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Abstract

Consumers purchase intention related with price reduction is important factor for the successful
marketing strategy of electronic commerce as a new marketing channel. Therefore, the purpose of this
study was to assess the difference of consumers’ attitude(purchasability and perceived need) depending
upon purchasing variables, and to investigate how consumers’ attitude influence on purchase intention
with price reduction in the internet shopping mall.

For research method, 400 questionnaires were distributed to subjects who were 20 to 39 years old; and
among the returned questionnaires 347 were usable. Data were analyzed by t-test, regression analysis,
frequency with SPSS 10.0.

Results of this study were as follows:

First, the results showed that purchasability and perceived need affect purchase intention according to
off-price percentage, and brand and clothing style in discounts.

Second, there were significant differences in purchasability, and perceived need according to off-price

. percentage, and brand in discounts. However, there were no significant differences in purchasability and
perceived need according to clothing style in discounts.
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