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A study on partner's Relationships for Air Traffic Management Effectiveness
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1. ME

1960l 2yt ZHJFARZ FHS Seele
FIAYL HGHA EHE AFst
AA 6919 FTed HAL a
2e g7 Ale wAdE Epdta B 93] AL
22 Tujgdel 7] &9 FFolge=
@l de AFolcth. fuEre] FF7] Ata Fel
€ 7IAA Aol R &0l ofd ZFAIS BA|
AL Zte] oAtRE REolt Quiite] N EAZ &
A Azt 53 gt ole dFFAAAM M F
23 5 SEUY 2F3Ake FAARE QA 4
g ARUACIAY Fe4 S dAYFE ARIECH
a1 g & QA

gF719 F& ZFAG BAAL Aol 9
oA FAmilolgte +E& B d2HEZE 4
s 23R Yo °JX}{ o %%?ﬂ 45 AHE

€ Aoz 7ldn
Ao} A

A 5744

Factor W] 23& %39 °JX}7JQ] A &
HAQl gL nxle MY HFES A stuzt
Eig=

2 dve BEHoE A, 2FAMS BAAY A
39&E At AT A vR e GEgFS A
staAl ok A, ALY AZE =t AF
Heo) nAle &S AFEn, AN, 2Fre &
Arte] AP =7 28] AF FHo oAd JEFe
nAEAE 2ARPAG. AR R Z2FAMS B4
Aol AzoE Ao g 4B At HYo
dF BA AW FFE v eAE 7t
L=

£ die dAAEANN Z QA d7E F2 0
dol AzelEA AaAlg, FHo 3l o2& o] &
ste], ol& ZFAL} AL gAY AF-TA
23t

AU e zEAlg BAAS gAos MBS A
Alg & LISREL #H7IA & o] &3t EA31rt.
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n. g2

1. OIEH &

£ AT 2d& gy 239 F FARY 2FAMe
TAALE] ZARE o] &3l 3 AFolAe FmoE
A Az, g4, 5349 B4l (relationship effec-
AFsle Aot} ol f8 23T A
w¥ol&(organizational & social exchange theories)
< vEeR2 Akl AL PPt dEA1E] (mutual
trust)?} ¥ (cooperation) S 7HE FEHEA )
d3eEo] dARA vAE dF A= A
Huoj gk Ao o Hmd met 2Ee] #A
7} s TeAE 39T

FzoEA0] e Arze FAe BAEAA
3} Ao #F dF(Morgan & Hunt 1994), %4
% 9]&4 /9% (interdependence/influence) 29
(Kumar, Scheer, & Steenkamp 1995) o] Sith
ol 9] AFEL o]F B& #AHMoorman, Despande
& Zaltman 1993: Anderson & Narus 1990)&
o oJsf NEAAANA HEY FARte BAC #A
oA Aol gt

tiveness) &

1) Al o|ZA(Interdependence)
3L HEVSY A slof, FRAHE
A3l 28 WAE AAL AN AT WA F

22 A& 4 9 u(Anderson & Narus 1990:
Frazier 1983), <& A9 J&3me 73S
wg3itkn A7TE 3 v (Gundlach & Cadotte 1994:
Kumar, Scheer, & Steenkamp 1995). =3 4
T EAL ARIEY FAZRe] @A glo] Al
A a7dte Axeld, ol#d Mg 4§ A3
Z4 A3 (Thompson 1967)¢] #e& Fu Uth
ol WA FF ERE 2As] A8 ARE 7]
d3tA =e FEe T

Anderson® Narus(1990)¢] dA+% ol¢} AW
Aoz, AZYEAZY A JUAA A& =)
ukdglo] gl BAIAelga Felen 9\1‘4 o4,
o &I A3t 459 A ds] rlEdrEL
5o Ego] APz oJsf AR = o zh:}_,_ A A
8laL AtH(Andaleeb 1996).
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2) &3 AlE|(Mutual Trust)

’\‘_ﬂv‘:- doiutel oyt ek&o] WS whetym wt
HANAM 7 o Folgte LEolH(Schurr &
Ozanne 1985), Aol AidAgN dH2

dzta 959 9FE v Aoz ZUE w9
(Dawyer & Oh 1987). A&AY #AE 3l 4
glE AsAclolof 314 (Anderson& Weitz 1989),
& DtEVY o3 IE Asle BAeR olod
4 tH(Homans 1961). Wty Z3Alge ¥4t
Deeo Fe, e 4Tt A5 A9AEQ 5=
@& & 4 lvh. Swan, Trawick& Silva(1985)&
A7 N4/2)EA (reliability/dependability), 3
2] /4144 (honesty/integrity), ¥ ®(judgment),
37t (likeability), €71/9=
(motives/intension), Z#¥ (competence) ¢ %
HEE /A2 dtta A7stgen, Ring & Van
de Ven(1992)3} Morgan(1994)2 Alsl& &3
B227 QI #AE 35 Aoletn T3t
A mBte| 9] /AN, A3 e #AE
A&3517] 9% "4 2ot} & mF(exchange)&
AEA] ¥ o F(obligation) & XET8HH, °kx}l——
A2 E BHste WS AHEsA &
o|th(Blau 1964). 4=l oj&dd| #3 2
= e A3dE #AE 2Fse THE
o2 W3ln dth(Andaleeb & Geyskens

¢l (responsibility),

3) &i24(Cooperation)

FHL JAFHEYE] MEH ke FET5R
23] S8 AdEer st 8Fstn ¥
=33le #3E F@oh(Skinner, Gassenheimer,
& Kelley 1992). g2 olgj3 EXE 2Astax}
g @k ol AU AE A% AE HER
2 3th, w¥o]&Z(exchange theory)e] #IZ oA
E 0, 38 95 ZEUST Adide] %&‘4
olo} g ERst:, UF A3 ¥l AT vt
o, ZRE udAY, FFEoE EAE °H€°}34\_
259 Agop} PFES AUHCR APt e
2gt}(Heide & Miner 1992). EE & HEUZH
¢ F03tH, 770l ME FadE(give & take)
FeE e FAlolV= shvH(Blau 1964).

EY Argyle(1991)e ¥ &R Fdo]
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g gzoEded g4usd, 2 4%, A4
240 ¥& A% ©% ZBNE ¥ 4 AU A
Aget,

4) ziAle| S1fal(Effectiveness of Relationships)

EFAY A AdHEYY s Az 73
8 (task performance), ¥]#4 3 (non-task per-
formance), ZEU%E(partner satisfaction), 3
AME(customer satisfaction)e 7idez A3t
g 4 gitH(Gladstein 1984). E3 W& FEL
o] #AZE N2 a7 BgIte AR SHE 7
Az, nATEL o] zpile] &I PFe el
7imahs Aol g e Pzt wd F 3o
o, REUES Y| o) ApEHoE Zate] Hof
Al (vulnerability) & =&A)4 4 Ao

el 48 {EAZA (distribution channel
relationships) (Morgan & Hunt1994) 2 Fwiz}
9} ujzizte]l #A|(buyer-seller relationships)
(Schurr & Ozanne 1985; Selnes 1998)olAd <
TFEH A

2.7 ¥ ¢7Zd
B odqe] nule Als|mito]8e] #AA #A wnt

Hol2$ AZ s ALIAT(AY D). olel@
ATEEE oz BT ge /e dFet

QM

g 1) =3A FSuESUAAY A

|§-__|9+ B240| B
BAAE] AENEY] BEFE
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dsel P i stel
Hy + 234 SRS 437} £455
gesl PEE £ Aol

7)-10
Hs © 23} mﬂ%z} ol ¥24% ATV
o sl e el

T

3. AEFY ATPZEEN

1) R o DYEA
a7e REE YTePoN ATHEUQ 2%
Ash gBRE BANES BIoE AL,

FAX
Enl e b —l—-o/‘}‘ 25“54 J&Xﬂ’\} 20 1S e
2 duld E(pretest) S AAIEt] EAZ e HE
FEE FAHAC.

o]l B AR Iy A € AduER 25
e 27599 = ZFANSE BAAE dBoZ
2001. 5. 29¢€~6. 10471 257 AAEE . Ol
RnyEol HEe Y ujE - e, diE= 3
3 B AR £8& ol ARAGAENA W
X % 3)&aprh

2F2e A FAYGFANA HA 2FE 5
W BEug ZEogd Y ddEollen,
BAAE QA AT PE FAFE 2 ACC
(Area Control Center:*%/FZw5HA4)0|
A #AA 4RE ggete AduEY LS i
oz I}t

WX HEA F 35070 % 268u7t ol& Jbw
Fatd ZZALE ez 3 ARo] 144w, #A|
A} g A Eo] 124wt

AR U&e 234 B F AT EF F
3 23g2oz HEFAANEL FFIFNe
7o) BJEUEA AM=rt nAe YAdA SHES

e

AAHReH, 4FAe #A} 2¥x £F AAE
AA2 BUEE AU, & HEUYS] oF @
Aot @3 AR AR AFAHkey informant)
A STHES A,
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T 5 F 4709 WM< (constructs)E ©183IA
4719 W F FaeEA4L Anderson & Narus
(1990)8} Sethuraman(1988)9] ZAFEE of &
i, AsAEE Ozt A g dFE 722
slgen, 233=E2 Dwyer & Oh(1987), Doney
& Cannon(1997), Plank, Reid, & Ellen(1999)<]
ERE 71202 3

¥ L Heide & Miner(1992)8 #Ae #44
(flexibility), 3Ex%(information exchange), &
£o] ZA8]4d (oint problem solving)$el &3
£& ol &stqith.

AAe] EHAL Gladstein(1984)¢] 3F3EE
ol &tATH(RE 17).

o

(E 1) 42 US(ESA tha)
2% A BANY Bedg Q4.
F5o24 4399 £3¢ 98 B Seen
(R |zzqne wArE BoA RE 59
9% # gt

BAAFE o] a7 B RSk
el g5l gloin BAALY 715} ot
ez [BAAE Ut g QoM AAs.
(63=) |#AE JolA 528 278 34 gedh
BAARE A oHAHE JA 3 Al
BAAE U] 27 djel e BE 7R,
$2le 94 AYste vheo R QR 99t
qY U BAAA A0 ARE A3
(3% \gAlrtgt B4z} ok aziel el of7le
ot}
SelE $Re 478 TR YUY
oy (TS Sl RS EAE EAHI,
(482) 389 QR FFoEAES DEAA Jrt
U} BAALE Al dRgeds Be
AAE HAZ

3 Xz 2M oY

ARRH e 2FAY FTRFBAARLE Aol 2
Folry] fa $AHLE t-test® AT

FE

B4 i WS Alold) EAsle dazte] #
A& Esta 2 o|dd AR EAske 89
(factor) S W3l7] $j8l 89 M & e, ¥

c

D‘.
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& B8 F8 9050 shie SH=TEA 418
g gk @718 dolry] 3l AF =R (reliability
test) & AABIHT}. olF B8l BhdAde] dm A
g £ e EFE A9stn d/AHE Bojzmele
g AAst zZzke] =A< guE JHAE &
olo] W& M4 (factor score) & AH&T X o2 B

3 e917te] QF}EA (causal analysis)E AlEd}

SR TR (covariance structure analysis)
< LISREL 8.12% o|&38td F3Pautt. 2457
(parameter estimation)& MLE(H-$53%: Maxi-
mum Likelihood Estimation)Z AMgaldz, 94
AR2E A it FBHA =Y X(correlation
matrix) & °l &35t}

F44 ‘3"33-4 B34 Bk 98l J1235 A
FGFD), THRERF(AGFD, 9437 FHalol(RMR),
Chi-square. Ch1 square2] pik & o]&dla] o]
Eol A% 8919 FANE AFstn AARZHF
o] Ryo] TdH=AE ARt

aseus 29 AaNE me gsel a9
248 4Rl A, 1 HATIOE LATE
B94e v ojol g},

P (validity) FAHE 98] B3 2184 (ex-
ploratory factor analysis)% 3884 (principal
component analysis)< °o|&3stdth. =7 a<lid
gHade A ddHFeR Qe I FAAE
Fatged, 299 FHAWHE &°]LH-4 iy
Fola 2217te] FHAES FAANAF Hﬂﬂ‘l‘l
(varimax rotation)¥¥ < *}30}%\1’4 SR
(& 2)% 2& 9727t =2H%x E}Wé ol ¢
ZHUTE.

AT (reliability) & F33=e ddE grhdt
GdHoz dBAUA FHHA=k] EA o).
Z, AAZRTIE 24k §lo] A 3 =tE

e |

43
(F 2) Efgtdn d2E 24
C t
T & ompones Cronbach’s a
1 2 3 4
FEelEy
1 723
o 776 .6547
3 .681
»% N
1 .665
2 .632
3 .626 .8202
4 711
5 739
6 .693
CE
1 .616
9 805 .6156
3 677
BA ZAA
1 707
2 .649 .8337
3 .825
4 791
AvEE oz ¥ dFdAME Cronbach aftd

o] 43l AHEE AU E2AAF 2k a4
th3t Cronbach azke] 0.62°014 0.832.2 H|uZ
dzetA Uelgc ol B A9 £ FEE9
7+ gQle] d#E SHETE ALY F USFE U
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(B 3) ZBAIR e3nsamAte] 24 (t-test) AT (g 2)9F #Zol A gQEAA ¢
z2FA #AA S 807z ldAgol A 2AEE B
TE O =ldd) ) 0=124) @t ek © Y% 238 vne vedFa 9o 3 33
Aseolzid| 3.82(.68) | 4.06(.54) | -3.11 | .00** =59 AT 79 Mde Qe AAFEF)Y
}3Alg | 3.46(.54) | 3.55(.59) | -1.23 | .21 tgto] % 2.576 o]Ao] Bo g 0.019 HosE

2 |3.94(.53)|3.83(.58) | 1.64 | .10 A BAHcz go3t Aez veh}, FAFEIA

BAEF| 3.67(.60) | 3.74(.57) | -1.01 | .31 (convergent validity)& #A& 4 319t}
*p(0.01 T3 P2 2Y9 HFmd glo] (E 4> o]
‘ Y2 ‘ I Ys I LY‘* l Li_l
1.040™ 0.835™ 0.922"

l

0.961"

(28 2) =ZA

SUE

HHAL 2HA2] E2HMol| CHst TEEY

(B 4) 28| SEtTet 7tdHH Hn}
A7 T3 A tak 74
AsoEA - A% Ay 0.582 5.318** H:
B398 - g9 0.055 0.500 He
43 N3 - gy 0.604 5.446** Hs
28 A — gAe 34 0.446 3.694** Hy
g — A9 534 0.474 3.281* Hs

Chi-square with 99degrees of freedom=226.878(p=0.00)

Goodness of fit(GFI)=0.902
Adjusted goodness of fit(AGFI)

Root mean square residual(RMR)
=0.908

Comparative fit index(CFI)

=0.866
=0.060

*P(0.01
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£ dF 2¥o] gAFoR AT Aoz dddEn
(Chi-square=226.878, p=0.00, GFI=0.902, CFI=
0.908).

7bde] AZo Qo] (F 4)8 o], HFoEH
(interdependence) 2 &AM # (mutual trust)ol] &<l
& Gge vXE Aoz /M o] AEES & ¢ ok
olgi3t A¥= Kumar, Scheer, & Steenkamp(1995)
ol AAIZ AAMA, FzeE&gdol HEY #A9 AE
AT = YA 83 7EZAYE HAFE Zo]
th ole AzeEAo] dAe TA oA HEE
-3 dtai(take risks), AlFe] & AFEANL &
9l (forms the bonds of trust) & HF3 it}

2359124 (interdependence)©l @ (cooperation)
o gk |3 Aelgke 7 2% 7A=Y, 23 4
A7 Hell JFE X ER FoolEde] AL
2 @Yol ¥E XA ERN A3AHE 58 g
o J&e nXe AYE & & AHOM 3 A=),

T Ju4E] (mutual trust)s BAY &3
(relationship effectiveness)el 23 92 v
AL & F UM 4 A9). ol FA AR AN
Morgan & Hunt(1994), Ring & Van de Ven(1994)
9] AF79 Y A9E HoF,

74 571 AYdezs ¥ (cooperation) A
#A2 74 (relationship effectiveness)oll |
X F8 ALYSE 4 F U . o] A7 A
£ Cespedes(1992) 7} A|A1E StEUZRS] Z3td 3
% (coordinated action)o] g HEVZI] &}
AL Y%= 337 54 ZES AASn ok

2l
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ted g ARG 22 4 It

& Hmol met FARtY] AFe g2 4 gl
dzelRe] At wETE dAE AFle goldl
© ZFTAS FTnFRAANE BEIESE T W
A BV A2 E 5T F JeE BoFErh
A, 25 BAARE FAe] A9 =t &
75 g9 AEx goRnt. ol 7|Ed AA
A

45

AR, 2FAke I REBAALY FEAlE F=rt

A, 2FAe BAAE w2 @Y ARt B

5
Mo
0.?(.'4
ind
-

-

O%
o
i1
dlo
tijo
Ay
v
t
o
o
ot
N
i

2 oy QWS ALt e ougt
qe 54 B AAYE FANE AL 23
sk BANF BFoR F7EE Rl QYoIA 7

4o PEE Belo} Ak HE ANIY WY &
I9E dal P N2 NER WAV} ohig Az
sl aAE AL ¢ AT 4WE ¥ £ A
= gk Wlle] 4R A3 Qe Ao) Zasid

ane 234s B 9T BAE f- 7Y
Bu)g 53 w4 o4l BAT WA Zalm AT
ARy WaE e 23 AFAen DA
Qeke AN A4 dske e Ae glem,
ZEAe) B PIHAIN FBEBA] B
247 AARE BATe Aste] ARl
A= z23Ase] YEL Bol] Rl FlHoz
goate B4NPL pEe] e @
} 4449 A58 =gda @ 4 9o
2345 B SRR EUR
4978 Qe Aty Agseln. 2
FAh- BAAE g Aol okd
g3t 2o FZ2IY AN 52 58 39
Aol sasolor & Holeh. dAn) 2FAks B
A W EClsT dRE FBeE AREY E

% 59 P

Ll o o S
(oo ool X i R

o2
2
lo
o

H
2,

o

2

ir o
By

e AR oyt 1ES WAL
A7b ME e EdoF ste Bl ok A
dead g o|Fstn, Ashe, gPshe R



CECECE L LR

—

ok

8% 8a0]7] mgeldt,

E;
L)

. Achrol, Rauz D. Lisa K. Scheer and Louis

W. Stern(1990), "Designing Successful Trans-
organizational Marketing Alliances,” Working
Paper, 90-118, Cambridge : Marketing Science
Institute.

. Andaleeb, Syed Saad(1996), “An Experimental

Investigation of Satisfaction and Commitment
in Marketing Channels: The Role of Trust
and Dependence, Journal of Retailing, 72
(Spring), pp.77~93.

. Anderson, Erin and Barton Weitz(1992),

“The Use of Pledges to Build and Sustain
Commitment in Distribution Channels,” Journal

of Marketing Research, 29(February), pp.
18~34.

. Anderson, James C. & James A. Narus(1990),

“A Model of Distributor Firm and Manu-
facturer Firm Working Partnerships,” Journal
of Marketing, 54 (January), pp.42~58.

. Blau, Peter(1964), Exchange and Power in

Social Life, New York: John Wiley & Sons

. Dwyer, F. Robert, Paul H. Schurr and Sejo

Oh(1987), “Developing Buyer-Seller Relation-
ships,” Journal of Marketing, 51(April), 11.27.
Gladetein, Deborah L.(1984), “Groups in
Context: A Model of Task Group Effective-
ness,” Administrative Science Quarterly, 29
(December), pp.499~517.

. Heide, Jan B. and S. Miner(1992), The Shadow

of the Future:Effects of Anticipated Inte-
raction and Frequency of Contact on Buyer-

Seller Cooperation, Academy of Management
Journal, 35(June), pp.265~291.

. Homans, George(1961), Social Behavior :

Its Elementary Forms, New York: Harcourt,
Brace and World.

10. Morgan, Robert M. and Shelby D. Hunt

(1994), "The Commitment-Trust Theory of

Journal of Korean Society of Transportation Vol.20 No.2, April, 2002

11.

12.

13.

14.

15.

Relationship Marketing,” Journal of Mar-
keting, 58(July), pp.20~38.

Ring, Peter S. and Andrew H. Van de Ven
(1992), "Structuring Cooperative Relationships
Between Organizations,” Strategic Manage-
ment Journal,13 (Oct),483.498. & (1994),
“‘Developmental Processes of Cooperative
Inter-organizational Relationships,” Academy
of Management Review, 19(Jan), pp.90~118.
Schurr, Paul H. and Julie L. Ozanne (1985),
“Influences on Exchange Processses : Buyers’
Preconceptions of a Sellers’ Trustworthiness
and Bargaining Toughness,” Journal of Con-
sumer Research, 11{(March), pp.939~953.
Sethuraman, R., James C. Anderson and
James A. Narus(1988), "Partnerships Advan-
tage and its Determinants in Distributor and
Manufacturer Working Relationships,” Journal
of Business Research, 17(December), pp.327
~347.

Skinner, Steven, Jule Gassenheimer and
Scott, Kelley(1992), “Cooperation in Supplier-
Dealer Relations,” Journal of Retailing, 68
(Summer), pp.174~193.

Swan, John, I. Fredrick Trawick, Jr., David
Rink, and Jenny Roberts(1988), “Measuring
Dimensions of Purchaser Trust of Industrial
Salespeople,” Journal of Personal Selling
& Sales Management, 8(May), 1-9. and
David W. Silva(1985), "How Industrial Sales-
people Gain Customer Trust,” Industrial Mar-
keting Management, 14(August), pp. 203~211.

. Thompson, J.D.(1967), Organizations in

Action, New York, McGraw-Hill.



