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ABSTRACT

This study was conducted to compare families eating-out behavior in relation to family life cycle in order to provide basic
information on nutritional education about eating-out. The data were collected by the survey method from 440 families who
lived in apartment complexes in Kyong-ju and Seoul. The structured questionnaire included items about the frequency of eating
out, the choice of eating-out menus, the decision maker of the eating-out process, the attitudes toward eating out and the
general characteristics of the families. The major results are as follow: 1) In the case of telephone delivery service, and eat-in
restaurants, the subjects showed statistical significance (p < 0.01). With respect to telephone delivery service, families in Step Il
used it most frequently, but families in Step I rarely used it. With respect to eat-in restaurants, families in Step I used them
most frequently but families in StepIV rarely used them. 2) In all the family life cycle steps, the most favorable menu was fried
chicken for take-out type, Chajang noodles, fried chicken and pizza for telephone delivery, pizza for internet delivery, raw fish
and beef for eat-in restaurant, Docbokki, laver rolled rice and ramyun for convenience food stores. 3) The wife was most
influential in making decisions about the take-out type (p < 0.001). In the case of telephone deliveries (p < 0.001), the wife
was the most influential in the families of Steps [ and T, but the children were the most influential in the families of Steps Il
and V. In the case of eat-in restaurants (p < 0.001), the husband had the most effect on the decision-making process. In the
case of convenience food stores (p < 0.001), the children were the most influential in the families in Steps II and IV. In most
family life cycle steps, each of them chose their own meal. 4) From a factor analysis perspective, attitudes toward eating out have
been grouped according to two factors, namely ‘Advantage” and ‘Nutrition'. No factor showed a significant difference among the
family life cycle steps. (Korean J Community Nutrition 7(2): 188~198, 2002)
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A} =g, 2 gk 7HaE wkEs dake Azt 7t
Aoz JHAYFE wigA s 2% (customized meal)S H
AN WEAE FHo2 FHA 2 dom(www.food food.
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Table 1. General characteristics of families

Frequency n (%)

Variables Characteristics
Wife Husband
<29 38( 94) 8 ( 24)
30-39 139 (342) 95 ( 29.1)
Age (year) 40-49 131 (32.3) 104 ( 31.8)
80< o ._.98(241) 120 (367)
Total 406 (100.0) 327 (100.0)
< Middle school 31 ( 7.7) 19 ( 5.8)
High school 140 ( 34.7) 77 ( 23.5)
Education College 203 (50.2) 166 ( 50.8)
Post graduate < 30( 74)  65(19.9
Total 404 (100.0) 327 (100.0)
None 222 (550) 15 ( 4.6)
ob Part-time 33( 82 15 ( 46)
Fullime ] 149_( 36.9) _ 298 ( 90.9) _
Total 404 (100.0) 328 (100.0)
. Seoul 192 ( 43.6)
Family Kyongju 248 ( 56.4)
residence Toal 440 (1000)
<W150 48 ( 10.9)
o W150 - W299 178 ( 40.5)
Family income w300 1499 129 ( 29.3)
per month W500- W699 40 ( 9.1)
(10,000 won) w700 < 45(102)
Total 440 (100.0)
<W10 143 ( 32.5)
Monthly W10-W19 160 ( 36.4)
expenditure W20~ W29 82 ( 18.6)
for eating-out ~W30-W50 30 ( 68)
(10,000 won) ~_ WS0< 5050
Total 440 (100.0)
Yes 112 ( 25.5)
Housework N 2@{3_( 7_4_5)"
helper Toal 440 100.00
Step 1 52 (11.9)
. Step 1I 140 ( 31.8)
Fgmlly Step 1 204 ( 46.4)
life cycle” Sep v 4 (100
Total 440 (100.0)

1) Family Life Cycle:
Step I — Families with young couple without children or single
Step I — Families with under elementary school children
Step 1l — Families with over elementary school children
Step IV — Families with senior couple live without children or single
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1ol 24%, WA 24 ool 20%0Ict FRL 91%7}
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S o142 st WA AFSHE 5ol 46%2
Boked) ol 37717} 87) At BE 4 A 7
744 55 TS F7lolnz 1 W7t HolH REE
yolzoeleh AZET: 1 thgomt 27719 2594
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o] &3l 797} ‘10l 2~39 ojatelm Gl oA
<8 YoM 7159] 9)ale) olef gt Hhalo] AR sk
22 € F UG TFEAY G R A Fol|A] HA L o] &
alo] AALE dH= A3 A< eat-in WA BT} A3} wjgoly
take-outg o|&& 9 2lo] 71EeJH oA ] AF o] 85
3 ol 9] A& E g 2 HEE A
32 wjgA) 71 AU take-outdte] 7HRolA AHshs HEY
3 ojajukao] WM nAZHY QLSS o F AUk E=JH
Y ZAEQ] dEZEA TN AAHIAT o] 83hd
AA =S F e AFo) 2147IE B S BHg € Aol
T Wske] 355 5T 7 AvHEord X 1999: Seo 2000
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Table 2. Frequency of eating-out by family life cycle N (%)
> 2/month 1/month < 2-3/year Total v
I 30 (57.6) 10 (19.2) 12 (23.1) 52 (100.0) ]
I 80 (57.1) 25 (17.9) 35 (25.0) 140 (100.0) X =21.152
Take-out df =12
m 138 (67.6) 34 (16.7) 32 (15.7) 204 (100.0) b= 0.048"
U | A 22500 . sav4a 17686 44 1000)
Subtotal 270 (61.0) 74 (17.0) 96 (22.0) 440 (100.0)
I 23 (44.2) 18 (34.6) 11 (21.2) 52 (100.0)
? = 39.069
. i 98 (70.0) 33-(23.6) 9 ( 6.5) 140 (100.0) 4
Telephone delivery df =12
m 140 (68.7) 45 22.1) 18 (10.0) 204 (100.0) b = 0000
Y | S 19432 . 12273 .. 13088 440000
Subtotal 280 (64.0) 108 (25.0) 51 (12.0) 440 (100.0)
1 33 (44.2) 11 (34.6) 8 (11.5) 52 (100.0)
? = 32.063
Eatin I 86 (61.4) 42 (30.0) 12 ( 8.5) 140 (100.0) ﬁf .
i 98 (48.0) 59 (28.9) 47 (23.0) 204 (100.0) p:_ 0.001++*
N S 19432 . 9205 16 G644 4400000
Subtotal 236 (53.6) 121 (27.5) 83 (18.9) 440 (100.0)
I 9 (17.3) 8 (15.4) 35 (67.3) 52 (100.0) ,
21 (15. 20 (143 70.7 100. X =6.835
CVS for food” i (15.0) (14.3) 99 70.2) 140 {100.0) df= 12
o 44 (21.6) 29 (14.2) 131 (64.3) 204 (100.0) o 0.868
I \ S 6036 . 8182 30 68.2) 44000
Subtotal 80 (18.2) 65 (14.8) 295 (67.0) 440 (100.0)

1) Convenience food store, *: p < 0.05, ***: p < 0.001

A3} wgS o] g ol ‘190 26 oA o] g3t}
E NE7} 257] 7150l 10%. 357] 7H50] 69%F et
o] 40%HS] 1, 457] 7FE# F9HA Aol (p <0.0DE
Bt o= AU A AFE AS diiE 2 7 74
e} F71 1, 457100 viE] BolX B2 715E A Ak
H7} 68 AAZE & Q7] diolztn oddan. o] A%
Al 2S o]t YAYLE A gak 715 &7
£ FE2N F e vwE ZHA HgF3 F Qers &
AA A3 dS o] gk Ao HAY, EI AL
o] AAL o] fah= ALE 190 29 o] o] &3t Wik
7} 2F 710 A 61% 2 7V Eda UHAE 40%HE B
FolAQl ztol(p <0.0D)E EQut. & 25719 25848
o]kl ojo] 8 747 715 Ashuid e} A PAe] AN S
o] g3ta] 942 & Z$ 12l 24 o]AF o] &3He WiEs}
Mg EL Ao2 YehA 53 o|5dA A A-bE
HAHQ gduSo] BAH3A B Aoz Az
olajutalol wle} 7t 715 G| GARE A5 o] g3}
g #AdE 59714 Jg3 A3 Table 33 2
. $A4 take-out Al 7V HE3E 242 477]9) AA
3|2 AlYslne A 7EF7]dA BT 7o) /M B
N EE AR P, 2 9 A} o] A SMEFIA B
T 59] ¢kl St Ashaid WA B9 /EFT]d @
Algle] A Hz', A=V} 1, 2, 39E AR EHA o]

o e
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AFE Lee (19999 713 AN WF F 7
Folales SAo] UIR-E A HoIUW A2} FAR. o]
= o374 98] JeklA home delivery service’l &
AJslslo] A& Fol vl AgHH oln ol WA S T3l
A €72 F AE Hi £ IHYG F vl Qlof vERd
Aetn Bd 5 QAT o7 57 9] FA ] §H4 o]
Aol 35z ke A go 2 vige] A Ay
o] etz BA1sle] W =8E 7jgdof e HE A
AtslEct. dushd 2171, slakeh 22 A7) fast food?]
FEEg 2njdvte A7 FAAJA Jegs v §
217] wWEo|tH(Chang 5 1995). Q1Eiul wigdwh2le] A4
SHARE B8R gou A 7EFo16A H2p v 198 A
3t QI JIRAIR & B3 7 48tE o A dFol ¥
AHYE & 5 Aot 2 9 A2 (customized meal)
7} o] JFg 1 N2 AU 9j4e] 237) JIE
< &3 vehvta ok

AME o] & AE A EFY] GAA WA}
198, €529} 28 ] Fol7t 2918 e
t}. o] A% AL 1, 2, 3F7] /5T BF WA=
AT ol g H ot 25719t 3F7] JtEelA 1 WiET} 1,
2919 YR 2 AAE Rolx 1, = 498 A& o
A 327] Fol& 3918 18 A & AAE RolR| go} 1A
ulgA g 9Ao] A gty BrE oYt vt
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Table 3. The rank of Menu for eating-out by family life cycle
Step 1 N Step II N Stepl N SteplV N
Take-out
1 Chicken 21 Chicken 49  Chicken 81 Raw fish 12
2 Pizza 16  Pizza 29  Raw fish 64 Laver rolled rice 10
3 Docbokki 16  Raw fish 29 Pizza 63  Chicken 10
4 Raw fish 11 Laver rolled rice 26 Laver rolled rice 35 Pizza 6
5 Laver rolled rice 7  Chajang noodles 26  Chajang noodles 35  Docbokki 6
Telephone delivery
1 Chajang noodles 37 Chajang noodles 107  Chajang noodles 160  Chajang noodles 27
2 Chicken 22 Chicken 74 Chicken 124  Chicken 19
3 Pizza 19  Pizza 50 Pizza 85 Pizza 17
4 Chinese food 13 Fried pork with sour sauce 23  Fried pork with sour sauce 32  Pressed meat of pig foot 7
5 Pressed meat of pig foot 7  Chinese food 16  Chinese food 32  Fried pork with sour sauce 6
Internet delivery
1 Pizza 2  Pizza 2  Pizza 7 Pizza 2
2 - Kimchi 2 Chicken 3 -
3 - Customized meal 2 Kimchi, Cake, Bread 1 -
Eat-in Restaurant
1 Raw fish 26  Raw fish 69  Raw fish 106 Raw fish 21
2 Beef 22 Beef 66  Beef 100 Beef 18
3 Korean food 19  Korean food 38  Korean food 53 Meats 9
4 Pork 12 Pork 29  Pork 47  Iced vermicelli 7
5 lIced vermicelli 7  Chajang noodles 20 lIced vermicelli 30 Pork 6
Convenience food store
1 Docbokki 10 Docbokki 25  Lamyun 48 Lamyun 9
2 Laver rolled rice 10  Laver rolled rice 23 Docbokki 42  Docbokki 7
3 Lamyun 9  Fish cake 21 Laver rolled rice 39 Laver rolled rice 6
4 Udong 8 Udong 16  Fish cake 26  Fish cake 5
5 Bread 6 Bread 14 Udong 21 Mandoo 3
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F719] 7152 Bur) 2 FuAeHE e RoE Ve
o A 2W7t F - 2FEA 0] EREFT] =
& F2 At AR sk ZeE ey i
#o| FoAFE 1 JIPHUE AR AHE Ho B AT
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Table 4. Proposer of proposal process for eating-out by family life cycle

ezt A Pae] AHE o &t A4 F¥ AL
(Table 4)3% B4 (Table 5)2] HAolA FHo] AA3=
HE7t A 7AEF7160M 30%E del 7P 2 9%EE 7t
e Aoz Yehgesl ol Choi (19718 delA F
23 4L FHe] F2 drhs Ads} Hgg gojgrt
st ML o]L3 715942 take-outo]t )
9§ o] &8 Aerot 3G FokAE 297 81 ol
E 9Aug A&g F/MIIA HER A5 % A4}
ol ¥3telo] dHe F¥o] AYn £ 5 AU+ ¥

(%)

Husband Wife Children Together NR" 1
1 16 (30.8) 16 (30.8) 7 (13.5) 13 (25.0)
1’ = 38414
I 36 (25.7) 61 (43.6) 15 (10.7) 10 (7.1) 18 (12.9)
Take-out df =
m 44 (21.6) 60 (29.4) 49 (24.0) 27 (13.2) 24 (11.8) b = 0.000%
v 5(11.4) 15 (34.1) 11 (25.0) 7 (15.9) 6 (13.6) ’
I 12 (23.1) 13 (25.0) 10 (19.2) 17 (32.7) ,
. I 25 (17.9) 60 (42.9) 31 Q2. 18 (12.9) 6 (4.3) X = 130033
Telephone delivery df =
g 20 ( 9.8) 24 (11.8) 121 (59.3) 21 (10.3) 18 ( 8.8)
p = 0.000***
1\ 6 (13.6) 9 (20.5) 13 (29.5) 9 (20.5) 7 (15.9)
I 21 (40.4) 12 (23.1) 11 (21.2) 8 (15.4)
= 37726
Eati i 53 (37.9) 37 (26.4) 7 (5.0 38 (27.1) 5(3.6) ﬁf
at-in _
m’ 65 (31.9) 41 (20.1) 34 (16.7) 56 (27.5) 8 (39 p = 0.000%**
v 15 (34.1) 5(11.4) 8 (18.2) 15 (34.1) 1(23)
I 8 (15.4) 7 (13.5) 6 (11.5) 31 (59.6) ,
3(93 25 (17.9 17 (121 17 (121 68 (48.6 X = 53.250
CVS for food I (9.3) (17.9) (12.1) (12.1) (48.6) df =
I 2(59 15 (7.4) 71 (34.8) 11 ( 5.4) 95 (46.6) b = 0.000°+
v 2 (4.5 7 (15.9) 9 (20.5) 5(11.4) 21 (47.7) ’
1) No Response, *++: p < 0.001
Table 5. Information searcher for restaurant by family life cycle (%)
Husband Wife Children Together NR" v
i 16 (30.8) 16 (30.8) 5(9.6) 15 (28.8)
* = 51.452
il 36 (25.7) 55 (39.3) 1(0.7) 0(7.1 18 (12.9) X
Take-out df = 12
il 55 (27.0) 64 (31.4) 39 (19.1) 23 (11.3) 23 (11.3)
p = 0.000%**
I\ 12 (27.3) 13 (29.5) 6 (13.6) 4 (9.1) 9 (20.5)
I 7 (13.5) 19 (36.5) 6 (11.5) 20 (38.5)
, i 22 (15.8) 85 (61.2) 9 (65) 7 (5.0) 16 (11.5) X = 117.385
Telephone delivery df =
it 16 ( 7.8) 50 (24.5) 89 (43.6) 20 ( 9.8) 29 (14.2)
p = 0.000%**
v 6 (13.0) 12 (27.3) 12 (27.3) 5(11.4) 9 (20.5)
I 0 (38.5) 15 (28.8) 9 (17.3) 8 (15.4)
¥ = 46.563
Eati 1 68 (48.6) 42 (30.0) 1(0.7) 19 (13.6) 10 ( 7.1) df
at-in =
i 68 (33.3) 56 (27.5) 31 (15.2) 37 (18.1) 12 (5.9 12
p = 0.000***
v 15 (34.1) 6 (13.6) 10 (22.7) 8 (18.2) 5(11.4)
I 6 (11.5) 9 (17.3) 7 (13.5) 30 (57.7) ,
236 7.1 10 ( 7.1 73 (52.1 X = 46.601
CVS for food Il 4 (10.0 33 ( ) 10 ( ) ( ) ( ) df = 12
il 1(54) 20 ( 9.8) 56 (27.5) 15(74) 102 (50.0) p = 0.000%*
v 3(6.8) 8 (18.2) 9 (20.5) 3(6.8 21 (47.7)
1) No Response, **+: p < 0.001
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Table 6. Decision maker of restaurant decision process by family life cycle (%)
Husband Wife Children Together NR" Y
1 12 (23.1) 20 (38.5) 12 (23.1) 8 (15.4)
X = 45239
I 46 (32.9) 59 (42.1) 2(14) 16 (11.4) 17 (12.1)
Take-out df = 15
JLi§ 43 (21.1) 66 (32.4) 36 (17.6) 37 (18.1) 22 (10.8) p = 0.000%*
v 7 (15.9) 13 (29.5) 6 (13.6) 11 (25.0) 7 (15.9) ’
I 6 (11.5) 19 (36.5) 14 (26.9) 13 (25.0)
? = 95.642
. I 21 (15.0) 65 (46.4) 18 (12.9) 25 (17.9) 11 (79 4
Telephone delivery df =
o 17 ( 8.3) 32 (15.7) 94 (46.1) 39 (19.1) 22 (10.8) p = 0.000%*
I\ 4 (9.1) 8 (18.2) 14 (31.8) 10 (22.7) 8 (18.2) ’
I 13 (25.0) 18 (34.6) 17 (32.7) 4 (7.7)
Eatin I 57 (40.7) 40 (28.6) 2(14) 34 (24.3) 7 (5.0) ﬁf = ‘1“2”92
-1 =
m 70 (34.3) 38 (18.6) 27 (13.2) 59 (28.9) 10 ( 4.9) p = 0.000%*
v 11 (25.0) 7 (15.9) 11 (25.0) 14 (31.8) 1(23) ’
I 6 (11.5) 8 (15.4) 10 (19.2) 28 (53.8)
17 (12.1) 32 (22.9) 9 ( 6.4) 16 (11.4) 66 (47.1) ¥ = 58284
CVS for food I ’ ’ ' ’ ) df =
m 10 (4.9 18 ( 8.8) 3 (26.0) 23(113) 100 (49.0) o — 0.000%*
v 4 (9.1) 12 (27.3) 9 (20.5) 19 (43.2) '
1) No Response, *++: p < 0.001
Table 7. Decision maker of menu decision process by family life cycle (%)
Husband Wife Children Each NR" x
I 3 (25.0) 10 (19.2) 21 (40.4) 8 (15.4)
2 _
Take-out I 17 (12.1) 59 (42.1) 8 (5.7) 36 (25.7) 20 (14.3) zf = 68.960
-Ou =
m 2 (15.7) 37 (18.1) 55 (27.0) 51 (25.0) 29 (14.2) b = 0.000%*
v 4 (9.1) 8 (18.2) 5 (11.4) 20 (45.5) 7 (15.9) '
I 7 (13.5) 7 (13.5) 26 (50.0 12 (23.1}
¥’ = 65.593
. I 8 (5.7) 39 (27.9) 30 (21.4) 7 (33.6) 16 (11.4)
Telephone delivery df =
I 10 ( 4.9) 20 ( 9.8) 8 (43.1) 58 (28.4) 8 (13.7) b = 0.000**
v 2 (45) 7 (15.9) 9 (20.5) 18 (40.9) 8 (18.2) '
I 2 (23.0) 13 (25.0) 25 (48.1) 2 (3.8
X = 35527
Eatein I 27 (19.3) 5 (25.0 10 (7.1) 58 (41.4) 10 (7.1 df =
il 49 (24.0) 6 (12.7) 38 (18.6) 78 (38.2) 13 ( 6.4) b — 0,000
v 4 (9.1) 6 (13.6) 4 (9.1) 27 (61.4) 3(6.8) '
I 3 (5.8 7 (13.5) 16 (30.8) 26 (50.0)
' = 47.799
CVS for food I 9 (64 2 (15.7) 14 (10.0) 4 (17.1) 1 (50.7) df = 12
o 10 ( 4.9 11 ( 5.4) 47 (23.0) 33 (16.2) 103 (50.5) — 0.000%*
I\ 3(6.8) 4 (9.9) 18 (40.9) 19 (43.2) P ’
1) No Response, *+x: p < 0.001
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3 1 &40 tokst viwe] F(RAAAFE 0.75), ThF
& SA5ste] AF(HAFE 0.71), At AeHLLIAA
2 0.65), BozHQHAF 0.60), Y & sHAJHAZF
0.55) % AAAA FelgHaAAAF 042)9 67FA7F 257
5o 1 o]&8 ‘%23 (Advantage) 02 HHIAL ¥
[AF Qo] 0.3 o) FAEL JHHE T HAA F
23Hs AQeta BF 058 dol wig 9v] de 40l
& 4 JATHKim 5 2000 Harnett 1991). 291 2¢] 7$-
A 522%0|1 ‘gulE QYA A, ARHI &
Aol TFE o] EFHACH 7zt QAANFE A
2 (.83, 0.81, 0.68% yel mi$- 9u] Qle £A4ol2t &
F 9lglon o] £4e] A x5 82l o]FE 'F
%A (Nutrition) o]} HH 3T,

olgA =& 271 82lol dis) NEAEF7IH uiet
9] Ao th3t Bjxcoll AHol7} AEAE A8t vEbd B71
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Table 8. Factor analysis based on family attitudes toward eating-out

54744 Likert =2 H4E Rodlo 1 AIE 2As
Ao 2 71EF7d utel f9AQl AolE Hole 80& ¢l
Aok 28AR gedE B o A /EF7|0A /AT
(Adventage) £21(3.78)2tt ‘%A (Nutrition) 82!
(2.79)0 tig F7FHS7} o wobd 71Ee s & v of
BE 7152 Yoyt Aol M e SoAY HEE
7IAA oM eAo] ZiAE oot Held wiE
d 92L& sl e Aoz yehgth 8RR 94|
2} 2w o]2|3t ‘FF I YA ol g deiE dolE
F UAEE &7 YaiM AL AR vitAE HwE
sl SJaBelS AR 3= ol A7 IAHA9
F4L oM F7HQ o]dg 7Hx 2t A4S A=)
stejolitt. EE o]F AEH: FrP B E AAAHY
A5 B8-S oA A gAHare] AE Y F
AE HehE vlAzt oY

9o & s ZHse A £33 2UEH
o 259 271K 8910] 7IEAET7ol we} o Fa
AZ NAAE7E 24 477} Table 10010}, 71EF7]0
utz} o) Ae digt Bl=rF Fo A1 ApolE Role 891E
Aot 1A agle] BT JEAGFT ¢ &9 G
AZ BolA 7159 F7)7} Fold 5 A i3] v 59
Aol HEE 73 Y25 ¢ F AT

oo

==

29 o

HE

Cronbach's Factor loadin
Factor ) a Family's attitudes _1;_2_8__ 749 A P& glokstr) sl AL PR H
B AHAZx]o] olulE uwlzlz]ad e =)o ZE=
Factor1 67 Menu variety 75 8 AFA9 optE dA A THOE AT 407}
Advantage Variable experience 71 T2 gate g HEXE olgsle] ZAEIET. A& 57t
Time advaniage o A2 gHte] a0 e g4NEs F o) g sy el
onvenience . _ =
Better taste 55 9’]/}‘]!0“ EHK\S_]: }“0\_]__ : ;ﬁi%&]l ) 942\‘}§—}J\— g;{é - U“TT' 73323_0,]
Economic advantage 42
i:;;t‘o_ri """"" .-6-8- o "I\J—u_t;i{i;)r-w- TTTTTTETTTmRTTTTTTT '53' " Table 10. Correlation between eating-out attitudes .and fami.ly. life
.. - cycle correlation coefficients
Nutrition Sanitation .81 ——
Devotion 68 Family Life Cycle Step
Eigenvalues 240 185 Pearsons _ Sig.
% of variance 2964 22.52 Attitudes toward  Factor]  Advantage -.011 .822
Cﬁmulative % of variance: 52.16% eating-out Factor2 Nutrition — 024 622
Table 9. Family attitudes toward eating-out by family life cycle M £ SD?
Family Life Cycle Steps
Y Y s Total F-value
1 I v
Advatage 3.70 + 0.66 3.83 + 0.54 3.78 £ 0.47 3.70 £ 0.70 3.78 £ 0.55 1.160
Nutrition . 290+085 274+ 085 281 +074 2741079 279 £080 . 619 .
Average 3.44 £ 052 347 + 047 3.46 + 0.39 3.38 + 0.57 345 + 045 447

1) M = Mean, SD = Standard Deviation
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