after purchase of convenience food
Very . Un- Very Average of
Trem satisfied Satisfied Normal satisfied unsatisfied No answer satisfaction
34 241 195 15 13 2
Brand of product (6.8%) (48.2%) (39.0%) (3.0%) Q.6%) 0.4%) 334
39 224 212 7 16 2 i
Flaver of product (1.8%) (44.8%) (42.4%) (1.4%) (32%) 0.4%) 333
2 229 204 ) 11 2
Variet .
ariety of product (“4A%) (45.8%) (40.8%) (64%) (2.2%) (0A%) 344
26 183 235 44 10 2
f )
Atmospher of store |5 50 (36.6%) (47.0%) (8.8%) .0%) 0.4%) 334
9 154 246 7 17 2
Amount of product | | gg, 308% | 2% | (s4%) (BA%) (0.4%) 313
Service of employee 23 135 233 2 15 2 3.12
POy (4.6%) (27.0%) (46.6%) (18.4%) (3.0%) 0.4%) j
L 13 97 250 121 17 2
\¢ 18
Sanitary situation (2.6%) (19.4%) (50.0%) (4.2%) (3.A%) 0.4%) 294
] 11 75 255 123 34 2
Price of product 22%) (15.0%) (51.0%) (24.6%) (6.8%) 0.4%) 281
- 443 - UFZe B3 A A 18F A4E(2002)
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Table 8-1. Safety in packing of convenience food

Safety in packing of
. N %
convenience food
Normal 390 78.0
Not secure 90 18.0
Secure 20 4.0
Total (N) 500 100

*N:Number  %:Percentage

Table 8-2. Balance in nutrition of convenience food

Balance in nutrition of

convenience food N %

Normal 302 60.4

Nutritiously unbalanced 184 36.8

Nutritious 14 2.8
Total (N) 500 100
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Table 9. Motivation of visiting fast food restaurant
Motivation of visiting fast food

N %
restaurant
Convenient to dine 230 46.0
Location for easily getting together 141 28.2
Favored food 60 12.0
Scheduled appointment with friends 40 8.0
or get together
Refreshment 24 4.8
Nutritious 0 0
No answer 5 1.0
Total (N) 500 100

*N:Number  %:Percentage

Sz 383 &) A 18R A45(2002)
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Table 8-3. Variance of convenience food

Diversity in items of
; N %
convenience food
Normat 321 64.2
Not various 92 18.4
Various 82 16.4
No answer 5 1.0
Total (N) 500 100
*N:Number  %:Percentage

Table 8-4. Strict observance of duration of convenience
food

Strict observance of duration
. N %
of convenience food
To a certain extent observed 406 81.2
Not observed at all 56 11.2
Strictly observed 34 6.8
No answer 4 0.8
Total (N) 500 100

*N:Number  %:Percentage
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Table 10. Frequency of using fast food restaurant

Frequency of using fast Male Female

food restaurant N | % N %

More than once in a day 26 11.6 38 13.9
1-3 times in a week 93 41.3 126 | 46.2
4-6 times in a week 6 2.7 17 6.2
1-2 times in a month 69 30.7 73 26.7
Seldom use 31 13.8 19 7.0
Total (N) 225 100 | 273 100

= 6011, DF = 1, P = 0.014
* Result except 2 non-respondent among 500 in all
* N :Number % : Percentage
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Table 11. Frequency of using fast food restaurant based

on residing pattern
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Frequency of using fast Private Non-private
food restaurant N % N %

More than once in a day 35 112 29 15.7
1-3 times in a week 129 41.2 90 48.6
4-6 times in a week 14 4.5 9 4.9
1-2 times in a month 98 31.3 44 23.8
Seldom use 37 11.8 13 7.0
Total (N) 313 100 185 100

* x 2 = 7450, DF = 1, p = 0.006

* Result except 2 non-respondent among 500 in all

* N : Number % : Percentage
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Fig 1. Frequency of using fast food restaurant based on
residing pattern of non-private resident

Table 12. Frequency of using fast food restaurant based on residing pattern of non-private resident

. Cooking food . .
f;tcgl;::;ty of using fast food for oneself Lodging Relatives
N % N % N %

More than once in a day 21 17.6 3 10.3 5 13.5
1-3 times in a week 65 54.6 9 31.0 16 432
4-6 times in a week 7 5.9 2 6.9 0 35.1
1-2 times in a month 21 17.6 10 345 13 0
Seldom use 5 4.2 5 17.2 3 8.1

Total (N) 119 100 29 100 37 100

* Cooking food for oneself - Lodging : » 2 = 10.39]1, DF = 1, P = 0.001

* Cooking food for oneself - Relatives

* Lodging - Relatives : x 2 = 0469, DF = 1, P = 0.493

* N : Number % : Percentage
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Table 13. Types of fast food restaurant commonly used

¥ FoiE BEE, 293
A 9=
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Rank Hamburger Stf)re of Noodle house Pizzaria Chicken house| Ice cream
of store Kimbap
answer N % N % N % N % N % N %
Ist 194 38.8 98 19.6 92 18.4 48 9.6 40 8.0 23 4.6
2nd 110 220 113 22.6 97 19.4 87 17.4 52 10.4 36 72
3rd 63 12.6 99 19.8 127 25.4 85 170 74 14.8 47 9.4
4th 60 12.0 90 18.0 74 14.8 101 202 | 108 [ 216 62 12.4
5th 39 7.8 67 13.4 67 134 108 216 | 112 | 224 | 102 | 204
6th 29 58 28 5.6 38 7.6 66 13.2 109 | 21.8 | 225 | 450
No answer 5 1.0 5 1.0 5 1.0 5 1.0 5 1.0 S 1.0
Total 500 100 500 100 | 500 100 500 100 | 500 100 | 500 | 100
Average of rank 2.45 3.00 3.08 3.67 4.06 4.74
* N : Number % : Percentage
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