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Abstract

This paper describes the new trends of fashion industry in the era of digital media and Internet paradigm, where
fashion is no longer just static contents. Fashion becomes crucial and dynamic contents for infotainment, mobile
Internet, and digital media.

As therefore, the fashion industry could be positioned as fashion information industry and key elements of
fashion communication. In the foture, fashion education should be repositiened as dynamic [ntermediary not only
for traditional textile design, costumc design, and merchandising, but aiso for dynamic fashion information
provider, fashion communication and fashion-oriented media related to digital Information, and Internet.

As a case study, we briefly describe the successful co-marketing strategies of world-class luxury fashion brands,
fashion media, and Intcroet service provider.
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